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Low. FOR QUALITY MIXING 


E INVENTORY 


One product which economically replaces all 


= the values of dried skim milk, plus essential 

ere vitamins and trace minerals, definitely cuts 
P THROUGH PROTECTION OF ; 

| DUALITY costs for quality feeds. Your very first purchase 


proves this . . . and the saving continues year 


— after year. 


Vitadine helps you put quality feeds out in 


costs. front of your competition—in actual cost per 


ELIMINATION OF TESTING WEIGHTS 
AND POTENCIES 


ton and in tested feeding results. Write us today. 


| WAUKEGAN 


ESTABLISHED 1800  JLLINOIS 
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The Best 
At Any Price 


Feeder, Scalper 


and Magnetic Separator 


The fact that over 700 of them are in con- 
stant operation is conclusive proof of their 
efficiency. It takes up a very small amount 
of space and will improve grinder operation 
in any plant. 


WRITE FOR COMPLETE DETAILS 


V-Belt Drive 


Leg speeds 
change 

quickly and 

easily by 


Pivoted Motor Base 


Mechanism sat «sheave 

Efficiency and maximum power to the | = 
headshaft are only a few of the reasons 
why this unit is outstanding. It has many 
new and desirable features. Over 3500 —— 
in use. 


COMPLETE DETAILS UPON REQUEST 


Triple Action Feed Mixer 


The construction and operating principle of this mixer makes it 
impossible for any portion of the batch to escape a thorough mixing. 


Pivoted 
motor Base 
—Weight 

keeps proper 
tension on 

V-Belt 


This complete one-man unit not only mixes perfectly but econom- 
ically. Users everywhere say that it is the greatest value your money 


can buy. 
SEND FOR COMPLETE DETAILS 


HEADQUARTERS FOR ee All Kinds | 


Elevator Heads and Boots — Wood, Iron or Steel 


Everything Jor Every Mill, Elevator 
and Feed Plant 
The Strong-Scott Mfg Co. 


Branch Office: Great Falls, Minneapolis Minn. 


FRED H. CHASE, REPRESENTATIVE, BOX 126, OSHKOSH, WIS. — TELEPHONE 698 
J. H. HARDERS, REPRESENTATIVE, 411 E. Howard St. WINONA, MINN. — TELEPHONE 2549 
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WHEY 


WHEY FERMENTATION SOLUBLES 


HIGH POTENCY 
FLOWING 
\SY-TO-MIX 


Your Most Efficient and Economical Source of Many Nutrients 
Essential in Breeder Mash to Maintain Body Weight and Assure 
Ample Nutrition Within the Egg for Sturdy Embryo Development 


most complete Build up your breeder mash economically with high potency, 
free flowing, easy-to-mix DRIED WHEY WITH RIBOLAC 
composed 100% of natural whey solids and guaranteed to 


of naturally 


related nutrients 


en or contain not less than 50 micrograms riboflavin per gram. 

0 MICROGRAMS Ribolac is a whey fermentation soluble developed exclusively 
RIBOFLAVIN by Western Condensing Company. It is added to the natural 
PER GRAM whey nutrients . . . Lactalbumin protein, milk minerals, B-G 

eo wee Complex and Lactose . . . in sufficient percentage to increase 
100% the Vitamin G content in DRIED WHEY WITH RIBOLAC, 
WHEY SOLIDS more than two-fold. 


For further details about this outstanding feed enriching material 
address National Sales anal 


"WESTERN. CONDENSING COMPANY 


National Sales Agents 


CALIFORNIA 
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ON THE COVER—This boy's 
goose, like the OPA's, will 
soon be cooked, for it will 
be the principal attraction 
on some family's Thanksgiv- 
ing dinner table. But whether 
it's turkey, goose, chicken or 
pork chops, millions of Amer- 
icans, including the feed in- 
dustry, will be thankful for 
the removal of government 
controls. (Photo by Pinney 
from Monkmeyer.) 
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IS NO ACCIDENT 
=IT’S 


Keep feeders coming back for more... by nesting feeds that pay off 
in the feed lots. 


It’s as simple as it sounds... when you’re an OCCIDENT feed dealer. 
That’s because the entire resources, experience and manufacturing 
skill of the Russell-Miller Milling Co. is geared to supply quality 
feeds that _ top results at a price in keeping with this quality. 


PY 


90D FEEDING IS NO 


FEEDS For LIVESTOCK and POULTRY 


- RUSSELL-MILLER MILLING CO. - MINNEAPOLIS 1, MINN. and EAST ST. LOUIS, ILL. 
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YOUR BRAND 


IN BRIGHT 
COLORS 


THE BRAND THAT STANDS OUT 
IS THE BRAND THAT SELLS OUT 


To give your brand the sales advantages of engravers make the printing plates. Our plants 
stand-out printing, use Bemis Bags. It’s one way are equipped with modern printing equipment, 
to be sure your brand is faithfully reproduced and the inks are made in our own mill espe- 
in brilliant, colorful inks so that buyers of your cially for bag printing. So when your product 
feed will recognize it and ask for it again. is in a bag made and printed by Bemis you 
Here’s Why Bemis-Printed Bags Make Your may be sure it will stand out in displays — and 
Brand Stand Out: The Bemis staff of skilled as a result sell out. 
BEMIS BRO. BAG C0. 
Baltimore * Boston Brooklyn Buffalo New York Norfolk Oklahoma City 
Charlotte Chicago Denver Detroit East Omaha « Orlando Peoria St. Helens, 
Pepperell ¢ Houston « Indianapolis * Kansas Ore. © St. Lovis * Salina © Salt Lake 


City *« Los Angeles © Louisville * Memphis 


City * San Francisco * Seattle * Wichita 
Minneapolis * Mobile * New Orleans 


Wilmington, California 
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Teated and Proved 
EQUIPMENT : 


“YES, SIR—IT'S MADE 
BY ONE OF THE 
FINEST COMPANIES 
IN THE COUNTRY” 


it Never Fails 


REPUTATION MAKES SALES 


It’s a powerful sales-clincher to be able to say to a customer: “You'll be 
satisfied with this product—it’s made by the best company in the business.” 
You can say that about any HUDSON product and say it sincerely. You can 
back it up by telling about correct design, fine materials and precision manu- 
facture that go into every HUDSON product... by describing HUDSON 
as the company with the finest plants and equipment in the industry. You 
can point to the “Diamond-H” as the nationally-accepted sign of the best 
value. Cash in on this reputation—it will make extra sales and extra profits 
for you—now and for the long pull. Ask your jobber or write us for details. 


H.D. HUDSON MANUFACTURING COMPANY, 589 East Illinois Street, Chicago 11, Illinois 
Branches in Principal Cities in the U. S. 


© 1946 MFG. Co. 
SPRAYERS |JAND] DUSTERS 


HAY TIOOL AND 
BARN EQUIPMENT 


LIVESTOCK EQUIPMENT 


FARM VENTILATION 
EQUIPMENT 


Soy 
) | 
Sp}. 
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California Packing Corp. 


BIOTOL 
FORTIFIED SARDINE OILS 
SPECIAL: 400 D, 1000 A units 
EXTRA: 400 D, 2000 A units 
SUPER: 400 D, 3000 A units 
Also Available in 
800/2000 and 800/4000 oils 
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From One Source... 
Many Vitamin 
The Economical Way to Bay 


F YOU are a buyer of vitamin products you'll appreciate Atkins 
& Durbrow service. You can obtain many quality vitamin 
products from one source. You don’t have to shop around, waste 


time, looking for the top quality products you need for your 
feeds. 


Through Atkins & Durbrow you can buy the vitamin products 
of six great companies—widely known and recognized for quality 
and dependability. This is the time-saving, money-saving way 
to meet your vitamin requirements. 


Atkins & Durbrow, headquarters for quality products for more 
than 50 years, has earned the confidence of feed manufacturers. 
and mixers by dealing only in products of proved quality. Atkins 
& Durbrow supplies you with the sort of products you can depend 
on — high-grade, well-known brands whose names are your 
guarantee of dependability. 


Second only to the quality of the products is the quality of Atkins 
& Durbrow service. Well-informed sales representatives operate 
from 11 centrally located cities. Warehouse stocks are maintained 
in 14 cities, to meet your needs promptly. The convenience offered 
you by this distribution system is another reason for buying your 
vitamin requirements from Atkins & Durbrow. Our customers 
have found this the economical way to buy. 


Remember when the Atkins & Durbrow field man calls on you 
he is not representing Atkins & Durbrow alone. He is the repre- 
sentative of six great companies as well. It will pay you to see him. 


ATKINS « DURBROW, Inc. 


165 JOHN STREET, NEW YORK 7, N.Y. 


CHICAGO MINNEAPOLIS KANSAS CITY OMAHA DETROIT BOSTON 


CarO-Green, Inc. 


FINER ALFALFA 
“High in Carotene” 


General Mills, Inc. 
ARPRO WHEAT GERM OIL 


The Barrett Division 


Allied Chemical & Dye Corp. 


NIACIN 
(Nicotinic Acid) 


World Products Corp. 


PROT-A—Vitamin A in powder 
form; 1,362.000 A units 
per Ib. 


PROT-D—Vitamin D2 in powder 
form; 6,000,000 De units 
per lb. (for four-footed 
animal:) 


E. R. Squibb & Sons 


VITAMIN A & D FEEDING OIL 
400 D—1000 A units 


D-SEC 
Vitamin D in dry powder form 
900,000 D units per Ib. 


DICOCE 
for Cecal Coccidiosis control 
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xtend stabilize 


dairy Feed Business 


PR. PARK INC. 


Very simple mixtures, 
when reinforced with 
Cattle ManAmar, pro- 


duce highly efficient dairy feeds. 


If your present ingredient supplies will not 


permit you to mix enough dairy feeds, why 
not sell Cattle ManAmar “‘straight’’? It will i? ee 


help maintain volume...win new customers 
...aid needy feeders... build confidence and 


goodwill for tomorrow’s cow feed business. 


Write us for full details of our Cattle 


ManAmar Program. 


on 


608 S. Dearborn, Chicago 5, Illinois * Laboratory at San Pedro, Calif. 
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This chy rod: Of the 
Jersey breed, 1s owned by Me. ond tan Leow. Calif 
‘She has been Producing since April, 1932. Her 1945 Production was 
13.056 ibs. Of milk and 733 Ibs. of bucterfar, and she is silt Producing 
‘She was 16 yes. in May; dropped her 'Sth calf July 8 
7 Coppin: herd which Maintained 16-year average (on twice-a-day 
(On over all breeds. 
We are Proud thar MANAMAR has been =o 
for 12 years. We believe its sea.born Pro. like MANA. 
Ling” Minerals have AR 
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Help guard the nutritional BALANCE of your feeds 
with these Natural Source balance factors 


Immense demands are being made 

on the poultry industry for meat canine, 

and eggs and replacement of 


\ 


A combination of Borden’s Flay- 
eI Ne tg dry and Ladpro provide an ample 


depleted flocks. This job calls for 
properly balanced, high performing feeds— 
feeds that will produce profit consistently. 


A great nutritional combination 
The use of Flaydry and Ladpro in poultry 
feeds is a big help in producing nutritionally 
balanced, top-results feeds. They provide a wealth 
of balance factors—natural source vitamins and 
proteins balanced in amino acids that nutri- 
tionally support the other feed ingredients. 


supply of the entire B-G Complex, 
plus A and D Vitamins, and the 

top bracket amino acids. In Flaydry and 
Ladpro, these factors are supplied in Nature’s 
own Balance from two top natural sources, 
milk’s whey solubles and fish liver and glan- 
dular meal. 


Start now to guard the nutritional balance 
of your feeds by using Flaydry and Ladpro. 
Both products are standardized by laboratory 
control and tested by biological assays. 


Wire or write for more information and prices. 


THE BORDEN COMPANY, Animal Food Department, 350 Madison Ave., New York 17, N.Y. 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of 
Wheat Bran 
Wheat Middllings 
Rye Midaltings 
Malt Sprouts 
Linseed Weal 
Soybean Meat 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


Goldberg Seed & Feed Co. 
West Fargo, No. Dak. 


Bring Your Building 
Headaches To Us 


That’s where we shine. The tougher the problem 
the better we like it. No problem too large, none 
too small. 


You do not obligate yourself when you ask us 
for a consultation. Correspondence and inter- 
views are kept confidential. Write us — also 
ask for our FREE book. 


IBBERSON COMPANY. 


Enyineers and Contractors 


Minneapolis. Minn 


= 
= 
= 
Even— Mix 


America's Most Famous Feed Mixer 


reduces feed cost 


4-motions intermingling action that mixes with in- 
fallible exactness — every batch a uniform mix — 
at greatest capacity to the smallest alltold operating 
cost... America’s newest development in mixing 
— the world’s bestbuilt Mixer. In use in today’s 
most modern mills . . . Made in several sizes — a 
capacity to suit every mill. 


Ask for Catalog B-165 
S. HOWES CO., INC., Silver Creek, N. Y. 


“I don’t know— it’s some idea the 
boss picked up in Switzerland!” 


SIZES 
Chick-Pullet-Hen 


BAGS 
25-50-80-100 Ibs. 


ShellbuilderCo 


HOUSTON, TEXAS 
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depend on its for high performance 


DISTRIBUTORS 


BRADLEY & BAKER 
New York 17, N. Y. 
Norfolk, Va. « St. Louis, Mo. 
Baltimore, Md. 
Jacksonville, Fla. 
EELSINGH & LUGTIGHEID 
Grand Rapids, Mich. 
Cleveland, Ohio 
. WAYNE FISH & CO. 
Minneapolis, Minn. 
SNOW & COMPANY, 
Los Angeles, Calif. 
| TAYLOR-WALCOTT CO., 
San Francisco 7, Calif. 


You can always depend on the A & D 
performance in your feeds when 
you buy these vitamins from Farallone 


Consistent high quality and lowest possi- 
ble prices mean constant satisfaction to 
users of Farallone A & D Vitamins. For 
Vitamins A & D in feeding-oil or Vitamin 
D in dry form get in touch with Farallone or 
one of its strategically located distributors. 


FARALLONE PACKING COMPANY 
Division of The Borden Company 
350 Madison Avenue _ 4635 East 12th Street ~ 
New York 17, New York Oakland 1, California ; 
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ARCADY QUADS ON TOUR 
Making new friends for Arcady Dealers, the famous 
Arcady Quads have been visited by more than 
500,000 people at leading state and sectional 
fairs. Pictures and articles featuring the quads 
with celebrities at the fairs have been seen by 


millions of newspaper and magazine readers. 


casH In WOW 


Profit from these new sales contacts the Arcady 

Quads make for you. Now’s the time to stock 
and push the complete line of Arcady Feeds. 
Write for liberal dealer proposition and 
merchandising aids to help you increase your 
feed profits under the Arcady Program. 


MILLING COMPANY 
223 WEST JACKSON BOULEVARD 
CHICAGO 6, ILLINOIS 
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postwar years to require 


URING the past four years, 
the normal merchandising 

and educational activities 
of this great feed industry were 
shunted aside—in fact, to the extent 
that merchandising would create 
new customers, it seemed unneces- 
sary and even undesirable. Short- 
ages and procurement problems, 
government controls and restric- 
tions, and customer rationing held 
the spotlight. As an industry, we 
are out of practice in merchandis- 
ing and also we have in our ranks 
many newcomers who did not par- 
ticipate in feed merchandising prior 
to the start of the war and who 
have seen only the unusual sellers’ 
market for feeds. 


Now that we have returned to a 
buyers’ market in the feéd industry, 
what is going to happen? Will we 
enter into an era of cut throat com- 
petition, with price cutting in all 
its many forms, which always leads 
to production of sub-standard qual- 
ity in feeds? If we do, it will be a 
bad day for the feeder and the feed 
industry. Or will we all go to work 
to create several million new users 
of manufactured feeds to take up 
the production of our greatly in- 
creased feed making capacity? If 
we do, it will be a good day for 
American agriculture and our na- 
tional economy. 


The last 60 days have clearly in- 


*An address delivered at the meeting of the New 
England Feedmen held Sept. 20 at the University 
of New Hampshire, Durham, N. H 
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by entire feed industry 


by WALTER N. JONES* 
Vitality Mills, Inc. 


dicated the need for a vast nation- 
wide revival of educational selling 
at the feeder level. The reaction 
from four years of buying regard- 
less of price has set in and buyers 
are dangerously price conscious. 

The very nature of feeds is such 
that price is not a safe guide to 
value, nor can value be determined 
by the eye or the tag on the bag. 
The value of feeds can only be 
determined by experience—by the 
value of the results they produce, 
and the best guide to that is still 
the manufacturer’s name on the bag 
when that name stands for feeding 
results and dependability. Manu- 
facturers and retailers alike must 
quickly re-establish the selling and 
buying of feeds on the basis of re- 
sult values, for the benefit and wel- 
fare of the feeder. 

The feed industry was not made 
out of whole cloth, but was built 
step by step, feeder by feeder, over 
a period of nearly half a century 
and the tools were hard work, nu- 
tritional knowledge, quality pro- 
ducts, trained salesmen, education- 
al advertising, and feeding and 
management programs. To carve 
out a great future for the feed in- 
dustry we will have to return to the 
successful tools and methods of the 
past and re-vitalize that process of 
selling known as merchandising, 
which is the direct opposite of price 


selling and price cutting. 

What is merchandising? Mer- 
chandising is a plan and a program 
that includes selling and sales 
training service and educational 
activities, advertising, and promo- 
tion and I like to think of it also as 
including your products and their 
result values and the dignity and 
fairness of your trade practices. 


That is admittedly a broad defi- 
nition of merchandising but it is a 
practical one. Any program of sell- 
ing, service, advertising, and pro- 
motion would fall pretty flat if your 
product and business practices are 
not at the same time creating satis- 
fied customers. The methods you 
use in seeking public support for 
your product cannot be dissociated 
from the product itself. 


Merchandising, when effectively 
carried on, is a great force. It is the 
force which makes people believe 
in you and your product; it is the 
force which makes people ask for 
your product time after time; it is 
the force which makes people insist 
on your product when substitutes 
are offered. Merchandising is a 
force which makes people develop 
buying habits and faith in a pro- 
duct almost akin to a religion. There 
are many angles to merchandising 
and time will permit me to discuss 
at least one idea of merchandising 
which is basic and important. 

When I first started selling feed 


(Continued on page 107) 
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BIG CAPACITY 
HAMMERMILL 


Capable of... 


24 HOUR SERVICE 
7 DAYS A WEEK 


5 SIZES 
30 to 150 H. P. 
Belted or 
Direct Motor Drive 
UNEQUALLED 
on the 
Market 
Today! 
ENGINEERING 
@ Solid One-Piece Base Casting Fer... 
@ Three-Piece Bearing Housings Power Economy 
@ Patented, Beater Blade Assembly Uniform Grinding 
® “Miracle” Selt-Sharpening Cutting Plate Increased Capacity 
® Instant Accessability of All Working Parts BIGGER 
@ “Thirty Second” Screen Change PROFITS 
SMOOTH RUNNING . . . MAINTAINS ALIGNMENT All result from the 
rugged construction 
and efficiency of 
“Americal Leading 
H DESIGN 
Thousands of Custom Grinders and a J 
many of the World's Largest Millers 
have Standardized on Jacobson UNIVERSALS ior NEW Installations and Replacements 
e PROMPT DELIVERY OF SEVERAL SIZES e 
Wire, Write or Call 1074 Tenth Ave., S. E. 
For Complete Details J A C 1] i S 0 A 4 0 R 4 § Minn. 
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OING business in three 
w) places has proved to be 

very profitable for George 
and Ray Wenk, busy feed dealers 
of Madison, S. D. They operate the 
Mcdison Grain Co., Wenk’s Hatch- 
ery, and Wenk’'s Produce all thriv- 
inc enterprises. 

“Many feed dealers combine all 
their activities in one store,” George 
Wenk explained. “But here in Madi- 
sori we have found that three sepa- 
rate stores do the job better. Each 
of our firms is run independently 
of the other two, yet all our pur- 
chasing and bookkeeping is done 
by the same men, which makes for 
greater efficiency all around.” 

George Wenk manages the Madi- 
son Grain Co. while Ray handles 
the hatchery and produce store. In 
addition, the brothers own 2,000 
acres of farm lands, which are an 
excellent proving ground for the 
products the feed store handles and 
for the baby chicks sold by Wenk’s 
Hatchery. 

The farm lands also provided 
grain for the feed store during the 
period of wartime and postwar 
shortages. “We probably couldn't 
have gotten by half as well as we 
did if we hadn't owned these 
farms,” George Wenk declared. 
“Because we raised so much corn 
and grain we could guarantee sup- 
plies of high quality feeds when 
other feed stores were forced to 


turn customers away.” 


THE FEED BAG — November, 1946 


in one town prove profitable 
for ambitious wenk brothers 


Not only did this guarantee im- 
prove the Madison Grain Co.'s feed 
business, but it also encouraged 
farmers to continue purchasing 
baby chicks from the hatchery. 
Farmers were assured that there 
would be ample feed to take care 
of their flocks and they didn’t hesi- 
tate to buy more baby chicks. 

“Practically all of the customers 
we added to our list during the 
period of shortages are continuing 
to deal with us exclusively,” 
George Wenk asserted. “The won- 
derful job that our farms did in 
supplying grain for feed during the 
tight period certainly has made it- 
self evident.” 

Ray Wenk, too, is sold on the 
merits of feed dealers owning their 
own experimental farms. *‘Not only 
are they invaluable when grains 
are hard to get, but they are also 
just about the best proving grounds 
for nutrition and chick health tests,” 
he said. “We can sell our baby 


THREE stores in different lo- 
cations house the growing 
business of George and Ray 
Wenk, feed dealers at Madi- 
son, S. D. Shown below is the 
modern hatchery and Madison 
Grain Co. At upper right is 
a view of Wenk's Produce Co. 


“IWENKS PROOUCE CO 


chicks with confidence because we 
have tested them and know they 
are healthy.” 

Wenk's Produce handles farm 
supplies and serves as a market for 
the farmers who purchase their feed 
at the Madison Grain Co. and their 
baby chicks from Wenk’s Hatchery. 
Formerly operated by a farmers’ 
organization, the produce store's 
business has nearly doubled since 
Ray Wenk took over. 

The city of Madison has a popu- 
lation of 6,000 and is the farmers’ 
center for its section of South Da- 
kota. Feeders frequently drive 59 
miles to make their purchases at 
the Madison Grain Co., Wenk’'s 
Hatchery, and the produce store. 

“We display our poultry equip- 
ment in neat, modern showcases,” 
Ray Wenk declared. ‘We also keep 
a small supply of feed on hand, so 
that if a poultryman doesn't need 
much feed he won't have to make 
an extra trip over to the Madison 
Grain Co. to pick it up. 

“We have made our stores as 
convenient as possible,” George 
Wenk declared. “Each has several 
entrances which make loading and 
unloading much easier, and we 
keep a full staff of trained employes 
at all times. 

“Running three separate stores 
under one ownership has proven to 
be profitable and efficient for us 
and convenient to our customers,’ 
George Wenk stated. “That's why 
we're sold on our three-fold farm 
department store.” 
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LET'S TALK ABOUT We don't know what to write about this month. 
OUR OPERATION We have been looking through the barred windows 

of our cell, glorying in what light we were able to 
see, for so long that it is hard to realize that we are now out in the sun— 
and free. 


Much of our thinking, and our conversation, has been about what we were 
going to do when we were free again. We never lost hope, but it has been 
so long—1l4 years—and now that our operation has been successful, what 
are we going to do? 


Heat tempers steel and trials and tribulations temper both the body and 
the mind. Since our operation, we find that we are not interested in vengeance. 
We are so glad to be free that we do not even wish to penalize those who 
kept us confined and stifled our initiative and productive ability for so long. 


The wonderful thing about everything is that a free economy cannot be 
planned and that natural laws prevail. Instead of attempting to interpret 
and comply with the rulings of the bureaucrats, our job now is to adjust our 
thinking and our operations in accord with the law of supply and demand. 
It is now up to us to decide how much to buy, to whom to sell and what to 
charge. It is up to our customers to decide to buy what we offer, to get along 
with what they have or to drive away and buy something else from our 
competitors across the street or six miles away. 


In our business, the law of supply and demand is already at work. Many 
formerly scarce items are selling at prices below former ceilings. All other 
items are available, without black market hazards, at less than former black 
market prices. 


Values and not bureaucrats are now governing the prices at which we 
buy and sell. Maladjustments still exist but while we are in the period of 
transition, from attempted controls to free economy, it is the hope of The Feed 
Bag that we will not forget that: 


(1) Speculative profits are as easily lost as made. (2) Earned profits are 
only possible through warehousing and/or merchandising and that (3) The 
service you render to your customers is the only differentiation between 
honest competitors. 


Now that our operation is over—and we are free—it is the quality of our 
product, our merchandising ability, the service we render and our personal 
and business integrity which will determine the success or failure of the 
business in which we are engaged. 
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HE 47th annual convention 
7 the Western Grain & Feed 

association, which will be 
held Nov. 25-26 at Des Moines, 
Iowa, is expected to be the most 
successful in the organization's his- 
tory, according to Mark G. Thorn- 
burg, Des Moines, executive secre- 
iary. All sessions will be held at the 
Hotel Fort Des Moines and atten- 
dance probably will be the largest 
in the association's history, Mr. 
Thornburg said. 

“Everything has been planned to 
give feed men a thoroughly inter- 
esting convention, both from the 
educational and the entertainment 
standpoints,” he declared. “Com- 
mittees have been hard at work for 
several months planning the events 
and all indications are that a record 
number of dealers will attend.” 

Registration will begin Sunday 
afternoon, Nov. 24, in the lobby of 
the Fort Des Moines with the first 
meeting scheduled to open prompt- 
ly at 9:30 a.m. Monday, Nov. 25. 
President Stanley Eales, Corn Belt 
Supply Co., Sioux City, will intro- 
duce the first speaker, Harry D. 
Linn, Iowa's secretary of agricul- 
ture who will give an address of 
welcome. 

Following Mr. Linn's talk, Damon 
Catron, swine specialist at Iowz 
State college, Ames, will discuss 
“Selling Swine Supplements.” He 


\ 


WALTER BERGER 
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to hold annual convention 


at des moines, nov. 25-26 


is expected to give feed dealers 
some timely pointers on how they 
can convince their customers of the 
advantages of feeding supplements 
in their swine rations. Another 
speaker will be Dr. O. B. Jesness, 
chief agricultural economist at the 
University of Minnesota, Minnea- 
polis. He will pose the question 
“What About the Farm Problem?” 
and then will answer it in detail. 

Following a noon luncheon, John 
Nie, Nie Grain Co., Mechanicsville, 
vice president of the association, 
will introduce Ronald C. Booth, 


MARK THORNBURG 


Piper Grain & Milling Co., Cedar 
Rapids. Mr. Booth is third vice presi- 
dent of the Grain & Feed Dealers 
National association. His subject 
will be “Iowa Grain Tax Laws.” 
“Covering the Industry's News in 
Washington” will be the topic of 
John Cipperly of Feedstuffs who 
will follow Mr. Booth on the pro- 
gram. The final Monday afternoon 
speaker will be R. C. Woodworth, 
Minneapolis, chairman of the Na- 
tional Grain Trade council, whose 
subject will be “The Place of Grain 
Exchanges in a Postwar World.” 
Mr. Woodworth is a veteran grain 


STANLEY EALES 


exchange man and is well qualified 
to discuss his subject. 

At the conclusion of Mr. Wood- 
worth’'s talk, the association will 
hold its annual business meeting. 
Five new directors will be elected 
to serve three-year terms. All mem- 
bers are urged to attend the busi- 
ness session, Mr. Thornburg said. 

The annual banquet will be held 
Monday evening at 7 p.m. A din- 
ner and a program of light enter- 
tainment have been planned. 
“There will be no business trans- 
acted Monday night,” Mr. Thorn- 
burg declared. “The banquet and 
the entertainment following it will 
be strictly for fun.” Arthur Brayton, 
Des Moines, will serve as_ toast- 
master for the evening. W. V. 
Murchie, St. Joseph, will entertain 
with an address entitled “What Do 
You Know?” 

Tuesday morning's meeting will 
begin at 9:30 a.m. with A. J. Nord, 
A. J. Nord Flour & Feed Co., Cres- 
ton, presiding. Mr. Nord is chairman 
of the association’s feed division. 
He will introduce Allen B. Kline, 
Des Moines, president of the Iowa 
Farm Bureau federation, whose 
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METHIONINE 


Otherwise well balanced rations still may lack essential amino acids. 
Vita-Mino-Mix ...a SINGLE product in DRY form ... added to an average 
ration, supplies all the essential vitamins, A, D, Riboflavin and Pantothenic 
Acid for poultry and turkey feeds. Vita-Mino-Mix also contains a high con- 
centration of Yeast Enzymes, Choline and the essential Amino Acids so vital 
for rapid growth, maximum egg production and hatchability. It is carefully 
premixed with four anti-oxidants to help stabilize the Vitamin A content. 


Chickens need ALL the essential Amino acids in sufficient amounts to 
properly utilize any ONE amino acid and the diet as a whole. 


Vita-Mino-Mix . . . fed according to directions in an average feed 
... helps meet the Vitamin and Amino Acid requirements of ALL ages of 
poultry and turkeys. Let Vita-Mino-Mix help solve your nutrition problems. 
Write for prices and descriptive literature. 


~ RAY EWING IS THE 
AUTHOR OF THE... 


ARENGO AVE. 


TRYPTOPHANE 
THE VITAMINS 


VITAMIN 
HEADQUARTERS 


VITAMIN A & D FEEDING O''S 
Any desired potency sig 
ANIMIX (A DRY Vitamin and 
Acid supplement built 
four-footed animals) —for ca 
ig and sow rations, dairy — 

orse feeds, foxes, mink and ra 
hick Units 
“D. (900,000 A.O.A.C. Chic 
D per pound.) For poul 
try and turkeys- 
4,000,000 U.S.P. 
gk, D per pound.) For four 
footed animals. 

VIN (1,000,000 microgtt 
per ounce, in edible 


AENIC ACID 


—E CHLORIDE 


CHOLIN 
FOR PRICES AND 
DESCRIPTIVE LITERATURE 
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Greeting 


mailed to customers 


EMEMBERING customers and 

friends with special greeting 

cards throughout the year is 
one of the devices which Mr. and 
Mrs. H. W. Harkness, Mayville, N. Y., 
are using to build up a long list of 
steady feed and farm supply custo- 
raers for their feed business oper- 
ated under the name of Harkness 
& Son. 

“Maintaining close contact with 
our customers, friends, and our 
community is very important to us,” 
ceclared Mrs. Harkness. “We feel 
that our civic duties are closely al- 
lied to our business and that to 
have good business we must shoul- 
der our share of civic responsi- 
bilities.” 

Mr. Harkness and his popular 
wife, known to all the customers as 
Polly, have done more than their 
share in a civic way. They have 
actively supported all organizations 
for the welfare of the community, 
lending generously both of their 
time and money. 

Mrs. Harkness handles the mail- 
ing of Christmas, birthday, get-well, 
sympathy, and anniversary cards. 
She follows the columns of the local 
newspapers carefully and always 
mails attractive, appropriate cards 
to persons who are mentioned in 
the news. 

“The friendly thanks and the 
generally warm response we get 
from our customers for this minor 
consideration is very gratifying and 
is extremely helpful to our busi- 
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cards 


win friends for harkness 


ness,” Mrs. Harkness explained. 

Mr. Harkness is an active mem- 
ber and booster of the Eastern Fed- 
eration of Feed Merchants, the Mu- 
tual Millers & Feed Dealers asso- 
ciation, the Retail Solid Fuel Mer- 
chants association, the American 
Legion, and the Masonic lodge. His 
wife is active in American Legion 
auxiliary activities, the Eastern 
Star, and has pledged her eyes, 
after death, to the New York Eye 
Bank for Sight Restoration. Both Mr. 
and Mrs. Harkness are ready at all 
times to take part in any campaign 
that will better the living standards 
of people in the Mayville area. 

This consideration for others is 
very evident in the Harkness store, 
too. “Naturally, we're strong for 
good service in our business deal- 
ings,” said Mr. Harkness. “The 
periodical trips I make to farms in 
this community always build good 
will for us. With a manufacturer's 
representative, I go right to the 
farmers’ back doors to help them 
solve their disease and nutritional 
probiems. 

“After I've made a call or two 
and have helped a farmer, he al- 
most always becomes a regular 
customer,” Mr. Harkness declared. 
“Personal interest and personal 
contact pay real dividends.” 

Progress has always been evi- 
dent at Harkness & Son. When 
Mayville, the county seat, needed 
a public weighmaster, Mr. Hark- 
ness installed a Fairbanks truck 
scale and was ready to servé 
farmers and truckers alike. Years 
ago, when Mr. Harkness’ father. 
Howard H. Harkness, founded his 
business, Mr. Harkness and his 
brother Ralph had to mix feeds by 
hand. Later gas-operated equip- 
ment was installed, but this too was 
soon supplanted by more modern 
methods. 

“Gas-operated machinery was 
quite a joke,” Mr. Harkness ex- 
plained. “We either had to work 
far into the night or else start early 


REMEMBERING customers with 
greeting cards on special oc- 
casions throughout the year 
is the hobby of Mrs. Polly 
Harkness, above. Photo at low- 


er left shows Mr. Harkness 
standing in front of his busy 
feed and farm supply store at 
Mayville, N. Y. 


in the morning, because when the 
rest of the town was using gas for 
cooking and lighting there wasn't 
enough left in the mains to operate 
our equipment.” Today modern 
Sprout-Waldron machines for corn 
cutting, mixing, and grinding are 
busy from morning to night at the 
Harkness & Son mill. The firm also 
has Sprout-Waldron and S. Howes 
steel elevators. 

Most of the feed sold is manu- 
factured in the firm’s own mill, with 
Occident and American Maize pro- 
ducts used as the basic ingredients. 

Sidelines have been added as 
the demand arose for them. “We 
usually added a new product after 
we had received two or three re- 
quests and had read about it in. 
The Feed Bag or other trade jour- 
nals,” Mr. Harkness stated. “We 
always feature nationally adver- 
tised brands because our customers 
are partial to merchandise whose 
reputation has been well estab- 
lished in their minds.” 

A certain type of anthracite coal, 


(Continued on page 88) 
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by Congressman LAWRENCE H. SMITH 


Racine, Wis. 
Nov. 11, 1946 


A REPUBLICAN SWEEP AT POLLS 


The Republican victory on November 5 reached a greater depth than was antici- 
pated by many members of congress. There was a feeling that the party might win 
a majority in the house, but it required extreme optimism to expect a Republican 
majority in the senate. Thus, for the first time in 16 years, control of the 
legislative branch passes to the Republicans, and with it, a considerable 
responsibility. 

It will be a new experience to many of us to be in the majority. Just how the 
new reorganization bill will affect committee membership has not been determined, 
but it is expected many committee assignments will be reduced. We look forward 
to January 3 when the 80th congress will assemble and organize. 


WHAT IS AHEAD IN LEGISLATION? 

A sharp reduction in government spending. 

A revision of labor laws to the end that both labor and management will stand 
on a par before the law in labor controversies. Collective bargaining and 
mediation features of the law will be retained. 

A reduction in the number of federal agencies. This means a considerable 
decrease in government jobs. 

A program to speed veteran's housing, which has been unduly slow. Wyatt has 
failed to get results, although he has almost a billion dollars to spend. 

President Truman still retains the administrative responsibility; the Republi- 
cans, the legislative responsibility. There is a difference. 


THE SUGAR BLUNDER 


Bureaucratic inefficiency has resulted in a sugar shortage for our people on 
the east coast. It has also resulted in the diversion of thousands of tons to 
foreign countries. The blunder was in OPA where an error in the handling of sugar 
allocation charts occurred. The Washington,D. C. shortage was in excess of 26,000 
tons because of this error. The full extent of the error has not been determined. 
OPA is “investigating’--whatever that means. 


INVESTIGATIONS! 


High on the Republican agenda for action in the 80th congress is a series of 
investigations. Housing, war contracts and government spending will get a going- 
over. A fertile field exists, and this time it will be Republicans on the probing 
end instead of the Democrats. A real service can be performed. The public is 
entitled to all the facts in these matters. 


TAXES TO BE CUT--MAYBE 


Senator Taft, who will exert a great influence on legislation in the next 
congress, says that his party will be able to cut government expenses almost 13 
billion dollars. He further states that taxes can be cut 20 per cent. His argu- 
ment is that we should aim to do business on a 25 billion dollar budget. For the 
current fiscal year, it is 48 billions. Of course, if such a reduction can be 
made, it is obvious that tax reductions are possible. With increased sums for a 
large army and navy and a mounting increase in veterans’ expenses plus the ordinary 


(Continued on page 100) 
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LOUDS hung low like a cold, 
damp blanket over the Hick- 
ory Grove Feed store on a 
dreary November day. It was one 
of those spasms when humans, like 
nature, were shedding their gay 
summer and autumn spirits for the 
more austere garments of winter. 

Gazing gloomily through the 
office .window at the chilling-to-the- 
marrow drizzle, Lem Jones wished 
he had never returned from that 
vacation and had instead left the 
many duties of the Hickory Grove 
Feed store to his loyal hands. Even 
the heartening news of the removal 
of OPA ceilings on feeds failed to 
rekindle his dampened spirits. 

His down-in-the-mouth feelings 
were further intensified when Mick- 
ey, the office boy, on one of his 
usual dashes from the warehouse 
to his desk, tripped over a waste 
paper basket and sprawled sheep- 
ishly at his feet. 

“For the luvva Mike, Mickey,” he 
protested. “Isn't the weather bad 
enough without you falling and 
breaking a leg?” 

“Sorry, boss,” Mickey blubbered, 
scrambling to his feet. “But Joe 
asked me to hurry and tell you that 
the power is cut off and he can't 
get a wheel to turn with all the 
grinding we've got to do today.” 

“That's the payoff," moaned Lem. 
“I suppose you've been tinkering 
since you decided you wanted to 
be service man around here.” 

Mickey, radiating innocence, 
calmly assured Lem, “No, boss. 
‘Lectricity’s something I haven't 
tried to monkey with. Not until I 
learn more about it from those 
books I got. Joe says to ask you 
to come back in the warehouse and 
have a look.” 

Reluctantly, Lem followed the 
office boy back to the scene of the 
breakdown. While Joe, ex-army 
sergeant warehouse hand and Skid 
Ward, veteran trainee, struggled 
with the switch, Lem blurted: 

“Confounded, boys. Why did this 
have to happen when we've got 
so danged much grinding to do and 
on a day like this at that?” 


lem with his quick repair 


job on store power system 


by EMIL J. BLACKY 


Joe, looking baffled. “It just conked 
out all of a sudden. Deader than a 
mackerel!” 

Mickey, meanwhile, had made a 
strange disappearance, but came 
scampering up the stairs leading 
from the basement. 

“Try the switch again, will you, 
Joe?” he said. 

“Aw, what are you tryin’ to do, 
kid an old sergeant?” objected Joe, 
plainly irked by the failure of the 
motor. 

“Well, let's see what happens 
anyway,” insisted Mickey throwing 
the switch. 

There was a sudden whine, and 
the grinder assumed its familiar 
whir. Lem, Joe, and Skid gazed at 
Mickey in astonishment. 

“Now what gives?” inquired Joe. 

“Aw, nuthin much,’’ replied 
Mickey placing his hands on his 
hips with a jaunty “I know how to 
fix things” air. “I just put in a new 
fuse.” 

Skid Ward had difficulty in re- 
straining himself from a burst of 
laughter but his better judgment 
told him to keep a straight face, 
especially in the presence of his 
boss and a baffled Joe. 


i : 


“Don't know, boss,” responded "Come on, Herbie—this is on the house!" 


“Mickey,” Lem finally com 
mented, “You're harder to under- 
stand than a woman. One minut« 
you're wrecking things and the 
next minute you're fixin’ ‘em. That's 
enough for me back here today 
I'm goin’ back to the office.” 

And with a final parting word o! 
“Keep em rolling now, Joe,” he 
headed back for his sanctum. 

“All right, wise guy,’ Joe growled 
through the side of his mouth, “why 
don't you send the boss a bill? An 
electrician would've charged at 
least 25 bucks just for knowing 
where to look. Funny how a guy 
never thinks of checking the simple 
things first.” 

“Well, y'see, Joe,"” chimed in 
Skid. “It takes a simple guy to find 
the simple things.” 

And he slapped Mickey lustily 
on the back. 

“Don't worry, Joe,” Mickey re- 
taliated. “Any fellow that’s just 
been married can’t keep his mind 
on troubles at work. Too much to 
take care of at home.” 

“Get out of here,” shouted Joe, 
“before I wrap this sack of feed 
around your neck.” 

Grinning broadly over his shou!- 
der the office boy darted toward 
the platform and when he was ou! 
of earshot Joe and Skid enjoyed 
their first hearty laugh of the morn- 
ing. What was otherwise destined 
to be a dreary day at the Hickory 
Grove Feed store now promised to 
wind up normally, despite th 
weather. 

@ EARL & FAY MILLS, Lacona, N. Y. 
have purchased the Stevens Milling 
Feed Co., Inc., from Thomas W. Hame . 
@ E. H. MORRIS, Crossville, Ill., is cor- 
structing a new elevator near Epworth. 
SALESMAN DIES 

E. O. Neff, salesman for Ryde & Cc., 
Chicago, who resided at Lake Mills, Wi: , 
died in a Madison hospital Oct. 17 follow - 
ing a short illness. Mr. Neff was a member 
of the Salesman’s club of the Central R:- 
tail Feed association. 
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Birds kept in semi or complete confinement during the 
fall and winter months seldom get enough vitamin D 
from natural sources. 

Since a deficiency of vitamin D affects egg production 
and body maintenance, it’s essential that flocks get 
well-balanced rations containing plenty of this vitamin, 
along with calcium and phosphorus. 


Vitamin D as found in D-SEC* helps step up laying— 
helps convert calcium and phosphorus into eggshell 
and healthy bone and tissue. 


*Trademark 


EASTERN SALES AGENTS: 
ATKINS & DURBROW, Inc., 165 John Street, New York 


Branch Offices: 


Boston Minneapolis 


Chicago Kansas City 
PACIFIC COAST SALES REPRESENTATIVE: 


FRED DEHOFF COMPANY 
Merchants Exchange Building, San Francisco, California 


THE FEED BAG — November, 1946 


Omaha 


D-SEC is one of the finest and least expensive sources 
of vitamin D for all poultry mashes. It has a guaranteed 
potency of 900,000 A.O.A.C. chick units per pound. 
D-SEC is in powder form, is easy to mix and, unlike 
oils, disperses uniformly—even in cold weather. It is 
small in bulk—cheaper to ship than oils—requires less 


storage space. 
For further information and prices, address Depart- 


ment F-11, E. R. SQUIBB & SONS, Veterinary and 


Animal Feeding Products Division, 745 Fifth Avenue, 
New York 22, N. Y. 
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SQUIBB — a Name you CAN trust 


Control Officials 


ORE than 175 industry, 
university, and govern- 
ment men from 37 states 


came to Washington Oct. 17-18 for 
the 36th annual convention of the 
Association of American Feed Con- 
trol Officials, and, incidentally, to 
make their own beds. Despite the 
capital's hotel strike, which made 
sleeping and eating a difficulty, 
members of the association man- 
aged to hold one of their most suc- 
cessful meetings. Attendance at the 
convention was cut somewhat by 
the strike, because many feed men 
were uncertain whether accommo- 
dations would be available. 

The convention was opened by 
R. A. Maddox, Jackson, Miss., re- 
tiring president of the association, 
who said that the feed manufac- 
turers had a great responsibility to 
work more closely with farmers, 
college staffs, and extension depart- 
ments. “The challenge to the feed 
industry is not the basis on which 
the control official can build an 
alibi,” Mr. Maddox warned. “He, 
too, has an opportunity and a re- 
sponsibility to render an educa- 
tional and economical service in 
addition to his police duties.” 

Mr. Maddox outlined five steps 
which he suggested to the associa- 
tion when he was its presiding 
officer in 1944, and said some pro- 
gress had been made but that there 
was still considerable to be accom- 
plished. The five steps which Mr. 
Maddox previously outlined were: 
(1) organize an educational pro- 
gram aimed at the farmer; (2) in- 
clusion in public and high school 
agricultural textbooks of a chapter 
on feeds, feeding, and fertilizer; 
(3) uniform state laws for filing 
feed registrations; (4) make the 
secretary's office a clearing house 
for feed control problems; and (5) 
adopt a reporting system instead 
of a stamp system on feed taxes. 

Mr. Maddox said that his fourth 
step “had been done as far as pos- 
sible” by the association's secre- 
tary, L. E. Bopst. He also said that 
some states had already adopted 
the reporting system for taxes. 


hold successful convention 
in spite of hotel strike 


by DAVID K. STEENBERGH 


Following Mr. Maddox's opening 
address, Ralph M. Field, Chicago, 
past president and present secre- 
tary of the American Feed Manu- 
facturers association, introduced 
Walter Berger, Chicago, who be- 
came president of the organization 
last July. Mr. Berger spoke on the 
topic, “Our Mutual Responsibili- 
ties.” 

He said that he believed feed 
manufacturers will be able to main- 
tain uniform formulas shortly after 
the first of next year, now that 
there are no government controls 
on ingredients. Mr. Berger stressed 
the importance of uniformity in the 
feed laws of various states. “Unless 
the laws are uniform, the feeder is 
always at a disadvantage,” he 
said. “We should all work to make 
our control regulations uniform 
throughout the country.” 

Retiring President Maddox's plan 
for a reporting system instead of 
the present tax stamp systems won 
Mr. Berger's hearty approval. “We 
should have the reporting system 
everywhere,” he said. “But let us 
oppose strongly the so-called ‘open 
formula’ suggestions because they 
will make the feed industry a verit- 
able ‘liar’s paradise’.”” 

Prof. Robert V. Boucher, Pennsyl- 
vania State college, discussed 
“Comparative Nutritional Require- 
ments of Chickens and Turkeys.” 
He emphasized that the quality of 
protein and the content of essential 
amino acids are very important 
factors in chick and poult mashes 
and influence the quantity of pro- 
tein needed. Prof. Boucher said that 
riboflavin requirements were high- 
est when the birds are very young 
and that nicotinic acid may also 
be important at certain times. 

Feed labeling practices were an- 
alyzed by Ralph F. Kneeland, act- 
ing chief of the interstate division 
of the federal food & drug adminis- 


tration, in an interesting address. 
“Cooperation between federal an: 
state feed control officials is highly 
essential,’” Mr. Kneeland said. 

Speaking for the National Min- 
eral Feeds association of which he 
is executive secretary, Peter W. 
Janss, Des Moines, Iowa, pledged 
the organization's cooperation with 
feed control officials in advertising 
and labeling mineral feeds. “We 
will submit our advertising to a 
feed control committee and will 
modify it in accordance with the 
committee’s decisions,” he said. 

To begin the second day’s pro- 
gram, R. W. Ludwick, New Mexico 
feed control man, spoke on the sub- 
ject, “This Association and the Feed 
Control Official.” He related the 
close connection between the op- 
erations of the association as a 
whole and those of its individual 
members. 

Mr. Ludwick was followed by 
George P. Larrick, assistant com- 
missioner of the federal food & drug 
administration, who _ described, 
“Our Conception of An Efficient 
Inspector.” Other speakers were 
Prof. J. C. Shaw, University of Mary- 
land, whose topic was “Trace Min- 
erals” and Frank E. James, Na- 
tional Research council, who de- 
scribed his organization's feed com- 
position committee. 

New officers elected at the con- 
vention are: Paul Ijams, Topeka, 
Kan., president; William I. Hunter, 
California, vice president; and John 
Smith, Rhode Island, who was 
elected to the executive committee. 
Other members of the executive 
committee are H. A. Halvorson, 5t. 
Paul, Minn., and H. H. Hanson, 
Dover, Del. L. E. Bopst, College 
Park, Md., was re-elected secretary- 
treasurer. 

Mr. Ijams, the newly-elected 
president, has been active in feed 
control work since 1927. He is di- 
rector of the control office of the 
Kansas state board of agriculture. 
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house or store. In truck or freight car ag her 
...the bag that bears a Savage Tag ‘in 
makes friends with its handlers. It is so iia \& 
easy to identify, even beyond reading * 
distance. 
Eno gon * signs for each type of feed give Savage ra 
aco Tags amazing effectiveness. They are a ps 
big help in selling, handling, storing 
sTOCK FEED | and delivering. gen’? 
} Ane Proof of this is in the fact that over prove 
si important feed manufacturers in * 
the United States use Savage Tags for 
fs their complete lines. ot 
These manufacturers find that Sav- 
age Tags save time; cut down mistakes; 
o and help them acquire a definite hold is on 
es| on dealers who like their convenience yu’ a 
and surety. 
Any manufacturer, large or small, gow 
o- | can profit from Savage Tags for For- ony 
mula Feeds. Co: 
ce See for yourself how your complete 
line of feeds can be identified with eye- 
catching color and related design; at 
yer? the same time, holding to your trade- , we 
mark or individual style. It’s simple 
—_andeffective. Send for your free“Batch 9° 
wilt ne: 
of Samples,” today! 
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Wuart do you tell dairy- 


men about your feeds 
when they come in to 
see you? Do you use information like this to tell them 


why your feeds are better-- why they give results? 


Cows may have all the characteristics of high pro- 
ducers, but unless they get well-balanced feeds, the 


dairyman seldom gets big milk checks. 


Many well-balanced dairy rations today include sup- 
plemental Vitamin D as found in Fleischmann’s 
Irradiated Dry Yeast. Authorities recognize that 
ample Vitamin D is required to keep milk yield up 
and to help cows maintain strong, vigorous bodies 


under the strain of heavy lactation. 


STANDARD BRANDS INCORPORATED 
AGRICULTURAL DEPARTMENT 
595 MADISON AVENUE - NEW YORK 22, N.Y. 


e30¢ 


Youcan sell well-balanced feeds 
‘4 containing FIDY with confi- 
dence. Back of FIDY is twenty 
years of vitamin research and product development 
—your assurance that you get the most for your 


Vitamin D dollar. 


If you would like booklets that will help your sales 
of dairy feeds containing FIDY, ask for copies of 
“Importance of Vitamin D for the Entire Dairy 
Herd.” Address STANDARD BRANDS INCORPORATED, 
Desk F-11. 


IRRADIATED Dry YEAST. 
FOR FOUR -FOOTED ANIMALS 
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recent developments in 


HERE is a marked difference 
T° the nutritional require- 

ments of cattle and those of 
other farm animals. The bovine 
is fundamentally a consumer of 
roughages and is especially fitted 
to convert the hays and pasturage 
of the farm into human food. The 
best estimates available indicate 
that the percentage of feed units 
consumed as grain, forage, and 
pasture by certain classes of live- 
stock in the United States is about 
as follows: 

Milk cows, 24 per cent grain and 
other concentrates, 36.1 per cent 
forage, 39.9 per cent pasture; hogs, 
94.8 per cent grain and concen- 
trates, 5.2 per cent pasture; poultry, 
96.6 per cent grain and concen- 
trates, 3.4 per cent pasture. 

Growing cattle receive a small 
percentage of grain products in 
their ration compared to milk cows 
while fattening steers usually are 
fed from 1¥2 to 2 times as much 
grain as milk cows receive. 

From these figures it can be seen 
that the importance of grain in the 
ration of cattle and especially milk 
cows is not nearly as great as it 
is in the rations of hogs and 
chickens. 

The dairy cow ration must sup- 
ply energy, protein, minerals, and 
vitamins. 

Heavy producing cows are un- 
able to consume enough roughage 
energy to do their work. For that 
to supply them with the needed 
reason owners of these animals turn 
to the use of concentrates to pro- 
vide the needed nutrients. Energy 
for the dairy cows may come from 
fat, starch, sugar, or protein. It is 
usually best for protection to put 
into a dairy ration more protein 
than is essential. This excess pro- 
tein does nothing more than to be 
burned by the animal's body as 
energy. Starches and sugar are the 
abundant source for energy in most 


*A condensation of an address delivered at the 
fowa Feed School held Sept. 13 at Ames, Iowa. 
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Dairy Feeding 


and science of nutrition 


by C. Y. CANNON* 
lowa State College 


grains and need little discussion. 

There has been a great deal of 
misapprehension on the part of 
most people regarding the amount 
of fat which a dairy cow can con- 
sume in its ration. In the past most 
of the experimental work has been 
done with steers, which cannot take 
nearly as much fat as we have 
found can be consumed by dairy 
cows. 

In one experiment we compared 
grain rations containing three 
levels of fat. During one of the 
trials the cows received alfalfa hay 
and corn silage for roughage and 
in the other timothy hay and corn 
silage. The grain mixtures in each 
of the trials contained ample pro- 
tein and total digestible nutrients 
which were kept fairly constant be- 
tween the grain mixtures used in 
each trial. The range of the fat con- 
tents of the grain mixtures were 
approximately 4, 7, and 15 per cent 
for the standard, medium, and high 
fat rations. 

The fat was put into these dairy 
rations by the use of cracked soy- 
beans and soybean oil. We sup- 
plied the fat for the high fat ration 
partly by feeding soybeans with 
about one-half of the fat coming 
from pouring soybean oil over the 
grain mixture. With each increase 
in level of fat we got an increase 
in yield of milk and butterfat. We 
have deduced that beef cattle can- 
not eat as much fat as dairy cattle 
because these cattle cannot excrete 
fat, which is retained in their 
bodies, while dairy cattle in milk 
are giving off fat with their milk 
every day. The maximum amount 
of fat that can be fed a dairy cow 
has not been definitely established, 
though our theory is that a dairy 
cow can consume without any 
trouble as much fat as the fat she 
eliminates in her milk. 

I am pointing out these results 


so that you men who are mixing 
feeds can take advantage of some 
mill byproducts which are high in 
fat and sometimes low in starch 
and sugars for though they may 
not be useful in rations for other 
types of livestock they may be in- 
cluded in dairy cow rations to their 
advantage. 

Adequate protein in all dairy 
rations is essential but the balance 
between amino acids is not nearly 
as essential with dairy cattle feed- 
ing as it is with hogs and chickens. 
The reason for this is that a large 
part of the nutrients supplied dairy 
animals come from roughages and 
pasture grasses and these carry 
wide varieties of the amino acids 
which are really a_ protection 
against a grain ration unbalanced 
in kinds of amino acids. 

If poor quality hay is fed, then 
there may be more safety in having 
the protein in the grain supplied 
from a complex source. In general, 
it may be said that when the pro- 
teins in a grain mixture for dairy 
cows originate from two sources 
such as flaxseed and soybeans, 
there will be no danger of the mix- 
ture having amino acid deficiencies. 

The question of minerals in the 
dairy ration may be a very simple 
one if all the feeds used in the dairy 
ration are grown on exceptionally 
well fertilized land. If the ration is 
made up of properly cured rough- 
ages and adequately balanced 
grain, it will contain an ample sup- 
ply and proper balance of minerals 
needed by the average dairy cow 
except that the farmer has to sup- 
ply ordinary salt. Unfortunately, 
many of our farms are not well 
fertilized and this condition is being 
progressively aggravated because 
of the heavy cropping continuously 
in single crops and the tremendous 
loss of top soil through the washing 
processes of heavy rains. This 
makes the mineral problem an ex- 
tremely complex one. 

Some years ago Prof. Evvard re- 
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ported that the appearance of an iodine 
deficiency among sheep on the Iowa agri- 
cultural experimental farm would occur 
sporadically, sometimes several years 
apart. He had no explanation for this oc- 
currence except to say that it seemed to 
associate itself with certain climatic condi- 
tions which affected the amount of iodine 
in the crops. We have noticed on the Iowa 
State college dairy farm this same ap- 
parent seasonality in the appearance of 
iodine deficiencies. Its appearance on the 
farm was more plentiful during the 
drought years of the ‘30's than it has been 
the last four or five years. Our experience 
would indicate that ordinarily iodine 
would not be a mineral requirement for 
dairy cows in this area and yet we recog- 
nize that perhaps we are in a borderline 
situation and that for protection it is well 
to see that dairy cows get a small supply 
of iodine in addition to that furnished by 
the feeds. 

Most midwestern land areas are defi- 
cient in calcium which is often times re- 
flected in relatively low calcium contents 
of crops grown in these areas. Closely 
related to calcium deficiencies are those 
of phosphorus and particularly is the re- 
lationship between these two elements of 
great importance in feeding dairy cattle. 


The average dairy cow has from 40 to 45 
pounds of mineral, mostly calcium and 
phosphorus, in its body. In one year’s time 
a good cow will give from two to three 
times this amount of mineral in milk. 

The elimination of calcium and phos- 
phorus in the milk is definitely in a ratio 
to that found in the bones of the animal. 
For that reason calcium and phosphorus 
should be supplied to the cow in that 
ratio which is about 2 to 1. If this ratio is 
not supplied, then the cow must pull from 
its reserves stored in the bones. The cal- 
cium and phosphorus content of milk 
seem to be independent of the level of 
these elements that are in the ration. Milk 
secretion draws on any reserves that may 
be in the body to maintain milk flow if 
there is not an ample supply in the feed 
and only when these reserves get low 
does milk flow decline. 

Mineral mixtures which are adequate 
for beef cattle or hogs may not be the 
proper minerals to supply dairy cows. 
Most mineral mixtures are overloaded with 
calcium if they are prepared for dairy 
cattle. The beef animal is not excreting 
minerals at the same rate nor in the same 
amounts as are being excreted by the 
dairy cow while producing milk. Because 
of this large excretion in milk the min- 


Swinging on the Barnyard Gate 


“Here's a quarter. Buy yourself some gun powder and go hunt wild turkey!" 


@32¢ 


erals supplied the dairy cow must come 
close to that balance in the milk. Added 
calcium has been shown to be necessary 
with growing and fattening animals where 
the body reserves cannot be drawn upon 
as is the case with milking cows. 

The need for supplying vitamin A to 
adult or milking animals in grain mix- 
tures is entirely dependent on the type of 
roughages these cows are receiving. When 
they are feeding on pasturage, well cured 
silage or bright hay, no vitamin A defi- 
ciency is apt to occur. Vitamin A deficien- 
cies have occurred in cattle under range 
conditions where the herbage is dry and 
bleached, during drought periods, and on 
farms when cattle are fed on straw or 
other low carotene feeds. Dairy animals 
have the ability to store vitamin A so that 
following a period on pasture they start 
barn feeding with a reserve that usually 
lasts and protects them over the winter 
even though the roughage eaten during 
that season may not be the best. 

Tests for vitamin A in butter indicate 
that as barn feeding progresses, when 
ordinary feeds are used, there is a pro- 
gressively lower value of this factor in the 
butter. If dairymen wish to maintain a 
high level of vitamin A in milk producis 
like that maintained during the summer 
provision for an ample supply of this vita- 
min in grain mixtures should be made or 
there should be an improvement in the 
care and storage of the roughage part of 
the ration so as to prevent storage loss of 
A. Cows fed a ration low in A will give 
birth to weak or dead calves. 

Most members of the vitamin B complex 
are synthesized in the rumen of dairy ani- 
mals so, generally, these animals need 
not be supplied with these factors. 

Occasionally in older animals the rumen 
flora is abnormal, preventing the synthe- 
sis of some of the B complexes, usually 
caused by improper feeding. Experimenta- 
tion has shown that riboflavin synthesis 
is increased in the rumen when corn is 
added to an all-roughage ration. The oral 
administration of B, has been found to 
cure a condition in young cattle marked 
by a sagging back, ataxic gait and irregu- 
lar heart action, while diarrhea in calves 
has responded to the administration of 
nicotinic acid and vitamins A and C. 

The value of providing dairy animals 
with vitamin C (ascorbic acid) is clouded, 
for much proof has been provided that 
this vitamin can be synthesized by rumi- 
nants. Studies by Phillips and his asso- 
ciates at Wisconsin have demonstrated 
that some breeding failures may be due to 
a low availability of this factor. The rela- 
tionship of vitamins C and A in reproduc- 
tion has been indicated but not entirely 
clarified by experimentation. The vitamin 
C content in colostrum has been found to 
be much higher than in later milk. 

Dairy cattle under natural feeding con- 
ditions receive adequate vitamin D from 
solar radiation and sun-cured roughage. 
The amount of vitamin D in the roughage 
is dependent upon the amount of action 
the sun has had on it. Any reduction in 
consumption of good hay may induce vita- 
min D deficiency symptoms, for rickets 
have been observed in rapidly growing 


(Continued on page 105) 
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| Pins withdrawn pins up! 
} ag is Full Held 
Bag Holder is safe Securely 


ERNSBERGER—EASILY INSTALLED, FITS MOST SPOUTS 


No. 569—Dull pointed snubbing pins projecting about an inch above hollow cleat 
hold bag securely until filled. Bag is snubbed on cleat, relieving strain on fabric. No 
boxes required to support weight in sack, except where light cotton sacks are used. 
Pins pass thru mesh or fabric, do not make holes in top of bag. To raise snubbing pins 
in position to hold bag, push handle forward. To remove bag, pull handle back and 
pins recede, thus releasing bag from spout. Consists of: 2 side plate assemblies: 1 
wood handle 7” long, and screws for mounting bag holder on spout. Secure side 
plates to spout, cut wood handle the required length, fasten handle and plate with 
lug screws and the job is done. $4.95 each. 


UNIVERSAL GIBBONS 


No. 114—This bag holder has won great 
acceptance in the grain and seed trades 
because it is simple to use and sacks will 
not fall off while being used. Constructed 
mainly of soft steel, with malleable iron 
jows. Adjusts to any height or width of 
sack. Releases by a simple movement of 
the spring controlling the arm. Along the 
front of the frame is placed a bar for 
holding a shovel or a basket for grading 
at time bag is being filled. $9.50 each. 


IMPROVED 


No. 470—Make the work of filling 
bags easy and fast by installing a Gib- 
bons Bag Holder. It can be installed on 
a platform scale or on the floor. The 
distinguishing feature of the Gibbons 
is the foot release attachment which 
allows complete freedom of the hands 
for attaching and removing the bag. 
It's adjustable for any width and height 
bag. All castings are made of alum- 
inum for lightness. $20.00 each. 


... ina 
SEEDBURO 
BAG HOLDER 


Seedburo is known as the "Buying Center” for Equipment and Supplies. 
Our line includes over 500 different items—thermometers, scales, bag 
trucks, intercommunication systems, fire extinguishers and a host of other 
products. All are built of finest materials . . 
fications where they have been established, rigidly inspected and fully 
guaranteed. Prices current subject to change. 


- meeting Government Speci- 


AT LAST—An 
Inexpensive Bag Holder 


Let the Seedburo Bag Holder speed up your work 


of filling bags. It can be operated by one man, 
and can be set up wherever you can drive two 10 


penny nails. Holds the bag firmly between two 

steel bands or hoops. The hoops have just the 

right amount of tension to hold cotton or burlap 

bags of any weight or thickness. Heavy steel hoops 

and cast iron base are rigid enough so they will 

never bend or get out of order. Opening at top 

is 15 inches long by 6¥2 inches wide. Plenty big . 
enough to shovel into without spilling over the side, 

because bag is held firm and smooth. Everything 

goes inside. $4.00 each. 


MOSHER 


No. 391—Here is another type 
bag holder with jaws that grip 
the bag firmly at all times elim- 
inating any danger of slipping. 
The jaws are square and have a 
small outward projection at 
each corner to hold the bag 
open in a rectangular position. 
The malleable iron jaws, wrought 
iron pipe standards, and steel 


springs are an assurance of stability as well as durability. Built 


to accommodate bags of any height or width $9.10 each. 
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A friendly Indian 
who had shown 
the Pilgrims how 
to increase corn 
yields, was asked 
by Governor 
Bradford to invite 
about a hundred 
Indians to the first 
Thanksgiving. 
They came, pro- 
vided much of the 
food, and joined 
the feast in friend- 
ly fashion. 


£325 yearsago— \ 
the Pilgrims started America’s Thanks- \ 
“giving by rejoicing in their bounteous harvest. \ 


In 1946 we Americans have even greater cause \ ‘ 
for Thanksgiving—not for the harvest alone, but 
or the many other blessings which typify the Amer- 
can Way of Life. 


OUR 104th THANKSGIVING 


- finds us more confident than ever—for the past 
performance of America’s Food Producers and 
Farmers assures our security and prosperity 


Eshelmans SONS 


LANCASTER, PA. 
leville, O. 


in the future. 


1863 —SARA 
JOSEPHA HALE 
Author of ‘Mary 
Had a Little Lamb” 
and America's 
first woman editor, 
persisted in urging 


NATIONAL obser- 


vance of Thanks- 


' giving Day, until 
Lincoln set aside 
the last Thursday 


of November, 
1863. Other Pres- 
idents have issued 
similar proclama- 
tions annually 

since then. 
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Handling Barley 


3 TREAMLINING a small town 
elevator is no easy task, but 
J. K. Kierkowski, owner of the 
Rosendale Flour & Feed Co., Rosen- 
dale, Wis., is accomplishing the task 
through progressive, carefully plan- 
ned steps. 

“You can't turn a place inside out 
overnight,” Mr. Kierkowski de- 
clured. “But there are a number of 
ways in which steady improvement 
can be achieved. It is better to im- 
prove things at a gradual, even 
pace than to rush into something 
and then find yourself unable to 
complete what you have begun.” 

Practicing what he preaches, Mr. 
Kierokwski has built what was once 
termed a “haunted house” by 
Rosendale business men into a 
thriving, modern feed store. “I'll 
admit it was tough going the first 
year,” he declared. ‘Nothing seem- 
ed to go right, but after the first 
12 months things started looking 
brighter.” 

When Mr. Kierkowski purchased 
his business in 1930, the nation was 
in the first deep hollow of the de- 
pression. Sales volume was way 
down and the need for an aggres- 
sive merchandising program was 
very evident. Mr. Kierkowski's first 
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is profitable activity at 


rosendale flour & feed 


step was the installation of more 
modern milling equipment. 

He installed a 2 ton Blue Streak 
mixer and a new 50 h.p. hammer 
mill and then advertised his new 
equipment in attractive newspaper 
display space. 

“The initial purchase of new 
equipment proved to be a very 
profitable investment,” Mr. Kier- 
kowski declared. “It was really the 
turning point for my business. If I 
hadn't begun modernizing when I 
did, my business probably would 
have failed.” 

Mr. Kierkowski carries a full line 
of Arcady feeds, but also does cus- 
tom grinding and mixing for farm- 
ers of Wisconsin's rich dairyland 
region. At the present time, the 
Rosendale Flour & Feed Co. manu- 
factures about 150 bags of feed a 
day. 

Once Mr. Kierkowski got his mill 
in good order he began to add side- 
lines to his stock. “Making a bare 
living didn't appeal to me,” he de- 
clared. ‘So I decided I'd really go 
all-out to make my firm a big suc- 
cess. I took a few chances, of 
course, but generally I took on side- 
lines that had proven their worth 
in other feed stores.” 

Handling barley was the first big 
sideline activity the Rosendale 
Flour & Feed Co. engaged in. It 
proved to be a most profitable one, 
too. In 1938 Mr. Kierkowski handled 
more than $250,000 worth of barley 
and his volume has been main- 
tained at that level except when 
war shortages cut the available 
barley supplies. 

In the fall of 1944 Mr. Kierkowski 
began to wonder if it wouldn't be 
possible for him to contract with the 
farmers for the raising of barley on 
an acreage basis, somewhat the 
same plan that local dealers in 
cabbage and sugar beets had been 
doing for years. In 1945 he tried the 
idea and contracted for 1,000 acres. 
The plan worked so successfully 


MODERN equipment plus a 
profitable barley program has 
enabled J. L. Kierkowski, above, 
to turn a “white elephant" into 
a thriving feed business. Shown 
at lower left is an exterior view 
of the plant and a photo of 
the firm's 2 ton mixer. 


that in 1946 he contracted for 2,000 
acres and plans another increase 
next year. 

“The farmers seem to like the 
acreage plan too,” Mr. Kierkowski 
declared. Seed is furnished to the 
farmers when the contract is signed 
and the cost is deducted when the 
first shipment is brought in. The 


“Rosendale Flour & Feed Co. guar- 


antees no specific price, but agrees 
to pay the top market price for 
malting barley existing at the time 
the shipment is brought in. How- 
ever, the contracts stipulate that 
all barley fit for malting purposes 
must be delivered to Mr. Kierkowski 
exclusively. 

“I have found the barley addition 
profitable in more ways than one,” 
Mr. Kierkowski said. “It brings 


(Continued on page 112) 
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USTOMERS of the busy Col- 
C umbus Feed & Seed Co., 

Columbus, Neb., learn the 
latest about nutrition, farm sanita- 
tion, and the availability of feeds 
and farm supplies from the popular 
house organ which is distributed 
monthly by E. L. Tredway, owner 
and general manager. 

The attractive 16-page illustrated 
magazine is prepared and pub- 
lished by the Ultra Life Laborator- 
ies, East St. Louis, Ill., as a dealer 
service feature similar to that em- 
ployed by several other feed manu- 
facturers. 

Under a cooperative arrangement 
the company imprints “Tredway’s 
Poultry & Livestock Journal” on the 
cover and a list of Mr. Tredway’s 
five independent stores on the back. 
All material in the magazine is pre- 
pared by authorities in various 
agricultural fields and especially 
slanted to hold the farmer's interest. 

In addition to a selected list of 
prospects Mr. Tredway mails copies 


e360 


helps build good will for 
columbus feed & seed co. 


of the magazines each month to 325 
regular customers. The farmers 
around Columbus have come to 
look forward to their Poultry & Live- 
stock Journal for helpful hints on 
feeding and livestock care, methods 
of achieving greater egg produc- 
tion, and general farm news. “It's 
our aim to see that the standard of 
news in our magazine is never al- 
lowed to decline,” Alvin Hulsebus, 
who is a partner and manages the 
store, explained. 

The direct mailing program has 
proven very successful. Imprinting 
and mailing costs run about $200 
a year, but Mr. Tredway and Mr. 
Hulsebus are convinced that it is 
an excellent investment. “Many of 
our customers have come to us the 
first time because of having seen 
our magazine,” Mr. Hulsebus de- 
clared. 

The Columbus Feed & Seed store 
uses generous newspaper adver- 
tising space too. Big display ads 
are carried often in several papers 
in the trading area. They are al- 
ways at least three columns by 12 
inches and never fail to carry an 
interesting message. 

“We like to keep our business 
alive in the newspapers because 
we know that the press reaches 
almost all of the people,” Mr. Hul- 
sebus stated. “That's why news- 
paper advertising is so important 
to us.” Feed sales in 1945 were 
double those of 1944 and Mr. Hul- 
sebus credits generous newspaper 
space with a substantial part of the 
increase. 

Highway billboards throughout 
the Columbus district carry the Col- 
umbus Feed & Seed store’s mes- 
sage. “It's the spot and angle at 


TWO of the five Nebraska 
farm stores operated by E. |. 
Tredway are shown left. The 
Columbus Feed & Seed Co. is 
managed by Alvin Hulsebus. 
The Quality Hatchery, also 
located at Columbus, is man- 
aged by Joe Baumert. 


which the signs are placed that 
count,” Mr. Hulsebus said. “A small 
sign can do far more good than a 
large one if it is placed properly.” 
The energetic manager spends 
hours in the country looking for 
ideal locations to place his firm's 
signs. 

Almost every county fair, horse 
show, and rural exposition held 
in the Columbus section has a 
booth sponsored by Mr. Tredway’s 
firm. Exhibits are usually built 
around one specific item of mer- 
chandise, either livestock feed, 
poultry feed, remedies, seed, or 
some profitable sideline seller like 
DDT preparations. 

DDT preparations are displayed 
on a special counter in the Colum- 
bus Feed & Seed store and their 
sales have shown a steady in- 
crease. “The magic power of the 
name DDT has made many sales for 
us,” Mr. Hulsebus stated. “Not only 
advertising but even the news col- 
umns of the papers have given our 
DDT stock plenty of publicity.” 

When some new line is added to 
the stock of the Columbus Feed & 
Seed store, Mr. Hulsebus calls a 
special sales meeting of his em- 
ployes. Held in the office, the mtet- 
ings usually begin with a light 
lunch followed by a discussion of 
new merchandising ideas and mer- 
chandising problems. Up-to-date, 
tested techniques to be used in 
pushing the new lines are reviewed 
and clerks are given a chance to 
become thoroughly familiar with 
the new merchandise. Guest spectk- 
ers at many of these meetings cre 
sales representatives of feed and 
remedy manufacturers. 

“We all learn plenty at these 
meetings,” said Mr. Hulsebus. “Not 
the least value of the gatherings is 
the chance it gives us to eliminate 
bottlenecks. We call them sales 
truth meetings. We point out faults 
in one another's sales approaches 


(Continued on page 93) 
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are better than one. . 


Your mixing will go easier, more efficiently and more economically now 
that you can select from SILMO'S TWO dry “D” supplements. Use SILMO’'S 
new VIT-AD — Stabilized Vitamin D and Vitamin A in one convenient form. 
Use VIT-D-400 for economy when Vitamin A requirements are safely 
covered by other elements in your formula. - 


Use either VIT-AD or VIT-D-400 at any time, winter or summer, for ease and 
cleanliness, to reduce the labor cost of handling, mixing, shipping. 


SILMO VIT=D=-400 Guaranteed 400 A.O.AC. Chick Units Vitamin D 


SILMO VIT=AD Guaranteed 1000 U.S.P. Units Vitamin A 400 A.O.A.C. 
Chick Units Vitamin D per gram 
Also feeding oils in desired potencies 


SILMO CHEMICAL CORPORATION 


Main Office and Laboratories + Vineland, New Jersey 
THE FEED BAG — November, 1946 0376 


4 

Av 


CUSTOMERS 


Today’s farmer is a business man. He buys feed as an investment 


from which he expects to get profits in the form of quick growth, maxi- 
a mum production and improved health of his farm animals. Fair-Acre 
explanatory brochure feeds are the choice of these shrewd buyers because they have been 


“THE FAIR-ACRE PLAN” 
proved tops as a profitable investment. 


Fair-Acre users are regular customers at the store with the Fair-Acre 
franchise. Fair-Acre ‘feeder results” keep customers satisfied . . . 
win new customers . . . and increase customer-confidence in the dealer. 
Does this interest you? Write for information about the Fair-Acre fran- 
chise in your territory. 


LINDSEY-ROBINSON & COMPANY 


INCORPORATED 


Roanoke - Virginia 
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Sell Swine 


VERY farmer can influence 
£ his profits from his hog busi- 
ness by doing an efficient job 
of breeding, feeding, and manage- 
ment. As feed makes up over 80 
per cent of the cost of producing 
pork, it would seem that the field 
of swine nutrition, including effi- 
ciency of feed utilization and feed 
cost per 100 pounds of gain, is a 
mighty important one to every hog 
producer. The final measuring 
sticks of good feeding are: (1) 
Pounds of pork marketed per sow; 
(2) Feed cost per hundred pounds 
of gain; and (3) Time required to 
produce a 225 pound market hog. 
Agricultural college research and 
extension and the feed industry 
are all working for the same goal 
— the continuous improvement of 
the most efficient and profitable 
hog production program. And we 
have no small job when we are 
charged with the responsibility of 
serving a $300,000,000 swine busi- 
ness! Agricultural college research 
can find the nutritional facts but it 
lies in the hands of the feed manu- 
facturer and the farmer himself to 
turn these facts into better bal- 
anced supplements for the farmer. 
To the college, it means prestige. 
To the feed manufacturer, it means 
staying in or going out of business. 
The prerequisite to any successful 
feeding program, regardless of 
what the farmer feeds or how he 
feeds it, is that the farmer must 
make more money by following 
that feeding program. The feed in- 
dustry has established a perma- 
nent place for itself as a service to 
livestock and poultry feeders, Ac- 
cording to a well conducted survey 
last year, about 80 per cent of all 
hog feeders in Iowa fed a manu- 
factured supplement. At this point, 
I would like to raise a question. 
Will farmers continue to purchase 
commercial supplements if they do 
not make them money? 
Improving swine feeding in the 
Corn belt merely means finding 
better and more efficient ways to 
supplement the protein, vitamin, 
and mineral deficiencies of farm 


“An abstract of an address delivered at the Iowa 


Feed School held Sept. 13, 1946 at Ames, Iowa. 
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scientific feeding program 


not just 


by DAMON CATRON* 
lowa State College 


grains—primarily corn. This job of 
successfully and profitably supple- 
menting corn under various feed- 


DAMON CATRON 


ing conditions to various stages of 
swine production is not as simple 
as once thought. We are still faced 
with the facts that producers are 
only marketing about 6.5 pigs out 
of every 10 farrowed. The amount 
of feed required to produce 100 
pounds of pork is much too high, 
both of which may be attributed, 
in part, to poor feeding. Many ap- 
parently good rations which once 
performed satisfactorily on pasture 
are failing on the concrete feeding 
floors of Iowa farms. We still have 
much room for improvement 
through the application of known 
and yet-to-be-discovered facts. 
Only after estimating the various 
nutrients in a ration or supplemeni, 
based on chemical analysis and 
vitamin assays, can one predict the 
adequacy or inadequacy of the 
formula for a specified purpose, 
providing, of course, that the ani- 


‘a bag of feed 


mal's nutritive requirements are 
known, or approximated, for that 
particular stage of production un- 
der specific management condi- 
tions. A few swine research publi- 
cations have been issued express- 
ing the nutritive requirements on 
the basis of pounds, grams units, or 
milligrams per 100 pounds of body 
weight daily. It seems to me thal 
these nutritive requirements should 
have been expressed in per cent, 
units, or milligrams per pound of 
feed, which would be more useful 
to the feeder, the feed manufacturer, 
and the research worker. Poultry 
nutritionists have long used this 
method of expressing nutritive re- 
quirements. 

Although most of the swine feed- 
ing experimental work has been 
done with growing-fattening pigs 
after weaning, there is still much 
to be learned about the nutritive 
requirements of growing-fattening 
pigs. Comparatively new concepts 
in the field of swine nutrition, like 
the residual effect of feeding, newer 
knowledge of the role played by 
water soluble vitamins and trace 
minerals, may require us to revise 
much of our original thinking and 
interpretation of many of the earlier 
feeding trials. Our present knowl- 
edge of feeding growing and fat- 
tening pigs can best be explained 
by dividing this period of produc- 
tion into what we now know as the 
critical and non-critical feeding 
periods. 

Recent work at the Illinois station 
indicates that the growing period 
up to about 75 pounds is a nutri- 
tionally critical period, especially 
under drylot conditions. Experi- 
mental results indicate clearly that 
the nutritional requirements of 
young pigs up to about 75 pounds 
are either quite different or more 
exacting than the requirements 
after 75 pounds. 

Apparently good rations formu- 
lated from natural ingredients and 


adequate in protein, energy, minerals, the 
fat soluble vitamins (vitamins A and D) 
and the better known water soluble vita- 
mins (B-complex vitamins) have given very 
poor results for pigs under 75 pounds. The 
inadequacy of such rations were mani- 
fested in very slow growth, high death 
losses, abnormal development of feet, legs 
and gaits, dermatitis, coprohagia and loss 
of hair. When similar rations were fed in 
drylot to pigs weighing 75 pounds or more, 
the results were quite satisfactory. These 
observations support the contention that 
the early growing-fattening period (up to 
approximately 75 pounds) is a critical pe- 
riod, nutritionally speaking, and rations for 
this period should be formulated with great 
care. It was found that the addition of 10 
to 12 per cent of high quality alfalfa meal, 
or its equivalent in water soluble vitamins, 
to these inadequate rations made them nu- 
tritionally adequate. 

It is apparent that alfalfa contains: not 
only some known, but also unknown B 
vitamins needed by young pigs for liv- 
ability and satisfactory growth. It is un- 
fair to criticize putting high quality “hay- 
in-the-bag” when formulating growing- 
fattening swine supplements to be fed 
with corn under drylot or poor pasture 
conditions. It is unfair—at least until we 
can be sure the farmer has and will use 
high grade alfalfa meal of his own, or 


until we find a satisfactory and economical 
substitute. 

The supplement fed to young pigs up 
to about 75 pounds should be formulated 
with great care as it is fed during the 
most critical period of the pig's life. Be- 
cause it is necessary to include additional 
vitamin and mineral fortification it may 
be somewhat more costly than ordinary 
supplements. The amount of feed con- 
sumed by pigs in this period is relatively 
small so this supplement should be formu- 
lated with a “safety factor” to avoid any 
possible chance of a nutritional deficiency. 
Although all of the nutritional require- 
ments are not exactly known, it has been 
suggested that this supplement contain 
the following nutrients: 


1.5-3.5 per cent 
1.0-1.5 per cent 
40-80 p.p.m 
Vitamin A ...... 2500-3000 I.U. per pound 
Vitamin D. .600-1000 U.S.P. units per pound 
Riboflavin ........ 2.0-3.0 mgs. per pound 
12-20 mgs. per pound 
Pantothenic acid ..... 6-8 mgs. per pound 


Other nutrients not listed are known to 
be needed but either the amounts are 
unknown or it is felt rations formulated 


Goundation Honors R. R. Howell Ca. 


The R. R. Howell Co., Minneapolis, feed 
machinery manufacturer, recently was 
honored by. the Brand Names Foundation, 
New York City, in recognition of 50 years 
of distributing machinery and other mer- 
chandise under the Howell name. H. O. 
Williams, secretary and general manager 
of the firm, is shown right above receiving 
a certificate of public service from A. O. 


e40 e 


Buckingham, chairman of the foundation 
and vice president of Cluett Peabody & 
Co. Miss Elizabeth Sperling, Munsing- 
wear, Inc., assists in the presentation. The 
presentation was made at a testimonial 
dinner sponsored by the Minneapolis Civic 
& Commerce association, the St. Paul and 
Minneapolis Advertising clubs. 


from natural ingredients should be nearly 
adequate. To supply all the nutrients re- 
quired to do a good job under drylot con- 
ditions, this supplement should contain 
from 20 to 30 per cent animal proteins, 
such as tankage, fish meal, or fish solubles. 
It should also be formulated including 
from 15 to 30 per cent high quality alfalfa 
meal or its equivalent in water soluble 
vitamins. 

The protein supplement for growing- 
fattening pigs fed in drylot from 75 pounds 
to market should be formulated to contain 
the following nutrients: 


35-40 per cent 
PROSPHOTUS 1.25-1.75 per cent 
40-80 p.p.m 
Vitamin A....... 2000-2500 I.U. per pound 
Vitamin D. .600-750 U.S.P. Units per pound 
Ribotiavin ........- 1.-2.0 mgs. per pound 
Se 7.5-10.0 mgs. per pound 


Pantothenic Acid . .3.5-4.0 mgs. per pound 

Less animal protein can be used in this 
supplement than in the supplement for 
pigs up to 75 pounds in drylot without any 
serious handicap to rapidity of gains. Good 
quality alfalfa meal should make up 20 to 
25 per cent of this supplement. 

Protein supplements for growing-fatten- 
ing pigs on pasture should be formulated 
to contain the following nutrients: 


1.25-1.75 per cent 


Since the pigs are on pasture, little at- 
tention need be given the fat or water 
soluble vitamins in the formulation of a 
pasture supplement, providing, of course, 
the pasture is not too poor in quality. 

There are as many as 13 different min- 
eral elements required to maintain an 
animal in good health. For production, 
above maintenance, the requirements for 
calcium, phosphorus, and salt are those 
that are greatly increased. When the com- 
position of gains is analyzed we find 
that the young rapidly growing pig, weigh- 
ing 25 to 50 pounds, requires from 15 to 
20 times as much minerals as does a hog 
weighing 200-225 pounds. It has been 
thought that the requirements for the 
necessary trace elements for swine have 
been met when rations, made up of com- 
monly used ingredients, are fed on good 
pasture. Yet nutritionists are becoming 
more aware of the possibility of trace ele- 
ment deficiencies in certain areas anc 
especially under continuous drylot feed 
ing conditions. 

Early work at the Iowa station and re 
cently confirmed by workers at Purdu< 
university shows the indispensible, ye: 
often overlooked, importance of salt for 
swine. When comparing lots of pigs fed 
salt with those fed no salt, they found thai 
one pound of salt saved between 213 to 
287 pounds of feed. 

Many feeders prefer to grind their grain 
and mix it with the protein supplements. 
For satisfactory results, it is quite impor- 


(Continued on page 108) 
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Deal 


_ With A DOUBLE GUARANTEE 


DOK at it from the standpoint of 
the feeder. When he buys a bag of 
Your Brand of feed—topped by the 
Hubbard Sunshine ribbon—he is placing 
his confidence in both of us. We’re in part- 
nership to make his feeding operations 
profitable. 
Most feeders are quick to recognize that the 
year-after-year dependability of Hubbard’s 


Sunshine Concentrate assures quality in 


Your Brand of feeds and mashes made The 
HUBBARD SUNSHINE Way. 


This kind of partnership—your standing in 
your community, coupled with our national 
reputation—establishes a product with a 
double guarantee. It’s a winning combina- 


tion with both feeders and dealers. 


Hubbar 


EASTERN BRANCH 410 ELEVENTH STREET, AMBRIDGE, PA 


Milling Co. 


MANKATO, MINN. 
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@ Another soybean crop is ready for market. 
Again the growers have done their work well. 


a Spencer Kellogg and Sons, Inc., with six well 

located plants, are ready to receive and convert 
great quantities of beans from this mammoth 
crop into much-needed products; soybean oils : 
4 (edible and industrial), flour and meal. . 

Our country elevators and brokers have been e 


alerted to receive your beans. 


Six Great Kellogg Plants furnish a 
Cash Market for Soybeans: 


BELLEVUE, OHIO MINNEAPOLIS, MINN. DECATUR, ILL. 


DES MOINES, IOWA 


Office: E. 3rd & Market Sts. 
Mill: E. 30th & Granger 


CHICAGO, ILL. BUFFALO, N. Y. 
3526 Bankers Building 98 Delaware Avenue 


THE FIRST NAME 
IN VEGETABLE OILS 


T1894} 


SPENCER KELLOGG AND SONS, INC. 


BUFFALO 5, N.Y. 
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OLLYWOOD has plenty 

of cover girls, but H. E. 

Meeker, owner of the H. E. 
Meeker Feed Co., Danbury, Conn., 
believes he has the only cover feed 
siore in the country. The busy firm 
was pictured a few years ago on 
the cover of the 
widely-read New 
Yorker magazine. 

“But becoming 
the cover girl of 
the feed industry 
hasn't made sell- 
ing any easier,” 
Mr. Meeker ex- 
nf plained. “In fact, 

H. E. Meeker it has tended to 
make us more conscious that our 
siore is typical of a great industry 
and has made us strive harder to 
keep it modern and up-to-date.” 

Mrs. W. A. Nyland, the artist who 
painted the New Yorker cover, said 
she selected Mr. Meeker’s feed store 
“because its inside and outside dis- 
plays were so attractive and be- 
cause it looked generally typical of 
the feed business.” 

The modern store pictured on the 
cover is a far cry from the tiny 
feed outlet which O. H. Meeker 
founded back in 1883. Times have 
changed and so has the appear- 
ance of the store. In the early days, 
grain was hauled from the nearby 
railroad siding in a horse-drawn 
bin. Then it was elevated by the 
bucket method into chutes and up 
to the eight two-story bins at the 
rear of the building. The bins were 
sturdily built and some of the ori- 
ginal 2 by 4's are still in place. 

But almost everything else has 
changed with the passing of the 
years. The firm has tripled its space, 
expanding into two nearby build- 
ings on busy White street in the 
city famed for its hat factories and 


SHOWN right is a reproduc- 
tion of the cover of The New 
Yorker magazine which fea- 
tured the H. E. Meeker Feed 
Co., Danbury, Conn. The ar- 
tist selected this store because 
it had such attractive displays 
and looked so typical of the 
feed business. 
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title wins wide publicity 
for connecticut dealer 


country fair. One of the buildings 
was purchased in 1908 when hard- 
ware was added to the stock and 
the other in 1911. H. E. Meeker took 
over the firm in 1906 when his 
father died. 


As soon as the additional display 
and warehouse space was ac- 
quired, Mr. Meeker began modern- 
izing the sales set-up. He removed 
partitions, made one highceilinged 
room of the three stores and 


Price 15 cents. 


Permission The New Yorker Copyright The F-R Publishing Corp. 
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installed three giant display windows fac-- 


ing White street. The additional space 
on the second floor provides excellent 
storage for feed, seeds, hardware, and 
other farm supplies. 

Mr. Meeker’s yearly sales of feed 
now average 1,250 tons. Often sales have 
been as high as a full carload a day. 
Larro feeds are the firm's best sellers wiih 
Grandin Milling Co. products also popular. 
Feed sales last year totalled $217,000. 

The company has grinding and mixing 
equipment but formula feeds are by far 
the biggest seller. 

One of the firm's most profitable side- 
lines is hardware. Complete stocks of farm 
and garden tools, nails, poultry equip- 
ment, wire, and other farm necessities are 
maintained at all times. 


The pet food and supply department is 


also extremely profitable. Nearly one- 
third of the big displayroom is devoted to 
dog, cat, and other pet needs. Twenty-two 
types of dog food are handled, as well as 
cat food and wild bird seed. Dog and cat 
remedies sell well and helpful pet health 
advice is always available on request. 
Live displays in the pet supply department 
have drawn a great deal of attention and 
they have been used often. 

Mr. Meeker’s seed business is very im- 
portant also. “We have about the biggest 
volume of seed sales in Danbury,” he 
said. “Seeds are farm necessities and form 
a logical complement to the feed busi- 
ness.” Extra employes are added to the 
payroll every spring to take care of the 
tremendous demand for seeds. 


EVIDENCES 


MANUFACTURING COMPAN 


“Our hatchery business has also proven 
its worth,” Mr. Meeker declared. The com- 
pany sold more than 500,000 baby chicks 
last year. “Because we don’t hold any 
batch for more than three or four days 
our upkeep is not great,” Mr. Meeker ex- 
plained. “We always give minute details 
on the proper care of baby chicks when- 
ever we sell an order.” Mr. Meeker and 
his employes pride themselves on being 
well-informed on more than 50 poultry 
diseases. 

“Our policy has always been to trea! 
customers so well they wouldn't think o 
going elsewhere to buy,” Mr. Meeker de- 
clared. “If a customer isn’t satisfied with 
his purchase, he gets his money back. We 
never issue credit slips; if something is 
unsatisfactory we refund the cash pur- 
chase price. 

“We do have a number of credit ac- 
counts, but they are all carefully investi- 
gated before credit is granted,” Mr. Meek- 
er said. “We know most of our customers 
very well.” 

The Meeker Feed Co. advertises in both 
the telephone and city directories and the 
local newspaper. A large sign over the 
sidewalk is legible from a block away in 
either direction and the handsomely deco- 
rated show windows do their share of lur- 
ing new customers into the store. During 
the war Mr. Meeker frequently utilized the 
window space for food conservation dem- 
onstrations. 

Combining an excellent background in 
feed selling that dates back to his grand- 
father’s mill in Bridgeport with progressive 
merchandising ideas has proven extremely 
profitable for H. E. Meeker. His six em- 
ployes have been thoroughly imbued with 
the Meeker policy of fair treatment for all 
and the result has been that the Meeker 
Feed store’s volume of business has in- 
creased every year until, as one farmer in 
the Danbury area put it, “It’s one of the 
finest feed businesses in the whole of 
New England!” 

@ RALPH WILLIAMS, Medaryville, Ind., 
has purchased the Medaryville Co-op ele- 
vator. 


@ FARMERS ELEVATOR CoO., Larchwood, 
Iowa, is constructing a new 30 by 100 foo! 
concrete block feed house. 


"Careful, son — you're liable to strain your 
mother's milk!" 
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Satisfying Hidden Hunger 
Stretches Protein Feeds 


What is 


Hidden Hunger 


Hidden hunger is a maddening de- 
sire for certain essential elements not 
ordinarily smapton in feed. As a 
result, livestock eat excessively in re- 
lation to gains in weight and waste 
protein. Low milk production is a 
sure sign of it in dairy cows. 


Hidden Hunger is often 
directly due to lack of salt. 


OT long ago one of the country’s author- 
ities on animal nutrition stated that 
American dairy cows have never had an ade- 
quate protein ration. This can be even more 
true today when proteins are in such limited 
supply. 
It is imperative, therefore, that dairy cows 
and livestock of all kinds make maximum 
use of the proteins they do get. 


With a Hidden Hunger for salt, no cow 
— in fact, no livestock animal — can digest 
and assimilate its feed properly; this is es- 
pecially true of protein. 


Salt stimulates protein digestion and as- 
similation by supplying chlorine for hydro- 
chloric acid without which proteins are not 
digested but wasted. Salt also supplies the 
sodium in bile which digests fats. 


Salt is often the cure 
for Hidden Hunger and 
low milk production 


Stress these facts with your customers as 
Morton is doing through farm paper adver- 
tising to practically every farmer and feeder 
throughout the country. Salt will help them 
maintain livestock production at a high level 
and underwrite the profits on their feeding 
operations, thus cementing them to you and 
to the feeds you sell. 

Particularly recommend that farmers, feed- 
ers, and ranchers establish salt feeding sta- 
tions wherever livestock gather and feed 
Morton’s Salt Free Choice. 
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FOR EVERY PURPOSE ... flour bags, feed 
bags, mailing bags, seed bags, open mesh citrus 
bags— Chase manufactures cotton bags for every 
need! Made from strong Chase-Tested materials! 
Seams are close-stitched with high-quality thread! 
Printing is sharp and clear! Strategically located 
textile plants assure you quick, personalized service. 


\ 
\ ~ 
\ \ * CHASE LARGE COTTON 
\ \ \ BAGS—Printed with Chase 
Washout Inks, they're 
popular with housewives. 


FOR BETTER BAGS — BETTER BUY CHASE 


CHASE BAG Co. 


GENERAL SALES OFFICES, 309 WEST JACKSON BLVD. ‘ CHICAGO 6, ILLINOIS 


BOISE DALLAS TOLEDO DENVER e¢ DETROIT MEMPHIS BUFFALO e ST. LOUIS NEW YORK e CLEVELAND ¢ MILWAUKEE 
PITTSBURGH KANSAS CITY MINNEAPOLIS e GOSHEN, IND. PHILADELPHIA NEW ORLEANS ORLANDO,FLA. SALT LAKE CITY 
OKLAHOMA CITY ¢ PORTLAND, ORE. «- REIDSVILLE,N.C. © HARLINGEN, TEXAS ¢ CHAGRIN FALLS,O. ¢ HUTCHINSON, KAN. © CROSSETT, ARK. 
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Readers who are interested in obtaining a publication which gives 
a complete digest of most of the experimental data published in the 
United States and foreign countries may obtain complete details 
by writing to The Feed Bag, 1712 W. St. Paul Ave., Milwaukee 3, Wis. 


Title of Experiment: Nutritive Value of 
Cull Peas for Fattening Hogs. 

Authors: W. M. Beeson and C. W. Hick- 
man, Idaho Agricultural Experiment Sta- 
tion. 

Digest: Four lots of 10 purebred Duroc 
Jersey and’ Poland China pigs averaging 
58 pounds live weight were self-fed free 
choice for 105 days until market weight 
of 200 to 220 pounds was obtained on 
rations of 50, 66-2/3, 80 and 100 per cent 
wheat. The average daily gains were 
respectively 1.38, 1.46, 1.55, and 1.32 
pounds. Peas, which made up the bal- 
ance of these rations, were an economi- 
cal and practical feed for fattening hogs. 
A protein supplement of meat meal, lin- 
seed meal, ground alfalfa, bone meal, 
and salt was fed to all lots. 


* * * 


Title of Experiment: Palatability and 
Feeding Value of Different Corns for Pigs. 
Author: W. L. Robinson, Ohio Agricultural 
Experiment Station. 

Digest: Some varieties of corn were pre- 
ferred to others by pigs, but when they 
were fed separately as the only feed 
available, the gains of the pigs were as 
efficiently produced in some cases by 
the less palatable as by the more palat- 
able varieties. A higher feeding value 
was consistently shown for the hard dent 
hybrid corn than for one which was not 
so hard; flint corn, which was still harder, 
produced a trifle less gain per unit of 
feed than standard dent hybrid varieties. 
The relative effectiveness of the flint corn 
decreased as the pigs became older. 
Drying hard dent hybrid corn to a sum- 
mer dryness of 10.3 per cent moisture did 
not lower its palatability, but its feeding 
value was reduced. Immature corn kept 
from molding by drying had a value per 
pound of dry matter equivalent to mature 
corn. The condition of the moldy corn 
determined its feeding value. As the pigs 
became older, less supplement was re- 
quired in relation to the corn consumed. 
These studies were conducted in three 
experiments with six or seven lots of 
about 14 pigs in each on different types, 
maturity and hardness of corn containing 
varying amounts of moisture from 11 to 
30 per cent. 

* * * 


Title of Experiment: Chick Growth Re- 
sponse Resulting from Methionine Addi- 
tions to Various Protein Supplement with 
Pea Protein. 

Authors: D. W. Bolin, C. F. Petersen, C. E. 
Lampman and O. E. Stamberg, Agricul- 
tural Experiment Station, Moscow, Idaho. 
Digest: A group of 384 chicks were fed 
experimental rations containing 54.5 per 
cent pea meal (12 per cent protein) to 
which was added one of the following 
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protein concentrates in amounts to pro- 
vide the percentage of protein as follows: 
casein, 6; herring fish meal, 6; dried milk, 
6; rendering plant meal, 6; packing plant 
meal, 6; soybean oil meal, 6; ground oats, 
6; wheat bran, 5.8; ground wheat, 5.3; 
dehydrated alfalfa meal, 4 and ground 
corn, 3. Each combination was fed to two 
lots of eight chicks each and, in addition, 
two lots were fed these combinations 
plus 0.25 per cent of methionine. Chicks 
were fed a normal starter ration the first 
week, then given the experimental ra- 
tions for a two week period. Casein, dried 
milk, and fish meal were the most effec- 
tive in supplementing the protein of pea 
meal; the two types of meat meal and de- 
hydrated alfalfa meal were the least ef- 
fective. The addition of methionine re- 
sulted in an increase in chick growth on 
all rations. The percentage of increase 
in gain of chick weight from the addition 
of methionine to the pea meal-supple- 
ment combination over the pea meal- 
supplement combination alone was fol- 
lows for the various feeds tested: dried 
milk, 21; fish meal, 32; casein, 33; soybean 
oil meal, 120; bran, 122; wheat, 144; oats, 
146; corn, 161; rendering plant meal, 201; 
dehydrated alfalfa meal, 311 and packing 
plant meat meal, 363 per cent. Normal 
chick growth was obtained only with the 
methionine supplement to fish meal and 
the two types of meat meal when fed 
with pea meal. 
* * * 


Title of Experiment: Comparison of Hom- 
iny Feed and Ground Yellow Corn in a 
Broiler Ration. 

Authors: J. A. Davidson, C. M. McCrary 
and C. G. Card, Michigan Agricultural 
Experiment Station, East Lansing, Mich. 
Digest: Hominy feed replaced ground 
yellow corn in a broiler ration at a slight 
saving of feed to produce a pound of 
gain when vitamin A was supplied by 
fish oil and dehydrated alfalfa meal. The 
broilers fed on yellow corn had a slightly 
deeper pigmented skin and shanks but 
the difference in this factor did not affect 
the buyer acceptance of the birds pro- 
duced on hominy feed. It appears desir- 
able to replace corn with hominy feed in 
broiler rations if the price of this product 
is equal to or less than the price of corn. 
Title of Experiment: The Use of Various 
Vitamin Supplements in Rations for Lay- 
ing and Breeding Hens. 

Authors: W. W. Cravens, J. G. Halpin and 
W. H. McGibbon, University of Wiscon- 
sin, Madison. 

Digest: Studies were made to determine 
the value of fish solubles, ground fish 
viscera, solubilized liver extract and cry- 
stalline riboflavin as supplements to low 
animal protein rations for laying and 
breeding hens. No significant differences 


in egg production were found between 
the basal rations fed and the rations 
containing the various supplements. The 
addition of 0.6 milligrams of riboflavin 
per pound of feed significantly improved 
hatchability when the ration contained 
two per cent of alfalfa meal and the birds 
factory hatchability resulted when only 
were maintained in floor pens. Unsatis- 
riboflavin was added to rations contain- 
ing no alfalfa meal and fed to birds 
maintained in laying batteries. Dried 
skimmilk at a level of 2.5 per cent was 
ineffective in supplementing such a ra- 
tion; fish solubles and solubilized liver 
extract were of particular value in im- 
proving hatchability. 


Pca * 


Title of Experiment: Potatoes Increase 
Value of Corn Fodder and Alfalfa Hay 
Silages for Cattle Feed. 

Authors: W. E. Connell, L. E. Washburn, 
R. C. Tom, E. M. Mervine and H. H. Hob, 
Agricultural Experiment Station, Fort Col- 
lins, Colo. 

Digest: Eight lots of 750 to 800 pound 
steers were fed ground corn-cottonseed 
meal-alfalfa hay rations in which various 
silages and wet beet pulp provided part 
of the roughage. For one lot, dehydrated 
potato meal was substituted for ground 
corn. Greatest daily gain was produced 
by.a ration of ground corn, cottonseed 
meal, alfalfa hay and potato-alfalfa si- 
lage (four parts raw potatoes, one part 
alfalfa hay mixed and cut by an en- 
silage cutter). Second high in daily gain 
was corn-cottonseed meal-alfalfa hay and 
wet beet pulp. On the basis of cost per 
100 pounds of gain these two rations 
were again first and second. The substi- 
tution of potato meal for ground corn 
produced superior carcasses on slaughter- 
ing but at a higher per hundred weight 
cost. 


Reinders Bros. Organize 
Two New Corporations 


George and Roland Reinders, who for a 
number of years have operated their feed 
business at Elm Grove, Wis., under a 
partnership arrangement, have announced 
that henceforth the feed manufacturing and 
wholesale business will be operated as a 
separate corporation under the name of 
the Elm Grove Milling Co. 

The retail business, which includes the 
sale of feed, coal, heating oils and farm 
supplies, has also been incorporated but 
will continue under the name of Reinders 
Bros. 

George H. Reinders and Roland L. Rein- 
ders will serve as president and secretary- 
treasurer respectively of both corporations. 
M. A. Reinders is vice president of the 
Elm Grove Milling Co., and E. H. Reinders 
is vice president of Reinders Bros. 

All purchases of feed, grain, coal, oil, 
and supplies will be made by the Elm 
Grove Milling Co. 


@ LUDENS & DAMKOT, Gibbsville, Wis., 
have purchased the Ebbers Feed store and 
mill. The new owners are Lester Ludens 
and Clifford Damkot. 


2 


@ The reputation for high quality of 
General Mills’ Larro Feeds— 


@ the consistent advertising support ac- 
corded the products— 


@ plus Larro Feeding Plans developed by 
continuous research at Larro Research 
Farm— 


seal All of these supply a background on which 
to build a sound future in the feed business. 
If you would like to handle the Larro line, 
write our nearest office. 


. General Mills 


Larro Feeds 
Dept. 21 
DETROIT (2)—SAN FRANCISCO (6)—CHICAGO (4) 
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OUNTY fairs and farm expo- 

sitions have proven to be 

excellent advertising media 
for Perdue & Orton, who operate 
a modern feed and farm supply 
store at North East, Pa. “We have 
found that by getting out where 
the farmers gather we can really 
get to know them better,” Kenneth 
Perdue declared. 

“Yes, and by talking to them at 
a fair or animal show we often 
can help them with problems on 
which they need advice,” his part- 
ner, Mark Orton, added. “There's 
everything to be gained and prac- 
tically nothing to be lost by the 
feed dealer who arranges for a 
booth at his county fair.” 

A typical display by Perdue & 
Orton was at the Wattsburg fair 
in late August. They rented a cen- 
trally located display booth for $500 
for the five-day fair period and 
were on hand at all times to talk 
over farm problems with livestock 
and poultry men. 

“If we realize half a dozen good 
customers from such an exhibit we 


HERE is a view of the Perdue 
& Orton exhibit at the Watts- 
burg, Pa., fair this year. Many 
good leads were obtained 
from the coupons, shown in 
insert, which farmers filled 
out in connection with the 
daily free drawings. 

TRACTOR: 


MACHINERY NEEDED: 


N° 2940 
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Mr. 


build profit and prestige 


for pennsylvania dealers 


MARK ORTON 


consider our efforts worthwhile,” 
Perdue explained. “We also 
know that our fair displays keep 
our name in front of old customers 
and remind them that our store is 
still the best place for them to buy 
their feed and farm supplies.” 


Last year the busy Keystone state 
firm did a $250,000 business, much 
of which Mr. Perdue attributes to 


KENNETH PERDUE 


the new customers gained by 
county fair advertising. 

Prominent display signs always 
attract farmers to the Perdue & Or- 
ton tent at county fairs. A 4 by 10 
foot colored sign with letters 11/2 
feet high was posted at the Watts- 
burg fair. Its message was readable 
from almost every corner of the fair 
grounds. Mr. Perdue and Mr. Orton 
were on hand in a 25 by 25 foot 
tent nearby and were assisted by 
an attractive girl who distributed 
tickets entitling farmers to a chance 
at a door prize. 

Farmers who filled in the coupon 
giving them a chance at the prize 
were asked to write down their 
name, address, location of their 
farm, and its size and type. There 
were also spaces on the coupon to 
designate the make of tractor now 
in use, its size and age, and other 
machinery needed. 

Hundreds of prospective feed cus- 
tomers filled out these cards and 
from them Perdue & Orton always 
gain several valuable new custo- 
mers. The typical fair expense, ex- 
emplified by the $500 outlay at 
Wattsburg, covers admission fees, 
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space rent, moving and setting up equip- 
ment, and labor. 

The display featured Kasco feeds but 
sideline sales also got plenty of publicity. 
The company handles J. I. Case farm ma- 
chinery, poultry supplies, and poultry and 
livestock remedies. The fair displays al- 
ways include an arrangement of farm ma- 
chinery with plenty of literature and help- 
ful salesmen available to talk with farmers. 

Farm machinery is the newest addition 
to the firm's sidelines. At present Mr. Per- 
due and Mr. Orton are planning construc- 
tion of a new 50 by 80 foot machinery 
building near their present store. They also 
plan to expand their farm repair service, 
which includes repairing, general mainte- 
nance, and even welding of farm machin- 
ery. 

Advertising has always played a very 
important role in the Perdue & Orton feed 
business. “Without advertising we'd still 
have only a very small feed store,” Mr. 
Orton stated. “But with advertising we 
have attracted new prospects regularly 
and have nearly doubled our business 
every succeeding year.” The firm had only 
a $30,000 a year gross income when Per- 
due & Orton took over. Last year the vol- 
ume was over $250,000. 

One of the most popular advertising 
ideas the firm uses is the column “Uncle 
Hank Sez”, which is run every week in 
the North East newspaper. Written in a 
chatty, rural style, this column has been 
the subject of much favorable comment 
from farmers. The advertisements are care- 
fully divided as to the products they men- 
tion. Feed sales get 50 per cent of the 
space, farm machinery 30 per cent, and 
coal 20 per cent. Coal is one of the com- 
pany’s most profitable sidelines. 

When Perdue & Orton purchased their 
firm, it was located outside of North East. 
Moving it into town, they rented larger 
quarters and were able to lower prices by 
buying their feed in larger quantities. 

Now Mr. Perdue and Mr. Orton are ex- 
panding their business through the pur- 
chase of a small feed mill at Wattsburg. 
With two places of business, they expect 
to be able to buy in larger quantities and 
sell a greater volume at a lower per-sack 


SHOWN above is an exterior 
view of the Perdue & Orton 
feed store at North East, Pa. 
which the owners expect to 


expand and modernize as 
soon as conditions permit. 
The neat and_ well-stocked 
parts department is shown 
at lower left. 


profit but a bigger over-all dividend. 

The firm has mixing equipment for live- 
stock and poultry feeds and has installed 
a new Jacobson hammer mill with a ca- 
pacity of 3 tons of feed hourly. Perdue & 
Orton also are installing a mixer with 
molasses attachment that will accommo- 
date 3,000 pounds per batch. 

Expansion is the keynote at the Perdue 
& Orton store and Ken Perdue and Mark 
Orton intend to keep “Progress” as their 
motto. “We're going to keep moving ahead 
without any slow-ups,” they agreed. 
“That's the best way to operate a success- 
ful business.” 

@ PERRY COUNTY MILL & ELEVATOR, 
Cannelton, Ind., has been opened by Clar- 
ence Dutschke of Cannelton and Leonard 
Rickett of Wadesville. 

@ RALSTON PURINA CO., St. Louis, Mo., 
plans to construct a feed mill at St. Johns- 
bury, Vt., as soon as materials are avail- 
able. 

@ CUMBERLAND COAL & FEED CO., 
Philadelphia, Ind., has purchased the 


Thomas Grain Co. elevators at Gem and 
Philadelphia. 


1946 Corn Crop May Top 


| All Previous Records 


The nation’s corn crop will be an esti- 
mated 3 million bushels higher than pre- 
viously forecast because of the generally 
fair weather which has prevailed this fall, 
the department of agriculture’s crop re- 
porting service has announced. This may 
bring the total production to an all-time 
high of 3,374,428,000 bushels. 

The optimistic estimate compares with 
the total 1945 production of 3,018,410,000 
bushels and the 10-year 1935-44 average 
of 2,608,499,000 bushels. The previous high 
production mark was 3,228,361,000 bushels 
set in 1944, 

Wheat prospects also have improved, 
the department reported. The Oct. 1 esti- 
mate was for 1,169,422,000 bushels. Be- 
cause almost all except the very late grain 
supplies have already been harvested, the 
department believes that final totals will 
bear out its early season prediction of 
bumper crops. 

The corn crop, always endangered by 
early frosts, is maturing with little damage 
and with good quality assured, the de- 
partment said. Heavy frost last year made 
the 1945 corn crop unusually poor in 
quality. 

Total production of livestock feed grains 
will reach about 127,500,000 tons, some 
4 per cent above the previous record set 
in 1942, officials predicted. The size of the 
crop will allow expanded production of 
meat, dairy, and poultry products since 
the feed supplies per animal are expected 
to be the largest in history, despite rela- 
tively small carry-over stocks from last 
year. 

The department's official forecast indi- 
cated that the overall crop production was 
the greatest in the nation’s history, 2.5 per 
cent higher than the 1942 record and 26.4 
per cent above the 1923-32 average. 


Freudenberg to Promote 
Pillsbury Pet Foods 


Bernie W. Freudenberg has been ap- 
pointed special field sales promotion rep- 
resentative for the Pillsbury Mills feed and 
soy division, G. R. Peterson, general sales 
manager of the division, has announced. 
Mr. Freudenberg will specialize in rabbit 
and dog food merchandising. He is a vet- 
eran rabbit and dog breeder and for sev- 
eral years has acted as advisor to other 
breeders on nutrition and management 
problems. Mr. Freudenberg will operate 
from Clinton, Iowa, headquarters of the 
feed and soy division. 

@ FARMERS ELEVATOR CO., Northwood, 
Iowa, has begun a large-scale moderniza- 
tion program. 

——— 
@ MASTER FEED & SUPPLY CO., Tipton, 
Ind., has been purchased by Robert Clark 
of Detroit and O. B. Applegate, Alliance, 
Ohio. 

@ RARDIN & AUKERMAN, Kansas, IIl., 
have purchased the Decker & Graham 
elevators at Kansas and Warrington from 
Isaac N. Coolley of Brocton. 
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Today poultry and livestock scien- 
tists emphasize the inter-depend- 
ence between the different vitamins, 
instead of the need for just a 
few individual ones. Years ago, 
DAWE?’S pioneered multiple vita- 
min fortification, thus anticipating 
these later developments, and help- 
ing VITAMELK users to produce 
highest-quality feeds, then as now. 

Regardless of changing con- 
ditions, the manufacturer who 
steadily improves his feed qual- 
ity will always come out on top. 
DAWE’S customers have proved 
over and over again: Top-Quality 


THE FEED BAG — November, 1946 


VITAMELK CONCENTRATES, DAWE'SDRY-D(U. 
‘DAWE’S STEROL-D, ALASKA BRAND FEEDING OILS, 


aly “VITAMINS 


Feeds Make Money for Feeders — 
and Feed Manufacturers. 


The Feeds of Tomorrow 
Can Be Yours Today! 


Get the facts about new discov- 
eries, new trends in feeds, and how 
the DAWE’S staff of vitamin spe- 
cialists can help you keep pace. 
Investigate the ‘‘PLUS” values 
in VITAMELK BASE—they have 
dollars-and-cents importance 
to you. Mail the coupon now! 
DAWE’S MANUFACTURING 
COMPANY, 4800 S. Richmond 
Street, Chicago 32, Illinois. 


This Unified 


from the fortifier to the feed bag 


When desired, DAWE’S FORMULA AUDIT BUREAU will 
give personalized study to your ingredient problems, 
and suggest special formulas to fit your individual needs. 
This Bureau combines a background of scientific nutri- 
tional knowledge with solid, practical feeding and feed 
mill experience. Successfully used by feed manufacturers, 

large and small, across the nation. 


‘ortitier 
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Retailer 


- G. CHERBONNIER, St. Louis public 
relations counsel, will assist the Grain 
& Feed Dealers National association in 
launching its new public relations pro- 
gram, F. Peavey Heffelfinger, Minneapolis, 
president of the organization, has an- 
nounced. Mr. Cherbonnier will lend his 
experience to the training of a full-time 
association publicist, Mr. Heffelfinger said. 

The first step in the accelerated public 
relations program already accomplished 
by the National is the publication of The 
Feed Trader & Retailer, a newsletter dis- 


program launched 
by national 


tributed to members of the association and 
its affiliates. This bulletin complements 
the information offered in Country Elevator 
Operator. 

The Grain & Feed Dealers National asso- 
ciation formerly accomplished its feed man- 
agement through the retail feed committee 
and the feed distributors’ committee. These 


Push the Feeds that mean “MILK” 


Boost Dairy Feed Sales with 
STERLING and NORTHLAND 


@ Milk is short. Demand for dairy products of all kinds is enormous 
—far greater than supply. Here's a situation that can add up to 
some nice profit—both for your customers and for yourself. 
Feature the feeds that dairymen everywhere are asking for— 
Sterling Dairy Feed, unmatched for quality—Northland Dairy 
Feed, famous for economical results. Tested formulas and top 
quality ingredients assure results where they count—in the milk 
pail. Keep your customers well pleased—keep them coming 
back for more. Order Northrup King Dairy Feeds now. 


NORTHRUP, KING CO. 


Minneapolis 


DEPENDABLE SINCE 1884 


Minnesota 


groups, under their respective chairmen, 
John Hinck, Corning, lowa, and Max Cohn, 
Buffalo, N. Y., will continue to be active 
and will work hand in hand with the full- 
time public relations official. The feed dis- 
tributors’ committee chairman, Mr. Cohn, 
was recently appointed by President Heffel- 
finger, who also re-appointed Mr. Hinck 
to his office. 

Some of the most difficult problems fac- 
ing the National association are: how to 
attain greater uniformity in feed trading 
rules, what standards should be set up for 
admitting retail feed merchandisers to 
association membership, methods of en- 
couraging continued use of formula feeds 
by farmers, and ways of assuring free 
markets in America in the future. 

Under Mr. Cherbonnier’s direction, the 
National association has formulated the 
following definitions to be used in the or- 
ganization’s news bulletins and news- 
letters: 

“Dealer— This term includes (1) the 
retail feed store operator, (2) the batch 
mixer, and (3) the custom mixer. 

“(1) The retail feed store operator 
is, of course, the man who employs no 
mixing machinery, merely buying his 
merchandise from a wholesaler and sell- 
ing it to his retail customers with or 
without a delivery service. 

“(2) and (3) batch mixer, custom mixer 
—Units of this sort will usually retail a 
product of a manufacturer. In non-grain 
growing areas, the unit may do batch 
mixing, which for our purposes will mean 
mixing a particular formula or batch for 
a customer. Each batch is made for a 
particular customer and need not be 
branded nor registered with the state 
feed control department. The distinction 
is that the customer technically buys the 
ingredients from the dealer and the mix- 
ing is a service operation. 

“On the other hand, the batch mixer 
may prepare some formula in advance, 
for sale to anyone who comes along. In 
this case it must be registered, and the 
dealer is then operating as a local manu- 
facturer (see below). 

“In grain growing areas the term cus- 
tom mixer is more generally applied and 
means that the farmer brings in some 
of his own grain, which makes up a part 
of the mix. This is the operation carried 
on by many country elevators. 

“In both batch mixing and custom mix- 
ing, the dealer may use, as part of the 
mix, supplements prepared by a manu- 
facturer. 

(Note: We know that in some sections 
of the trade the above two terms are used 
interchangeably, but for our purposes 
the distinction will be followed.) 

“Local manufacturer—This is an opera- 
tion covering a limited area, with the 
manufacturer registering his own brands. 
He may sell partly through dealers and 
have a retail business of his own. 

“Manufacturer — The large manufac- 
turer, selling mainly through dealers, ad- 
vertising his own brands, and making 
both complete feeds and supplements.” 

@ POLO ELEVATOR & MILLING CO., 
Polo, Ill., has purchased the Rosenstiel & 
Co. grain and coal business. 


THE FEED BAG — November, 1946 


e52¢ 


information on recommended and guaranteed vitamin potencies 


5 ind pounds of Shark Liver 
than in 2’ tons of Butter! 


a 


OR « ious reasons you wouldn't even consider tons of high quality 
faeter as a source of Vitamin A for your poultry rations. The economical 
solution points to the richest known source of high potency Vitamin A 
oil, found by fishery technologists to be the liver oil of the soupfin 
shark. Even the valuable soupfin liver, however, will contain variable 
potencies of Vitamin A oil, and it’s this factor that requires the most 
exacting tests for potency standardization and uniformity. Greatly ad- 
vanced and highly specialized systems of scientific laboratory testing 
and checking insure controlled balance and consistency of all Red 
Rooster products. That’s why more and more poultrymen, feed dealers 
and feed mixers specify sufficient amounts of RED ROOSTER 
VITAMIN A & D FEEDING OILS for their poultry rations. Complete. 


MANUFACTURED UNDER STRICT LABORATORY CONTROL BY 


COLLETT-WEEK-NIBECKER. INC. 


FORMERLY TECHNICAL FISHERIES CORPORATION 
SAN FRANCISCO, CALIFORNIA 


WILBUR-ELLIS COMPANY 
R. W. GREEFF & CO., INC. 
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gladly furnished on request. 


DISTRIBUTORS WEST OF THE ROCKIES * SAN FRANCISCO «+ LOS ANGELES 
* DISTRIBUTORS EAST OF THE ROCKIES * NEW YORK CITY * CHICAGO 
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LEDERLE LABORATORIES DIVISION 
American Cyanamid Company 
30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y 
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Diesel Engines 


IESEL power has proven 
conclusively its economy 
and dependability to Wil- 

liam O. Farthing, owner of Farth- 

ing’s Hatchery & Feed store at 

Odin, Ill. 

“We saved more than $2,200 last 
year alone with diesel power,” Mr. 
Farthing declared. “It’s certainly 
proved more than satisfactory to 
us. 

Up until four years ago high line 
power was used for all operations 
of the firm. Then a 15 kilowatt elec- 
tric set was installed. This engine 
supplied all the power for the big 
140,000 chick hatchery at a cost of 
only 7 cents an hour. During 15,653 
operating hours, repair costs aver- 
aged only 1 cent an hour and there 
has never been an electrical shut- 
down, according to Mr. Farthing. 

“The diesel unit now has oper- 
ated more than 21,000 hours, equal 
to 22 years of operation 24 hours 
a day,” said Mr. Farthing. “Total 
repair costs over this period were 
only $350. We figure the fuel used 
to operate the engine costs us only 
7¥2 cents per hour of operation.” 

For stand-by power Mr. Farthing 
installed two semi-diesels with 20 
kilowatt generators. Then he added 
another diesel engine, connecting 
it directly to the hammer mill by 
V belts. This diesel unit is inde- 
pendent of the others and powers 
only the hammer mill. It alone has 
made possible a saving of more 
than $100 a month over high line 
power. 

Mr. Farthing started his hatchery 
business in 1925 and shortly after- 
wards, in response to the many de- 
mands of his customers, he put in 
a stock of feeds. In 1931 he started 
manufacturing some feeds under 
his own brand name. 

His well equipped mill includes 
a Blue Streak hammer mill, Kelly 
Duplex corn cracker, Western 
sheller, Burton mixer, and a mo- 
lasses mixer. A recent addition o! 
new hatchery equipment has in- 
creased the capacity to 200,000 
chicks. All of the 14 incubators are 
Cugley’s. 

The hatchery is operated the year 
round with an annual production 
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provide dependable power 
at farthing’s feed store 


FOUR diesel engines are pro- 
viding dependable and eco- 


nomical power for Farthing's 
Hatchery & Feed store, Odin, 
Ill., according to William O. 
Farthing, owner, shown above, 
with one of the units in the 
background. 


of close to a million chicks. Mr. 
Farthing sells chicks at both whole- 
sale and retail with the total sales 
about equally divided. 

When the capacity of the firm's 
incubators was increased, a 30 kilo- 
watt diesel electric installation was 
placed in a fireproof building sepa- 
rate from the feed mill and hatch- 
ery. The 15 kilowatt diesel and the 
two semi-diesels are located in a 
building adjoining the mill. 

The power facilities are arranged 
so that either the 15 kilowatt, the 
30 kilowatt, or one of the 20 kilo- 
watt engines can supply power by 
means of change-over switches. 
During the March to May hatching 
season the 30 k.w. diesel is oper- 
ated day and night. Throughout the 
rest of the year, the two semi-diesels 
are operated during the busy day- 
time hours and the 15 kilowatt en- 


gine handles the night and Sunday 
power. The 15 kilowatt diesel is 
equipped with automatic shut-off 
devices which make it safe for night 
operation without attention. 

Mr. Farthing computes his saving 
from diesel electric power over high 
line power at about 3¥2 cents per 
kilowatt. He says diesel power cosis 
his firm 1 cent per kilowatt, while 
the electric company charged about 
cents. 

“Our demand has _ increased 
greatly since we have had our own 
power supply,” Mr. Farthing said. 
“We estimate that our savings now 
run as high as $300 a month during 
the busy season.” Because he al- 
ways found it necessary to main- 
tain an emergency or stand-by 
electric unit even while using high 
line power, Mr. Farthing decided 
that complete diesel power would 
be more satisfactory and economi- 
cal. The past four years have seen 
diesel engines prove their worth 
at Farthing’s Hatchery & Feed 
store, according to Mr. Farthing, 
and he plans to expand their usage 
in the future. 
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Just returned from South Dakota where 
pheasants are just as scarce as the news 
reports which told the truth indicated but 
came belatedly after we had bought our 
license and the beef we couldn't buy 
during price rationing is still on the hoof. 
The corn we needed to make feed over- 
flows from thousands of bins and enough 
corn to supply many a small feed mill 
lies wasting on the ground in practically 
every field. The farmers were still pick- 
ing corn in the area surrounding Huron. 

It was a great gang of hunters we 


I am the 


Trade Mark 


tion costs. 


brakes and similar equipment. 


the most for your dollar value 
profitable results. 
I may 
engineers. 


were permitted to roam the fields with 
including Jim and Lawrence Murphy, 
John Green and Jim Smithwick of the 
Murphy Products Co., John Rayney of the 
Silmo Chemical Co., Dick Koos of N. S. 
Koos & Sons and Eldon Roesler of The 
Feed Bag. 

We are not forgetting Charlie Decker 
of the Chase Bag Co. who was a big 
asset in bagging the game, for he used 
his gun as expertly as his father carried 
a cane in the days before he deserted 
the bag business to make currycombs. 

Incidentally, we heard a good story 
about Charlie, Jr. He was calling on 
Percy Kimble, then with the Hubbard 
Milling Co. at Mankato, Minn., when the 
fire department made a great ado and 
everybody rushed to the windows. “It's 


Stearns Magnetic 


I stand for the highest type of magnetic engineering. 
I harness the forces of magnetism to help you reduce produc- 


_ [represent close to fifty years of pioneering experience in the 
development of magnetic separation methods, magnetic pulleys 
and drums, lifting and suspended separation magnets, clutches, 

Whether you need protection for your product, machinery or 
employees against the hazards of tramp iron . . . concentrations of 
ores and minerals for improved values ... reclamation of metals 
... purifications . .. moving material, my equipment will give you 
ucts operate in all types of industries with definitely 


be able to help you. Consult Stearns Magnetic sales 


MAGNETIC MFG. CO. 


MILWAUKEE 4, WISCONSIN 
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nothing but some poor fellow’s automo- 
bile,” said Charlie, dismissing the matter 
as of no importance until he discovered 
it was his automobile. 

Before going hunting, we went to 
Washington for the convention of the 
Association of American Feed Control 
Officials. Attend would not have been 
a proper word for while there price and 
use controls were lifted from most feeds 
and feed ingredients and we devoted our 
time to contacting OPA and USDA for the 
latest news. 

Even though we made our own beds 
and went without food, rooms were 
scarce and Les Bopst, secretary of the 
association, assigned Dr. O. B. Kent of 
the Quaker Oats Co. to share a room 
with this reporter. We are reliably in- 
formed that Doc Kent did attend the con- 
vention but we do not know where he 
slept despite the fact we were obliged 
to pay his room charge when we checked 
out of the hotel. 

Harvey Yantis, editor of Feedstuffs, 
and a group of friends went to a famous 
restaurant on the outskirts of Washing- 
ton for a steak dinner after a day of fast. 
Transportation from hotel to restaurant 
was provided by coach and four but it 
was coach and two on the way back. 
The steaks were sweet and tough. 

How “Sad Sacks” became “Glad 
Sacks” is a featured article beginning on 
page 14 of the November issue of Coro- 
net. Hero of the story is Dick Peek ot 
Kansas City, vice president of the Percy 
Kent Bag Co. Dick is called the “Hattie 
Carnegie of sack fashions” and is 
credited with starting the print goods 
bag business which has dressed up the 
figures and homes of country girls 
throughout the nation. 

Who says the feed business isn't good? 
More than $6,000 in cash and checks was 
recently stolen from an unlocked safe 
in the Richland Center, Wis., feed mill 
of Jim and Leo Keegan. 

John Jouno, vice president of the Strat- 
ton Grain Co., Milwaukee, writes from 
Florida where he is “enjoying the sun- 
shine and warmth”. 

It's a girl at the home of Ron Kennedy, 
secretary of the Grain & Feed Dealers 
National association, St. Louis. She was 
Ron's first offspring, weighed eight 
pounds, arrived October 23. 

And so, it's back to work we go. Will 
it be steak or turkey for Thanksgiving? 

—D.K.S. 


Indiana Feed Dealers 
To Meet Jan. 27-28 


The Indiana Grain & Feed Dealers asso- 
ciation will hold its 46th annual conven- 
tion at the Columbia club, Indianapolis, 
Jan. 27-28, 1947, according to an announce- 
ment by Fred K. Sale, Indianapolis, execu- 
tive secretary of the organization. Mr. Sale 
and Harold L. Gray, Crawfordsville, pres- 
ident of the association, are planning the 
program and a record attendance is anti- 
cipated. 

Prominent speakers from the industry 
and college staffs will address the con- 
vention and several open forums are 
planned, Mr. Sale said. 
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Many months ago we made this 
Three Point Pledge to you: 


1. To build a product from formulas 
based on the latest developments in scien- 
tific research. 


2. To maintain definite control of our. 


product through laboratory analysis and 
continuously strive to improve our prod- 
uct through further research. 


3. To support our products with a mer- 
chandising program that will enable feed 
dealers to build a sound substantial busi- 
ness and to grant them a franchise that 


will protect their efforts throughout their 
trading area. 


We have fulfilled this pledge. Now with 
our added facilities for biological re- 
search, as well as available facilities for 


MILL DIVISION 
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A view of our Draver Feeder 

Line where feed ingredients are 

blended info the fia- 
shed product 


chemical research and product control 
we are in a still better position to fulfill 
this pledge to you. 


With this expansion our research and 
product development is geared to provide 
still greater feeding efficiency and econ- 
omy ...an opportunity for you to render 
a better, more profitable service to your 
customers and extra profits for yourself. 


Present conditions permit us to again 
offer the Glidden Dealer Franchise in 
many territories. Here’s an opportunity 
for YOU, as a Glidden Dealer, to enjoy 
the benefits of our Three Point Pledge 
. . . to build strong customer goodwill 
that results in steady repeat business and 
extra feed profits. 


Know more about Glidden—wire or write 
today for complete details on the Glidden 
Dealer Franchise. 


KEEP AN EYE ON GLIDDEN FOR THE 
LATEST IN FEED DEVELOPMENTS 


“INDIANAPOLIS 6, INDIANA 
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ANC ER STEP FORWARD 
eal Laboratory for Research and for Biological Research 
APPROVED. 
: RESULTS ASSURED BY APPLIED RESEARCH 
THE GLIDDEN COMPANY 


The poultrymen in your community will 
have just so many dollars to spend for 
feed. If you want the lion’s share of those 
dollars, you'll have to get tough with 
your competition . . . you'll have to offer 
the poultry raisers something more than 
your competitors do. 

Well, how’s this for “something 
more”? Make your own brand of C-Ka- 
Gene Ration, and stop heavy chick losses 
from Bloody Coccidiosis for your cus- 
tomers. That will clinch the feed orders 
for you. 

C-Ka-Gene was the first of the success- 
ful Bloody Coccidiosis products. For 6 
years, it was the oly product of its kind. 

In those 6 years, C-Ka-Gene proved 
that heavy Bloody Coccidiosis losses can 
be avoided. That chicks can be protected 
FOR LIFE! Proved it... and how! 


Stops heavy losses from 
BLOODY cocciviosis ! 


For C-Ka-Gene has successfully protected 
200,000,000 chicks. And that’s a lot of 
proof. 

Now, starting its 8th year of successful 
use, C-Ka-Gene is still leading. Read the 
facts in the panel at the right, and you'll 
agree that C-Ka-Gene has been imitated 
...yes... but duplicated ... never! It’s 
still the dependable, safe, economical and 
easiest-to-use control. 

Through Pratts C-Ka-Gene Mixing 
Plan you can offer your feed . . . contain- 
ing C-Ka-Gene . . . “ready-to-use” at an 
extra profit to yourself, but at no greater 
cost to customers than if they bought 
C-Ka-Gene and added it to feed them- 
selves. Fill out and send us the coupon 
today. Without obligation, we'll tell you 
how to make the feed . . . feeders WANT 
to buy! 


c-KA-GENE 


- 


Make Toug 


for competition 


THE FIRST EFFECTIVE CONTROL 
AND STILL THE LEADER! 


Because... 


C-Ka-Gene . . . the first effective treatment 
cee loody Coccidiosis contro! in the hands 
of feedmen, where it belongs! And it’s still keep- 
these advan- 


C-Ko-Gene is easy to use. You don't have 
guess when it moy rain to feed it correctly. 

C-Ka-Gene contains no arsenic or other deadly 
poisons. 


Sulfaguanidine, when used to duplicate C-Ka- 
Gene’s protection, costs 30 times as much os 
C-Ka-Gene. 


PRATT FOOD COMPANY 
Philadelphia 6, Pa. Dept. CK-211 


Please let me know more about your C-Ka-Gene 
Mixing Plan that will help me get tough with 
my competition. 


Name 
Address... 


State 
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NE of the most successful 

meetings in the history of the 

Michigan Associated Feed 
Men was held at East Lansing, 
Mich., Oct. 3l-Nov. 1 in the form 
of a combined convention and nu- 
tritional school. 

The two day conference, pre- 
sented with the cooperation of offi- 
cials of Michigan State college, 
crew an attendance of nearly 300. 
The facilities at MSC, as at most 
institutions of learning throughout 
the nation, are taxed to capacity to 
cccommodate some 13,000 students 
--an all time record. Despite the 
handicap of a class schedule that 
runs from 7 a.m. to 10 p.m. the over- 
burdened faculty gave generously 
of its time in planning and carrying 
out its share of the program. 

All meetings were held in the 
beautiful Music auditorium on the 
college campus. The first day of 
the conference was largely devoted 
to a discussion of industry matters 
with Charles Force, Kalamazoo, 
president of the Michigan Asso- 
ciated Feed Men, presiding. 

The lead-off speaker was Walter 
Berger, Chicago, president of the 
American Feed Manufacturers as- 
sociation, who discussed our future 
feed supply and came up with 
some rather optimistic figures. 

Starting with corn — our basic 
commodity—which he said is the 
best crop we have had for a good 
many years as far as quality is con- 
cerned, Mr. Berger analyzed cur- 
rent prospects for the various feed 
grains and byproduct feeds com- 
pared with the number of livestock 
units. 

“We have the most abundant 
feed grain supply and we have 
about the same amount of bypro- 
duct feeds as last year or maybe 
a little more taking all byproducts 
into consideration,” declared Mr. 
Berger. “And we have approxi- 
mately 10 per cent fewer livestock 
numbers to feed in the coming 
year. So, frankly speaking, I am not 
afraid of feed prices rising because 
o! the supply picture for the coming 
year. If prices go higher it will be 
because of such things as demands 
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of labor for higher wages, box car 
shortages, strikes, etc. But the sup- 
ply picture is such that once this 
immediate need for something to- 
day is satisfied, we should be able 
to hold our prices in line.” 

Mr. Berger also cautioned his 
audience in regard to purchases of 
high priced feed ingredients. He 
said, “It looks to me as if the 
drastic prices today for soybean 
meal, cottonseed meal, tankage, 
and fish meal and meat scrap are 
just a temporary flurry—a situation 
brought on because you may want 
something to run your mill tomor- 
row. You may be willing to pay 
that price to get it tomorrow. But 
—be careful. Remember you have 
not been operating on a free mar- 
ket basis for nearly five years and 
many of you may have forgotten 
that you have to watch the market 
day by day and sometimes hour 
by hour. You can't go out and say, 
‘I want every ton I can get for the 
next four to six months,’ knowing 
that you would have no market 
loss. You will have to start buying 
stuff at a specified price for a defi- 
nite amount and you will have to 
watch how your sales are running 
against your purchases.” 

In connection with the drop in 
livestock numbers Mr. Berger pre- 
dicted that the overall production 
and sales of manufactured feeds 
would probably be 15 to 20 per 
cent less than last year and that 
farmers in grain producing areas 
would be feeding more home 
grown grains. 

Owing to crowded conditions in 
local restaurants and eating places 
the Eastern Star served lunch for 
the feed men on both days of the 
conference at the Masonic tem le 
in East Lansing. Following the 
Thursday luncheon short talks were 
given by Alvin E. Oliver, coordi- 
nator of the elevator and farm sup- 


east lansing 


ply course at Michigan State col- 
lege, and E. L. Anthony; ‘dean of 
agriculture. 

Mr. Oliver discussed the new ele- 
vator and farm supply training 
course recently inaugurated by the 
college and urged his listeners to 
encourage key employes to take 
advantage of this training program. 
Sixteen students are currently en- 
rolled in the short course, he said. 

Dean Anthony briefly explained 
some of the problems facing college 
authorities owing to the tremendous 
influx of new students and pledged 
his continued cooperation with the 
feed industry. “We've made a lot 
of progress,” he remarked, “but we 
should learn to know each other 
better. We can't tell you how to 
run your business but we can show 
you the tools of knowledge and 
how to apply them to the feed 
business.” 

The afternoon session at the Mu- 
sic auditorium was devoted to talks 
by two feed industry representa- 
tives, Tom E. Ibberson of the T. E. 
Ibberson Co., Minneapolis, and 
Ralph Leavitt, merchandising man- 
ager, Purina Mills, St. Louis, Mo. 

Mr. Ibberson spoke on ‘“Modern- 
ization of the Feed Mill to Meet 
Today’s Needs,” and advised his 
listeners who contemplated re- 
modeling or new construction to 
provide adequate working space. 
He recommended that whenever 
possible machinery should be in- 
stalled under the floor or overhead. 

“For economy of operation it's 
usually better to squeeze your mill 
together and go up rather than 
spread out,” said Mr. Ibberson. 
“Get the best equipment you can 
afford and make every effort to 
eliminate all possible fire hazards.” 

Speaking on “Selling and Mer- 
chandising Feedstuffs”, Mr. Leavitt 
told the feed men that they were 
entering a stiff competitive era. “As 
soon as demand starts slowing up 
the first thing you are going to 
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meet is price cutting,” he warned. “But if 
you cut price you cut net profit. Some 
smart feed men will merchandise ‘value’. 
Thus we will have ‘price’ versus ‘value’. 
Get on the right side of the fence. Seil 
value and quality—not price. 

“Most feed merchants have become soft 
and lazy in the last few years,” he con- 
tinued. “But the glorious holiday is over. 
You will have to learn to build and create 
value in your own community. Don't try 
to sell feed at a price—sell growth, pro- 
duction, and bigger profits.” 

At.the close of the meeting the feed men 
were taken on a bus tour of the college 
campus and experimental farms. The an- 
nual banquet was held at the Hotel Olds 
in Lansing Thursday evening. Dr. Guy 
Hill of MSC officiated as toastmaster and 
the officers and prominent guests were 
introduced by President Force. The enter- 
tainment and cocktail party preceding the 
dinner were made possible by contribu- 
tions of the associate members of the 
association. 

Prof. George Brown, head of animal 
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MICHIGAN Associated Feed Men held one of their most successful 
meetings Oct. 31-Nov. | at East Lansing, Mich. Photos above show: 
TOP ROW — President Charles Force and Mrs. Force, Kalamazoo; Joan, 
Mrs. E. R., David, and E. R. White of Scotts, Mich, SECOND ROW — 
Warren Kahlbaum, Carleton, and Ted Williams, Chicago; Charles Figy, 
Michigan state commissioner of agriculture, and Fred Rowe, Portland; 
Harry Altherr, Marine City, and A. J. McLaughlin, Chicago. THIRD 
ROW—Monte Kahlbaum, Carleton, and D. P. Robinson, Lansing; Tom E. 
Ibberson, Minneapolis; Ralph Leavitt, St. Louis; and J. A. Davidson, 
Michigan State college.) BOTTOM ROW — Neil Snow, Augusta, and 
Walter Brown, Ypsilanti; Dr. Clifford Hardin, MSC; Bud Palmer, Detroit; 


and John Reinke, Warren. 


husbandry at MSC, presided at the Fri- 
day morning session of the conference 
which featured addresses by two promi- 
nent members of the college faculty. 

Dr. C. F. (Shorty) Huffman, one of the 
most popular and entertaining speakers in 
nutritional circles, opened the program 
with a general discussion of livestock 
research. 

Dr. Huffman traced the discovery of the 
various vitamins and stated that although 


Funk first postulated that vitamin C was 
a vitamin in 1912, the human race found 
the answer to vitamin D deficiency cr 
tickets over two centuries ago. In regard 
to sterility in cows and bulls Dr. Huffman 
said that in his opinion vitamin C was far 
more important than vitamin E. 
“Synthetic versus Natural Sources of 
Vitamins for Livestock Feeds” was the sub- 


(Continued on page 62) 
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Bossy: Well, it is a big problem right 
now ... what with switching from 
that succulent pasture over to a dry 
winter diet... 


Pete: But, Bossy, every Pillsbury’s 
Best Feed Dealer understands your 
problem, and they’re all doing their 
best to keep you from getting upset! 
Bossy: My! How nice of them to care... 


Pete: Nice of ’em? It’s just plain smart 


of ’em to show every dairy farmer in 
the county how Pillsbury’s Best Dairy 
Feeds can help avoid those costly 
Fall and Winter milk-production 
slumps. 


Bossy: M-m-m! I really go for Pills- 
bury’s Best Dairy Feeds .. . for an 
ideal balance of protein, mineral, 
roughage and grain! For eatin’ like 
that, I’ll really produce. 


Pillsburys Best DAIRY FEEDS 
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PILLSBURY MILLS, INC.— FEED AND SOY DIVISION 


Divisicn headquarters, Clinton 
Iowa and in Eight Other Cities. 
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ject of an address by Dr. C. A. Hoppert, of 
the chemistry department. “Synthetic com- 
pounds are utilized just as well as natu- 
ral vitamins,” Dr. Hoppert declared, “but 
we are not sure they are up to natural 
vitamins in performance.” 

He said that no method had been de- 
veloped to stabilize vitamin A satisfac- 
torily and that the incompatibility of some 
materials was a problem. He predicted 
that eventually synthetic vitamins will be 
produced at such a low cost that they 
will be available for all livestock as well 
as human needs. 


Participants in the panel discussion 


Help Dairymen 
Raise Good Calves 
at Low Cost 
By Featuring 
FUL-O-PEP 
Calf Starter— 


FUL-O-PEP REALLY 
HITS THE SPOT! 


which closed the session were: J. A. David- 
son of the poultry department; William 
Geagley, state chemist; Dr. Huffman; Dr. 
Hoppert; Prof. Brown; and Mr. Force. 

Fred Rowe, Portland, presided at the 
noon luncheon program and paid tribute 
to members of the college faculty for 
their fine cooperation with the feed in- 
dustry. 

Dr. H. J. Stafseth, of the bacteriology 
department, described his experiences in 
China. Dr. Clifford Hardin, professor of 
agricultural economics, discussed the sup- 
ply and demand for feed and livestock in 
the coming year, and the business outlook 
was reviewed by Dr. H. J. Wyngarden, 
head of the economics department. 


Dr. Wyngarden predicted a continuing 


It’s Appetizing, Vitamin-Rich and Economical! 


For More Information Write Today to 


THE QUAKER OATS COMPANY, Chicago 4, Ill. 
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slow rise in prices for the rest of 1946 and 
the first part of 1947. He said this would 
probably be followed by a gradual slow- 
ing off and a slump but he could not for- 
see any sudden crash such as occurred 
in 1932. 

Floyd Bergy, Bergy Bros., Alto, was 
named to succeed Robert Wolohan, Birch 
Run, on the executive committee. All the 
other officers and directors were re- 
elected. They are: Charles Force, Little 
Bros., Kalamazoo, president; Robert H. 
Addy, Farm Bureau Services, Lansing, first 
vice president; Alfred Roberts, Co-op Ele- 
vator & Milling Co., Pigeon, second vice 
president; John A. Krusoe, General Bag 
Corp., East Lansing, secretary-treasurer; 
Doyle Bauserman, Richland Farm Service, 
Richland, and Warren Kahlbaum, Kahl- 
baum Bros., Carleton, members of the 
executive committee. 


Death Takes A. Carpenter, 


Bemis Bag Co. Director 


A. C. Carpenter, 77, director of the Bemis 
Bro. Bag Co., St. Louis, Mo., died Nov. 5. 
Mr. Carpenter was associated with the 
company for 50 years and had been a 
director since 1920. Prior to his retirement 
early this year, he had served as vice 
president and as first vice president of 
the firm. 

Mr. Carpenter joined Bemis in 1896 and 
served as foreman, superintendent, and 
manager of the firm’s New Orleans plant 
before his appointment as manager of the 
St. Louis plant in 1920. A prominent civic 
leader, he was also a member of the 
board of directors of the Mississippi Valley 
Trust Co., the Frisco railroad, and the W. 
N. Matthews Corp. 


IBCA Picks Cleveland 
For 1947 Convention 


The 1947 convention of the International 
Baby Chick association will be held in 
Cleveland, Ohio, July 22-25, Nat C. Thomp- 
son, Petaluma, Calif., president of the or- 
ganization, has announced. Meetings will 
be held at the Cleveland Public auditorium 
where more than 100,000 square feet of 
exhibit space will be available. All meet- 
ings and the annual banquet will be held 
in the auditorium, Mr. Thompson said. 

@ LEONARD HERSHAUER, Lynn, Ind., has 
purchased the Lynn Elevator & Supply Co. 
from George H. Wood. 

@ ROBERT B. MCCONNELL, 80, Indian- 
apolis, a former grain commission mer- 
chant and a past treasurer of the Indiana 
Grain & Feed Dealers association, died 
recently at the home of his daughter in 
Detroit, Mich. 


OPENS OWN BUSINESS 


R. C. Fuller, formerly associated with 
C. W. Burckhalter, Inc., has opened his 
own business under the name of R. C. 
Fuller, Inc., at 305 Broadway, New York 
City. Mr. Fuller's offices are in suite 1401 
and the firm’s telephone number is WOrth 
2-3121. 
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Be sure your feed Keeps ’Em Laying ... use a guaranteed 
NOPCO* Vitamin A and D Fortified Oil 


Today your customers are at it again— 
trying to make fewer birds lay more 
eggs. And—those customers will judge 
your feed by this rigid standard —“‘does 
it keep my flock healthy, and laying 
lots of quality eggs?” 


Maintain the profit-building power of 
your feed, by using a guaranteed 
NOPCO Vitamin A and D Fortified 
Oil. Remember—Experiment Station 
records from coast to coast prove that 
pro-Vitamin A (carotene) is “slippery 
as an eel”—with losses up to 98% in 
natural feedstuffs during harvesting, 
curing, and storage. Yet “borderline” 
Vitamin A and D deficiency in your 
customers’ flocks will lower their 


profits, through slow growth, low egg 
production, poor hatchability, and 
poor health. 
Nopco spells quality in 
Vitamins A and D 

Nopco Vitamin A and D Fortified Oils 
are produced with unequalled skill, and 
their quality is maintained by exacting 
laboratory control. As many as 61 


different tests are conducted in Nopco’s 
laboratories on lots of Nopco A and D 
Fortified Oils. In addition, Nopco 
offers unequalled technical service and 
sales support—with consistent adver- 
tising in farm and poultry journals, 
and with trained poultry feed experts 
at your service with practical answers 
to your technical questions. 


Get acquainted with Nopco quality ... write for free 
‘‘FEED-MIXER’S FORMULA BUILDER”’ 
—handy, easy-to-use data sheet that simplifies calculation of the nutrient and 
vitamin content of formula feeds. Especially valuable during present ingredient 
shortages. National Oil Products Co., 141 First Street, Harrison, N. J.—since 
1926 manufacturer of top-quality NOPCO Vitamin A and D Fortified Oils. 


*Trademark of National Oil Products Co. 
Copyright 1946 National Oil Products Co. 


BUY VITAMIN A WITH YOUR VITAMIN D 


IN ONE RELIABLE NOPCO PRODUCT 
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Feed Trade Freed From 
Most Price Controls 


Substantially free enterprise and a 
gradual return to competitive practices are 
now on the way back in the grain and 
feed trade. The day which members of our 
industry have anxiously looked forward 
to arrived Oct. 17, 1946, when OPA termi- 
nated price controls on practically all pro- 
ducts handled by feed dealers except mo- 
lasses and some durable goods such as 
poultry equipment, farm tools and other 
miscellaneous items. 

Practically speaking, price control af- 
fecting the feed and grain trade is dead. 
The OPA action followed closely on the 
heels of President Truman’s announce- 
ment decontrolling meat. 

First reaction to the removal of ceilings 
followed the pattern set when the OPA 
act expired on June 30, 1946. Prices of 
scarce protein meals shot up, animal by- 
product feeds hit new highs and other feed 
prices were stronger. While asking prices 
were as high as $135 per ton for tankage, 
Chicago basis, not many actual sales were 
reported at that price. Soybean meal 
reached $100 per ton in spots within two 
weeks after decontrol but later some offer- 
ings were being made at $80 on around- 
the-clock bookings. 

Most industry experts expect prices to 
reach a more reasonable level within 60 
to 90 days. This leveling off process takes 
time—it was just beginning to get started 
when price controls were reinstated in late 
August. 

This leveling off process is once again 
taking place. High feed prices have forced 
consumer resistance at the dealer and 
farm level which is now resulting in lower 
prices on most ingredients except such 
scarce items as linseed oil meal. 

By Nov. 13, January corn prices had 
tumbled to $1.27% on the Chicago Board 
of Trade, substantially below the former 
ceiling. In fact, with heavy corn market- 
ings expected, the government feared that 
prices would sink so low that it would be 
necessary to set a guaranteed price for 
farmers in order to prevent the grain from 
being withheld. 

Since most feed prices are tied in closely 
with corn, losses in that grain were begin- 
ning to be reflected in lower prices for 
some proteins and other ingredients. 

Where the price decline would stop 
could not be foreseen but it was evident 
that the farm animal population was still 
fairly high and as a result a good feed 
demand could be expected once prices 
settled down. 

Now that price controls have been re- 
moved from the feed industry the trade is 
settling down to do a good merchandising 
job at a fair but not unreasonable profit. 
As the months pass competition is going 
to become more and more an important 
factor. 

Another green light for the feed trade 
was the cancellation of WFO 9 and WFO 
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145 as of Oct. 17, 1946. These orders had 
limited the use of feed grains and protein 
in mixed feed. With their elimination for- 
mula feed manufacturers can now make 
as much feed as they can find a market 
for or their facilities can produce. 

In the following war orders readers will 
find more detailed information regarding 
recent government actions. 


Remove Controls on All 
Mixed, Byproduct Feeds 


All mixed feeds, byproduct feeds, soy- 
beans, flaxseed, edible oils, and edible oil 
products were decontrolled Oct. 17 by the 
office of price administration. Here is a 
complete list of the products from which 
price ceilings were removed: 

Babassu oil meal, copra oil meal, corn 
bran, apple pectin pulp, corn germ cake 
and meal, corn gluten feed and meal, corn 
oil cake and meal, corn screenings, cot- 
tonseed hulls and hull bran, other cotton- 
seed products as defined in supplement 1 
to FPR, dried beet pulp, brewers’ dried 
products as defined in MPR 526, distillers’ 
dried products as defined in supplement 
9 to FPR 3. 

Fish meal and scrap, screenings, hominy 
feed, linseed products as defined in sup- 
plement 5 to FPR 3, mixed feeds as de- 
fined in MPR 685, oat mill byproducts as 
defined in supplement 10 to FPR 3, curicuri 
oil meal, palm kernel oil meal, peanut 
products defined in supplement 7 to FPR 
3, rice milling byproducts defined in sec- 
ond revised MPR 150. 

Sesame oil meal, soybean products as 
defined in supplement 3 to FPR 3, wheat 
mill feeds, barley products for feeding 
purposes, and flaxseed. 


Terminate Set-asides on 
Protein Meal, Soybeans 


All restrictions on the distribution and 
use of protein meal and soybeans were 
terminated Oct. 17 by the department of 
agriculture. Protein meal set-aside require- 
ments were also ended. The restrictions 
were put back on last January through an 
amendment to WFO 9 in an attempt to 
achieve better distribution and to prevent 
shortages in important livestock raising 
areas. 


Allow More Grain for 
Beer, Liquor, Flour 


Brewers, distillers, food manufacturers, 
and flour millers have been granted in- 
creases in the quantities of grain they may 
use, under various grain orders the de- 
partment of agriculture has announced. 
WFO 144 has been amended to remove 
the 85 per cent limitation on use of wheat 
by breakfast food and other food manu- 
facturers and to authorize flour millers to 
begin immediately delivery of flour against 
their November quotas, because of the 


delay in exporting flour caused by the 
maritime strikes. 

Department spokesmen said that be. 
cause of heavy foreign needs for wheat! 
and flour it will be necessary to continue 
the 85 per cent limitation on the quantity 
of flour produced that can be distributed 
to the domestic market. While the usage 
limitation is technically 85 per cent of th 
quantity of flour distributed for domestic 
use in 1945, actually it is nearly 90 per 
cent, because (1) all flour mills include in 
their domestic distribution base sales madc 
to the armed services during 1945 and (2) 
quotas have been given to mills which hac 
little or no distribution of flour during the 
1945 base period. 

Although restrictions on the use of grain 


(Continued on page 67) 
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of coming events 


Western Grain & Feed Associa- 
tion, Hotel Fort Des Moines, 
Des Moines, Iowa... .Nov. 25-26 


International Livestock Exposition, 
International Amphitheater, Chi- 
cago, fil........ Nov. 30-Dec. 7 


Wyoming Grain, Feed & Seed 
Dealers Association, Connors 
Hotel, Laramie, Wyo..Dec. 13-14 


American Dehydrators Associa- 
tion, Jefferson Hotel, St. Louis, 


Poultry & Egg National Board, 
All industry meeting; Bismarck 
Hotel, Chicago, Ill. ..Jan. 16-18 


Northwest Retail Feed Associa- 
tion, Hotel Nicollet, Minnea- 
polis, Minn. .......; Jan. 20-21 


Indiana Grain & Feed Dealers 
Association, Columbia Club, 
Indianapolis, Ind. ... .Jan. 27-28 


Institute of American Poultry In- 
dustries, Municipal Auditorium, 
Kansas City, Mo. ...... Feb. 2-4 


Midwest Feed Manufacturers As- 
sociation, Kansas City, Mo..... 


Washington State Feed Associa- 
tion, New Washington Hotel, 
Seattle, Wash. ........ Feb. 22 


Eastern Federation of Feed Mer- 
chants, Commodore Hotel, New 


Canadian Feed Manufacturers 
Association, Bigwin Inn, Lake- 
of-Bays, Ontario. .June 30-July 3 


International Baby Chick Asso- 
ciation, Cleveland Auditorium, 
Cleveland, Ohio..... July 22-25 
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VITANDRY D2 
irradiated Yeast Sterols 
A Vitamin D2 supplement in DRY 


Potency guaranteed. 


in feed. Economical, easy to 
mix, available now. 


VITAND 
A and D Feeding Oils and 
Fortified Codliver Oils 


Provide maximum guaranteed 
potency for all types of feeds, 
right through processing and 
storage time. Comes in poten- 
cies to suit your needs. 


4 


VITAND; RY 2000 

A scientific blend (dry form) of 
D-Activated Animals Sterols (Vit- 
amin Ds) dispersed in edible 
wheat flour. Research has proved 
VITAND DRY 2000 as effective 
as fish liver Vitamin D for poul- 
try and turkeys. 


E. F. DREW & COMPANY 


Kefiners and Processors 


FORM for four footed animals. , of VITAMIN A & D PRODUCTS 
Helps assimilate minerals present FO x FEED M A N U FAC T U 4 E RS 


y= massive, modern plant 


is where Drew Vitamin products are 


tested and blended for quality. 


Scientifically processed by skilled men, 
biologically tested and rechecked . . . 
Drew Vitamin products have earned 
their widespread popularity 


with feed manufacturers. 


E. F. DREW & CO., Inc. 


Farm Feed Division: 919 N. Michi i 
: gan Ave., Chicago 11, Illinoi 
FACTORY AND LABORATORY, BOONTON, N. : 


New York—15 East 26th Street, Zone 10 
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ANY retailers would think twice about closing 
down an established location to move into a 
competition-packed territory. R. M. Patty, now of 
Perry, lowa, made such a move because he felt Perry 
offered the best spot for his Purina Checkerdale. 

His first selling move in Perry was to identify his 
store liberally with Purina Checkerboard because, he 
says, “I don’t believe in sparing the Checkers when 
there’s selling to do.” Then, backed by powerful, 
progressive Purina advertising and sales helps, Patty 
rolled up his sleeves and waded in. His trump card was 
a well-filled book of evidence—actual results obtained 
on Purina Chows — always a keystone in Purina sell- 
ing. These frank statements of feeding results had the 
usual effect... brought good sales results. 


Live displays, long advocated by Purina for effective 
selling, were put to work on Dog Chow. Sales boomed. 
Mr. Patty wrote us: “From now on live displays are a 
permanent part of my sales program.” Then turning to 
Purina Sanitation Products, he worked out a bonus 
system for store employees — proved anew the simple 
magic of sales-incentive, and the value of 2// employees 
always asking customers for the order. 

Clean, attractive Purina window displays, changed 
regularly, became an important factor in Mr. Patty’s 
sales plan...drew customer attention... made Patty’s 
new store inviting in appearance. 

Now, firmly established in the new market, he feels 
he put the Purina Franchise to a real test. He says, “I’m 
proud to be a Purina Dealer because I can depend on 
Purina Products and Purina policies.’ That probably 
best expresses the basic value of the Purina Franchise. 


RALSTON PURINA COMPANY 


Headquarters, St. Lovis 2, Mo. 


R.M. PATTY = 
put the Purina Franchise & 
to a test in Perry, lowa .: 


PATTYS FEED AND Fany 


THE PURINA FRANCHISE — HUB OF A PROFITABLE FARM SUPPLY BUSINESS 
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— war orders 
(Continued from page 64) 


by brewers and distillers will continue, 
some liberalization of their provisions is 
expected, the department said. 

In this direction WFO 66 has been 
amended to authorize brewers to use in 
each quota period beginning with the 
current period (Sept. 1 to Nov. 30) an 
amount of grain equal to 90 per cent of 
their use in the corresponding three months 
of 1945. This is an increase from the 85 
per cent authorized in September and from 
the 70 per cent restriction from March 1, 
1946 through August, 1946. Restrictions on 
brewers’ inventories of grain and grain 
products are also being removed. 


Remove Restrictions on 
Distribution of Beans 


Controls on the purchase and distribu- 
tion of dry edible beans were removed 
Oct. 24 by the department of agriculture. 
The termination of WFO 45’s provisions 
regarding beans includes the set-aside 
and other restrictions. Beans already set 
aside were also released from restriction 
by the new order. 

Removal of price ceilings made adminis- 
tration of the old order impossible, USDA 
said. 


Set-aside Orders on Meat 
Terminated by USDA 


The department of agriculture has an- 
nounced the termination of six war food 
orders which have implemented its pur- 
chase of meat and meat products for ex- 
port. The orders are WFO 75, the master 
provision covering purchasing activities, 
and set-aside orders 75.2 (beef), 75.3 (pork 
and lard), 75.4 (veal), 75.6 (mutton), and 
75.9 (canned meats). 

The set-aside orders have required no 
set-asides since June 30, but have con- 
tinued in effect as to reports required from 
slaughterers. The mutton set-aside order 
was suspended June 2 and no reports have 
been required from slaughter houses since 
that date. The canned meat order affected 
meat produced only from June 6 to July 13. 


1947 Rye Acreage Goal 
Boosted 134 Per Cent 


Final state and national 1947 acreage 
goals for rye, sugar beets, dry edible peas, 
winter cover-crop seeds, and sugar cane 
were announced Nov. 4 by the department 
of agriculture. These goals are approxi- 
mately the same as the department's sug- 
gestions made in August, with slight revi- 
sions in accordance with recommendations 
of some states. 

The national rye goal has been set at 
2,374,000 acres, 134 per cent above the 
indicated 1946 harvest acreage. The in- 
crease is necessitated to provide higher 
food and feed requirements. Stocks of rye 
on farms and in commercial supply Oct. 1 
totalled 14,800,000 bushels compared with 
22,300,000 bushels Oct. 1, 1945 and 36,000,- 
000 bushels two years ago. 
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The sugar beet goal is 1,069,000 acres, 
15 per cent higher than 1946. The 9 per 
cent suggested increase in sugar cane 
planting over the 1946 acreage harvest of 
298,800 acres would mean seeding 327,000 
acres. Proposed 1947 plantings of dry peas 
call for 478,000 acres compared with 512,- 
000 acres this year. Winter cover-crop 
seed goals vary from 80 to 176 per cent of 
1946 harvested acreage and include 2,000 
acres of hairy vetch for Michigan. 


Announce Allocations For 
World Seed Program 


The International Emergency Food coun- 
cil has announced its recommended 1946- 
47 program for world-wide distribution of 
red clover and spring vetch. Meeting in 
Washington Oct. 25 the council voted to 
remove alalfa, Kentucky bluegrass, and 
winter vetch from allocation recommenda- 
tion and announced that it recommended 
slight revisions in the distribution of alsike, 
crimson, and white clover and perennial 
ryegrass seeds. 

Most of the importing program on the 
clover and rye grass seeds was completed 
by Nov. 1, the council reported, and ex- 
porting countries can now dispose of their 
surplus unprocured supplies in any way 
they wish. Procurement of red clover and 
spring vetch seeds is expected to be com- 
pleted by Nov. 30. 

Importing countries now can obtain al- 
falfa, Kentucky bluegrass, and winter 
vetch from any source available. Current 
alfalfa seed supplies are more than ade- 
quate for the first time in several years. 


Supplies of Kentucky bluegrass and win- 
ter vetch are so small, however, that it is 
believed impractical to set up allocations 
for them. The domestic crop of bluegrass 
seed is far below normal domestic de- 
mands but the price is so high that its use 
probably will be limited here in the United 
States. Supplies of winter vetch, in normal 
times primarily supplied by southeastern 
Europe, are not available this year to 
many of the consuming countries. Those 
who have sources may buy wherever they 
choose. 

Here are the newly announced alloca- 
tions: 

Red clover supplies of 6,255 metric tons 
from the United States, Canada, Czecho- 
slovakia, Sweden, France, Luxembourg, 
and New Zealand were distributed to Au- 
stralia, Austria, Belgium, Denmark, Fin- 
land, France, Eire, the three western-con- 
trolled zones of Germany, Italy, Nether- 
lands, Norway, Portugal, Switzerland, 
United Kingdom, and Yugoslavia. 

Spring vetch supplies totalling 7,260 tons 
were obtained from the United States, 
Sweden, and France and were recom- 
mended for distribution to Austria, Belgium, 
Denmark, Eire, the three western-controlled 
zones of Germany, Italy, Netherlands, 
Portugal, Switzerland, Greece, Yugoslavia, 
and Czechoslovakia. 

The sources and distribution for alsike 
clover, white clover, crimson clover, and 
perennial ryegrass follow: 

Supplies of 1,484 metric tons of alsike 
clover from Canada, Czechoslovakia, Swe- 
den, and the United States were recom- 
mended for distribution to Belgium, Den- 
mark, Finland, France, the American, Brit- 


Members of Ancady Presidents Club 


Membership in the president's club of 
the Arcady Farms Milling Co., Chicago, 
was bestowed on three of the firm's man- 
agers at the annual sales convention held 
Oct. 26. R. R. Lee, Hoosier division man- 
ager, and O. A. Boyst, South Atlantic 
division manager, were the first members 
in the club’s history to be renamed. R. E. 
Bell, stores division manager, was the third 


appointment to the club. All members of 
the president’s club are shown in the pic- 
ture above. Left to right, they are: FRONT 
ROW, G. F. Thatcher, A. J. McLoughlin, 
President W. D. Walker, Mr. Lee, W. J. 
Beard, and Mr. Boyst; SECOND ROW, 
H. E. Thompson, H. Bruniga, C. D. Jones, 
Mr. Bell, L. J. Bean, P. Wolters, C. H. Ross, 
W. L. Mollett, and T. L. Mitchell. 


eé67 @ 


| 


ish and French zones of Germany, Eire, 
Netherlands, New Zealand, Norway, Swit- 
zerland, and the United Kingdom. 

Similarly, supplies totaling 1,771 tons of 
white clover from New Zealand, Czecho- 
slovakia, Sweden, Denmark, and the 
United States were recommended for dis- 
tribution to Australia, Austria, Belgium, 
Canada, Finland, France, the American, 
British and French zones of Germany, 
Eire, Netherlands, Norway, Portugal, 
Switzerland, the United Kingdom, and the 
United States. 

Crimson clover supplies from France 
and Italy, amounting to 1,295 metric tons, 
were recommended for distribution to Aus- 
tria, Belgium, the three western zones of 
Germany, Italy, Netherlands, Portugal, 
Switzerland, the United Kingdom, the 


United States, Yugoslavia, and Czecho- 
slovakia. 

Perennial rye grass supplies of 4,605 tons 
from Denmark, New Zealand, the United 
Kingdom, and the United States were 
recommended for distribution among the 
following: Australia, Austria, Belgium, 
France, the British zone of Germany, Eire, 
Netherlands, Norway, Switzerland, and the 
United Kingdom. 


U. S. to End All Contract 
Purchases Except Wheat 


The government's contract program for 
the purchase of foods except wheat for 
cash-paying foreign governments will be 
terminated Dec. 31, the USDA has an- 


DOUBLE RESULTS 


FROM THE GRANULAR GRIND 


MIXING QUALITY 

The quality of the Blue Streak 
Grind is especially valuable when 
mixed with supplements. The 
mealy granular grind, free from 
flour, mixes smoothly and easily 
throughout the batch. Only 
Blue Streak Mills produce the 


truly granular grind. 


PRATER 
1503 SOUTH 55TH COURT 


PULVERIZER 


FEEDING VALUE 

Farmers and feeders are learning 
more about the value of right 
type of grind. They know that a 
mealy granular grind is more 
easily digested — higher in feed- 


ing value. 


COMPANY 
CHICAGO 50, ILLINOIS 


\ Advance 
Blue Streak 
Standard 


D Blue Streak 
Streamliner 


THAT 


PRODUCES THE 
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PLEASE SEND INFORMATION ON EQUIPMENT CHECKED 


(© Corn Cutter 
centified 
Permanent 
Magnet 


Twin Spiral 2 
Mixer 


GRANULAR GRIND! 


nounced. The department will continue to 
make contracts until that date to carry out 
commitments previously made with cash- 
paying governments. 

This action means that most foods ex- 
cept wheat will henceforth be procured 
through normal peacetime commercial 
channels. Purchasing representatives of 
foreign governments have been notified 
of the termination date, which will not 
affect UNRRA contracts. The relief agency's 
purchases, principally cereals, probably 
will be discontinued before March 31, 1947. 


Cuban Molasses to Aid 
Southwest Drought Area 


Feed manufacturers will be able to 
purchase 1,400,000 gallons of Cuban black 
strap molasses for livestock cubes and 
pellets, the department of agriculture has 
announced. This is in addition to a similar 
quantity of Puerto Rican black strap an- 
nounced for sale for the same purpose 
Sept. 17. Both shipments were secured by 
the CCC from the reconstruction finance 
corporation. 

Most of the earlier Puerto Rican ship- 
ment has already been sold, USDA said. 
All of the Cuban shipment will be avail- 
able for cubes and pellets for range fed 
livestock because of the prolonged drought 
in the Southwest which has seriously cut 
normal feed supplies. 


Adjust Set-aside Credit 
For Rice Shipments 


WFO 10 has been amended to allow 
set-aside credit for rice shipments to Ha- 
waii, Puerto Rico, and the Virgin Islands 
up to 40 per cent of each mill's production 
during November, the department of agri- 
culture announced Nov. 1. Prior to this 
amendment, the quantity that could be 
shipped with set-aside credit was limited 
to 15 per cent of the month's production 
for southern mills and 25 per cent for 
California mills. 

The increased set-aside credit has been 
allowed so that mills will not be further 
penalized because of the stoppage of ship- 
ments by the maritime strike during 
October. 


Stratton to Open Branch 


Office in Des Moines 


The Stratton Grain Co., Milwaukee, Wis., 
has announced plans to open a branch 
office in Des Moines, Iowa, on Dec. 1, 
with Walter C. Fuller in charge. Mr. 
Fuller formerly operated the Southwest 
Grain Co. and for several years was vice 
president and general manager of the 
Des Moines Elevator Co. and president of 
the Community Elevator Co. The Des 
Moines office will handle merchandising 
of all grains. 


DEATH TAKES J. J. PELLEY 

John J. Pelley, 68, president of the Asso- 
ciation of American Railroads and well- 
known throughout the feed industry, died 
Nov. 12 in Washington. Mr. Pelley had 
served as president of the railroad or- 
ganization since its founding in 1934. He 
is survived by his widow and a daughter. 
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You Can Make An Ultra-Lifed Feed for Every Poultry and Livestock Need 


They Look to 


ULTRA-LIFE 


When The Going Gets Tough 


When the feed manufacturer is up against it for 
business, and when Old Man "Real Competition" 
steps in—and he will step in before long—it is then 
that he looks to Ultra-Life for aid. 


Ultra-Life has consistently rendered an outstanding 
service to its feed manufacturers, through thick and 
thin. That's why they stay in business and increase 
their feed sales. 


Don't kid yourself! Competition in the feed busi- 
ness is going to get tougher than ever before, and 
it will soon be here. Many feed manufacturers will 


go out of business because—they cannot offer their 
trade the service which it needs and demands. 


ULTRA-LIFE SERVICE is comprehensive: it includes 
1, radio advertising; 2, road signs and bill boards; 
3, newspaper advertising; 4, The Poultry and Live- 
stock Journal; 5, beautifully printed and illustrated 
literature; 6, Formula Service; 7, chemical analysis 
of feed ingredients; 8, Eamesway Poultry Service; 
9, trained hog and dairy servicemen; 10, Ultra-Life 
Poultry Concentrate and Ultra-Life Livestock Con- 
centrate from. which you make feeds that produce 
outstanding results under all normal conditions. 


Ultra-Life service will beat any competition. Do you want this service? 
Write Ultra-Life for details. 


ULTRA-LIFE LABORATORIES, 


MAIN OFFICE 
EAST ST. LOUIS, ILLINOIS * 


INC. 


Warehouses at: Philadelphia, Pa.; Richmond, Va.; Tampa, Fla.; Omaha, Neb.; Wichita, 
Kan.; Denver, Colo.; Milwaukee, Wis.; Fort Worth, Texas; Royal Oak, Mich.; New 
Orleans, La.; Belleville, Pa.; Minneapolis, Minn.; Cedar Rapids, Iowa. 


THE FEED BAG — November, 1946 


e69e 


| 


Dr. Salsbury’s 


RAT DEATH 


Containing ANTU* 


Kills Rats ... Yet Won’t Harm Chickens 
Available in Powder or Ready-Mixed Bait 


Bring profitable, new business into your store by featuring Dr. Salsbury’s new Rat 
Death. Contains amazing new drug discovery ... Antu. Dr. Salsbury’s new Rat 
Death kills brown or gray (Norway) rats ... yet won’t harm chickens. 


Dr. Salsbury’s Rat Death market is big . . . almost every farmer, miller, ware- 


houseman is a prospect. Here’s an opportunity to rid your own premises of these 
expensive pests. 


Rat Death is voluntarily accepted by rats; a small amount kills. Your cus- 
tomers will appreciate this convenient way to kill these costly pests. 


Packaged for Easy Merchandising enieimammedmemeneel 


Dr. Salsbury’s new Rat Death is packaged two ways: as ready-mixed 
bait in one-lb. and six-oz. packages, and cellophane-wrapped packages 
mounted on an attractive counter display card; as a powder in 
convenient 114-0z. “Duster” applicators and four-oz. shaker-top 
packages, for dusting over bait or on the surface of water. 
Powerful advertising, colorful display pieces, counter cards and 
Rat Control booklets help you sell. Don't miss out on the big sales 
and profits to be made this year, killing rats. Order a complete 
stock of Dr. Salsbury’s new Rat Death today. 


DR. SALSBURY’S LABORATORIES 
CHARLES CITY, IOWA 


CONTAINS | 
KILLS RATS ke 


OF 
a. 


TY tow 
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g. h. stanford says 


ideline 


ESTING the feeds he sells on 
Ti own ranch is a business 

practice which has attracted 
many new customers to G. H. Stan- 
ford's Farmer's Feed store, Tulsa, 
Okla. 

“Being a combination business- 
man and farmer has paid off in big 
dividends,” Mr. Stanford declared. 
“It doesn't take much salesmanship 
to convince the ranchers around 
this area that if the feeds perform 
well on my farm they'll do equally 
well on theirs.” 

Mr. Stanford has 400 acres of 
pasture for his 85 white faced here- 
fords and his three top breed saddle 
horses. The ranch is located at Bix- 
by, some 20 miles from Tulsa, in 
the heart of the great oil state. 

In addition to several nationally 
advertised lines of formula feeds 
Mr. Stanford manufactures his own 
Pure Gold brand of feed. His equip- 
ment includes a Prater pulverizer, 
two H. C. Davis feed mixers, and 
a Wetmore Clipper hammer mill. 
Besides dairy feed, the firm also 
mixes pig feed and hen scratch, 
both marketed under the Pure Gold 
trade name. 

The Farmer's Feed store has an 


G. H. STANFORD 
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yield big profits 


H. C. Davis blower on order, which 
will greatly lighten the labor of 
unloading cars. “This will cut down 
my labor overhead considerably,” 
Mr. Stanford explained. “Unload- 
ing by hand takes four men to do 
the job.” To further ease the un- 
loading task, the Farmer’s Feed 
store has applied to the ‘Frisco rail- 
road for construction of a spur track 
two blocks from the store. The ap- 
plication has been approved. 

When the Farmer's Feed store 
was built, it was in a sparsely set- 
tled area well outside Tulsa’s city 
limits. Today the city has grown 
up around the store, but Mr. Stan- 
ford still has plenty of space. His 
lots, facing U. S. highway 33, are 
300 feet deep and have 280 feet of 
frontage on the road. 

“We've got plenty of parking 
space for all our farmer customers,” 
Mr. Stanford declared. “They dis- 
like parking in congested areas and 
so our big free parking lot is very 
popular.” 

Another section of the big space 
behind the store accommodates 22 
hogs which Mr. Stanford is fatten- 
ing as part of a live demonstration. 
These animals are being fed a diet 
of mill sweepings, a good example 
of the economy which Mr. Stanford 
pursues throughout his business. 

“Sidelines are very important to 
the Farmer’s Feed store too,” he 
asserted. “If a customer doesn’t see 
what he’s looking for, the chances 
are that he won't bother to ask for 
it but will go home without making 
the purchase. But if a man buying 
feed can see some other merchan- 
dise displayed of interest to him, it 
often results in extra sales.” 

Dog foods are the most profitable 
sideline, according to Mr. Stanford. 
“They practically sell themselves,” 
he said. “Poultry remedies are sec- 
ond because practically every 
farmer in this district raises at least 
a few birds.” 

Mr. Stanford is a vigorous ex- 
ponent of poultry sanitation. Last 


_ of poultry and livestock diseases. 


[ HARVARD FEED STORE 
Fhone 


SIDELINE sales are very im- 
portant in the feed business 
according to G. H. Stanford, 
who operates the Farmer's 
Feed store, top photo, and 
the Harvard Feed store, shown 
above. Both of these attractive 
stores are located in Tulsa, 


Okla. 


January he made a special trip to 
St. Louis to attend the Purina school 


The experience he has gained from 
talking with farmers, inspecting 
their diseased birds, and from his 
sanitation studies has won many 
new friends for the Farmer's Feed 
store. 

Helpful advisory service is al- 
ways available. Mr. Stanford al- 
ways emphasizes that his health 
service is free and that there is no 
compulsion to buy anything in 
order to get advice. This, he has 
found, has brought him more new 
customers voluntarily than any pro- 
gram of required purchasing could 
do. “Sanitation is the key to suc- 
cess in poultry raising,” he de- 
clared. “Feed dealers will increase 
their own profits as they increase 
the degree of scientific knowledge 
their customers have of sanitation.” 

Dr. Salsbury’s and Purina reme- 
dies are vital members of the farm 
supply line which the Farmer's 
Feed store handles. “We find them 


(Continued on page 86} 
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Research 


ORMATION of the Distillers Feed Re- 
search council to investigate methods 
of obtaining maximum values from dis- 
tillers’ feeds has been announced by the 
Distilled Spirits institute, the Kentucky 
Distillers association, and the Maryland 
Distillers association, co-sponsors of the 
organization. Dr. Philip J. Schaible has 
been appointed director of research for 
the council, the sponsors announced. 
The council was organized as a result 
of a meeting held at Louisville, Ky., Sept. 


Pour Profits 


into Your Store 


with 


CRITIC FEEDS 


The Critic dealer franchise offers you a proven; 
feed-selling plan designed to increase your feedy 
business. You are offered a successful combing} 
ation of product quality . .. personalized dealer 
service . . . progressive consumer advertising 


. . business integrity . . . and fair pricing. 


Our dealer franchise 
has helped hundreds of 
other feed men build a 
protitable, year-round 
business. We can help 


you, too. Write... 


council organized 
by distillers 


25, 1945 by representatives of the dis- 
tillery industry, the feed industry, USDA, 
and state experiment stations. The meeting 
considered the need for utilizing all pos- 
sible feed value from distillers’ feeds and 
outlined a proposed long range research 
program. 

The council will act as a clearing house 


“The Mills” 


SCHULTZ, BAUJAN & CO. 


BEARDSTOWN, ILLINOIS 
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for all distillers’ feed problems, investigate 
and test new discoveries, and will dis- 
seminate nutritional information regard- 
ing distillers’ feeds. Its purpose is to sup- 
plement the research programs conducted 
by individual distillers, and to aid feed 
manufacturers and feeders in producing 
more efficient rations. 

Dr. Schaible received his Ph.D. degree 


DR. PHILIP J. SCHAIBLE 


from Cornell university in 1931, and from 
1932 to 1946 served as research professor 
in agricultural chemistry at the Michigan 
agricultural experiment station. On leave 
of absence during 1944-45 he was animal 
nutrition specialist and technical advisor 
for the feed branch of the WFA. Dr. 
Schaible is widely known in his field and 
ihe author of numerous articles on Min- 
eral metabolism and vitamin research. 
Representatives of the distillers industry 

who served on the committee appointed to 
organize the Distillers Feed Research coun- 
cil were: Dr. Frank M. Shipman, Brown- 
Forman, Louisville, Ky.; Dr. C. S. Boruff, 
Hiram Walker, Peoria, Ill.; Don A. Fisher, 
Distilled Spirits institute, Washington; H. F. 
Willkie, Jos. E. Seagrams & Sons, Louis- 
ville, Ky.; Charles P. Burr, National Dis- 
tillers, New York City; King McClure, 
Stitzel-Weller, Louisville, Ky.; and Carl J. 
Kiefer, Schenley, New York City. 

@ C. M. PASCHALL, Paducah, Tex., has 
joined M. L. Allison as a partner in Allison 
& Paschall, a feed firm. 

@ CURTIS W. MEADOWS, Longview, Tex., 
has sold the Farmers & Merchants Grain 
Co. and has joined the W. J. Lawther Mills 
in Dallas. 

VISITS KAHLBAUM PLANT 
Pete Bechtel, general manager of Shirk 

& Snider, farm supply firm at Kitchener, 
Ontario, and four other Canadian com- 
munities, visited Kahlbaum Bros. modern 
custom mixing plant at Carleton, Mich., 
Oct. 21 to inspect its modern service 
facilities. Mr. Bechtel is visiting American 
custom mix plants prior to setting up a 
similar service for his firm. 
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Average Egg Production Rises 
12.7” in Six Years 


USE DURING THIS PERIOD 


Despite difficulties of wartime feed manufacturing, 
caused by shortages which required constant.chang- 
ing of formulas, national average egg production 
rose from 134 to 151 eggs per bird between 1940 
and 1945. In these years consumption of commercial 
feeds by poultry growers was greater than ever. 


During this period, the predominant source of Vi- 
tamin D was “Delsterol”—Du Pont’s “D”-Activated 
Animal Sterol. It was one ingredient which was con- 
stantly available and whose quality never varied. 


"Delsterol”’ — Scientific Source of Vitamin D 


“Delsterol” is completely dependable, highly con- 
centrated and exceptionally stable. It is made en- 
tirely from domestic materials by irradiating selected 
animal sterols with ultra-violet light. Every batch is 
“chick-tested” to assure uniform potency. Its dry 
powder carrier facilitates thorough, accurate disper- 
sion throughout the feed. It meets the requirements 
of all standard types of mixing equipment. Further, 
“Delsterol” does not congeal in cold weather and 
does not impart “off” tastes or odors. 

For full information about prices and other data, 
write to E. I. du Pont de Nemours & Co. (Inc.), Or- 
ganic Chemicals Dept., Wilmington 98, Del. 
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QU PONY 


RES. pat OFF 
BETTER THINGS FOR BETTER LIVING 
+++ THROUGH CHEMISTRY 


COMMERCIAL FEEDS IN WIDEST 


**DELSTEROL”’— The Scientific 
Source of Vitamin D... . 
Originated by Du Pont 
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horne & 


son credit 


ROM fighting Japs to selling 

feed in less than a year is 

quite a jump, but Joseph K. 
Horne II, partner in J. K. Horne & 
Son, Struthers, Ohio, has done it 
gracefully. 

“It's a far cry from the devasta- 
tion of Hiroshima, this selling feed 
in eastern Ohio,”” Mr. Horne de- 
clared. “But I'm certainly glad I’m 
here and not there.’’ The ex-navy 
lieutenant (j.g.) served for two 
years on an amphibious gunboat 
in the Pacific. 

“I had no time to look over the 
feed situation on Okinawa,” he 
stated with a smile. “And I wouldn't 
go back out there for the biggest 
feed store in the whole Pacific!” 

Now the 26-year-old former navy 
officer is helping his father, J. K. 
Horne, operate the busy Horne feed 
business in bustling Struthers, a 
steel center. “It's wonderful to have 
Joe back,” his father observed. 
“Horne & Son just wasn't right with 
the ‘Son’ away.” 

The Horne feed business has 
been an institution in Struthers ever 
since 1902 when Grandfather Horne 
moved his then 7-year-old business 
to the steel city. Today the store is 
a center for the needs of farmers 
from miles around. 

“To be successful in any enter- 
prise, a dealer must make every 
effort to supply the customer with 
what he needs,” the senior Mr. 
Horne explained. “Even though 
supplies are still somewhat hard 
to obtain, there is often a way if 
the dealer will only seek it out.” 

When feed was coming in very 
slowly, Mr. Horne sent his trucks 
to the Quaker Oats distributing 
point at Akron. There he obtained 
the feeds he wanted in short order 
and his trucks now haul the store’s 
entire stock of feeds. “Of course, 
this costs me extra money,” Mr. 
Horne said. “But it is more than 
made up when I have enough feed 
on hand at all times to meet the 
needs of my customers. There's no 
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with bigger sales 


profit in an empty feed store with 
bare shelves.” 

By picking up his own feed sup- 
plies, Mr. Horne has built up a 
reputation among Ohio farmers 
who call him “the man who's got 
feed when nobody else has.” 

The J. K. Horne & Son store fea- 
tures Ful-O-Pep and Richards Mill- 
ing Co. feeds and does no feed 
manufacturing itself. 

Mr. Horne entered his father’s 
business in 1910 and knows all his 
customers personally. His son, fresh 
back from the war, is now doing 
his best to shake the hand and 
learn the name of every farmer 
who stops into the store. 

“Joe’s glad to be back selling 
feeds," his father explained. “Guess 
it kinda gets into the blood after 
awhile,” he added with a smile. 
Lt. Horne has over 2,000 hours of 
flying time to his credit and was 
a civilian flight instructor before 
entering the service. 

Most of Horne & Son's customers 
are backyard farming industrial 
workers. These factory workers are 
paid every two weeks and so the 
Hornes base their credit policy on 
this period. “We extend 30 day 
credit to only a few- customers,” 
Mr. Horne, sr., explained. “All 
others pay cash or on two weeks’ 
time.’ Nearly 75 per cent of the 
sales volume is transacted on the 
two weeks’ credit basis. 

Two trucks and four men keep 
the feed moving from warehouse to 
customer. “I don't like to keep my 
customers waiting,” J. K. Horne 
declared. “If we are rushed I never 
hesitate to hire and utilize an extra 
truck or two to keep up my service. 
Deliveries always go out when 
promised!” 

Young Joe Horne is a great advo- 
cate of small lot feed selling. “It 
gives backyard farmers a chance 
to maintain healthy flocks too,” he 
said. “But we don't cater to these 
small lot feeders merely for good 
will; there’s a good profit in it too.” 


J. K. HORNE and J. K. HORNE II 


The firm delivers even small pur- 
chases of feed when requested. The 
trading area has been scientifically 
apportioned into sections and or- 
ders from each section are grouped 
when deliveries are to be made. 
In this way, there is no back-track- 
ing and no wasted fuel because 
each truck carries a full load and 
dispenses it according to an ad- 
vance plan. Most customers within 
the city get their deliveries the day 
after they telephone for feed and 
other farm supplies. Because many 
other dealers in the area will not 
deliver small quantities, Mr. Horne 
and his son have won many new 
friends among the small feeders. 

A profitable sideline seller at 
J. K. Horne & Son is pigeon feed. 
There are many racing pigeon en- 
thusiasts who raise their own birds 
for sport in the Struthers area. 
These sportsmen take painstaking 
care of their birds and demand 
quality feed for them. 

Other bird raisers in the Ohio 
trading area have raised squabs 
profitably on the feed sold by the 
Hornes. Pigeon feed sales alone 
total more than two tons monthly. 

Many of the pigeon raisers, who 
are introduced to Horne & Son by 
their purchases of pigeon feed, 
often give Mr. Horne their entire 
feed business later. “If there’s a 
demand for something which is 
hard to get, the dealer should go 
out and bring it in,” J. K. Horne 
declared. “Farmers appreciate the 
dealer who makes their shopping 
a little easier for them. 
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LIFT YOUR FEED-MARING 


INTO NEW WORLDS! 
* A New Biological and Economical Method of 


Making Better Feeds at Less Cost. 


* Makes possible many new types of Vitamin and 


Enzyme Feed Supplements. 


* A natural process, the result of many years of 


research, it is now available for commercial feed- 
making. 


% Used by Leading Feed Manufacturers. 


A FEW PROMINENT USERS ARE: 


UTAH POULTRY PRODUCERS’ CO- 
OPERATIVE ASSOCIATION, Salt 
Lake City has used the process 
over 5 years; makes VITA-GRASS, 
for poultry, turkeys, "Wouldn't do 
without it", writes Mr. Clyde 
Edmonds. 


ROSSMOYNE PROCESSING COR- 
PORATION, Camp Hill, Pennsyl- 
vania, uses the process to make 
ALFA-ZYME, a livestock and feed 
supplement. 


DES MOINES OAT PRODUCTS COM- 


PANY, Des Moines, lowa, Sales 
agent for Berger's Processing Com- 
pany — manufacturers of OTA- 
ZYME, for livestock and poultry, 
using BI-KEM Process. 


WE, JEFFREYS LABORATORIES, 


INC., make the three Products 
above as well as several others, 
one of which is TOMALFA, a food 


for fur-bearing animals. 


LARGE OR SMALL, SHOULD 
KNOW ABOUT 


THIS PROCESS. 
SEND NOW Fer Your 


Free Copy of This New 
Booklet, “The BI-KEM Pro- 
cess" — fells what it is 
and what it does. 


INCORPORATED 
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a purchase at I. M. Lavender 
& Son, busy feed store at Columbus, 
Miss. This attention goes a long 
way beyond the initial sale, for it 
is the policy of this growing firm 
to keep close track of the activities 
and problems of its hundreds of cus- 
tomers. 

“We maintain a very complete 
cross-index filing system to keep 
track of everybody who has ever 
made a purchase from us,” I. M. 
Lavender explained. “Periodically 
we check through this file and write 
letters or make personal calls on 
former customers who have not 
visited us recently. 

“We usually ask first if there was 
something lacking in our service to 
them. Then, if there was nothing 
wrong, we point out the hard-to-get 
products that are once again in 
stock and invite a return visit.” 

The unique system has paid off 
with an amazing volume of repeat 
business. Ed Lavender, son of the 
senior partner and a war veteran, 
keeps the file up to date at all times 
and makes every effort to keep in 
close touch with all former custo- 
mers who have not patronized the 
Lavender store recently. 

“We don’t use any high pressure 
salesmanship on these personal 
calls,” Ed Lavender declared. “We 
just present the fact that we would 
like to again serve the customer.” 
Usually this approach alone is suf- 
ficient to bring him to the Laven- 
ders’ attractive brick store. 

When new items come in or some 
formerly hard-to-get items re-ap- 
pear, the Lavenders mail attractive 
handbills to a long list of prospects. 
They also make personal telephone 


AREFUL attention is given to 
every customer who makes 


system enables lavenders to 


check customers’ needs 


calls to farmers whom they know 
are in need of a particular product. 

“Reminder” handbills are espe- 
cially printed and distributed five 
or six times a year. These bring 


farmers late news on nutrition and 


disease control discoveries as well 
as the latest listing of supplies and 
feeds available at I. M. Lavender 
& Son. 

Newspaper advertising is used 
generously. Every Friday MreLav- 
ender’s store uses a 2 column by 
6 inch advertisement in the Colum- 
bus daily paper. The Friday edition 
is chosen especially so that custo- 
mers will have a reminder before 
them when they make their Satur- 
day or Monday trips to the city. The 
Columbus newspaper circulates 
throughout five counties and new 
customers come from as far as 40 
and 50 miles away. 

“We also distribute hundreds of 
imprinted pencils and memo pads,” 
Mr. Lavender, sr. said. “We believe 
that diversified advertising brings 
the best results. That's why we 
don't spend our entire advertising 
budget in one medium.” 

Poultry feed is Mr. Lavender’s 
biggest seller. About 50 per cent of 
his total business volume is made 
up by farmers within the local area, 
although some of his customers 
drive over from western Alabama 
to trade with him. Free delivery 
service on orders of 25 pounds or 
more is offered within the city lim- 
its, but Mr. Lavender discourages 
deliveries to rural areas. “At pres- 
ent we do not have the equipment 
to make heavy deliveries. Until such 
time as we can do the job right, we 
would prefer not to do it at all,” he 
said. 

Among Mr. Lavender's best sell- 
ing sidelines are remedies, baby 
chicks, poultry equipment, and 
candy. Candy is wholesaled to 
more than 100 Columbus retail 
stores. This sideline has grown so 


REPEAT orders are encouraged 
by an up-to-date record system 
maintained by |. M. Lavender, 
shown right above, and his son 
Ed, left, feed dealers at Col- 
umbus, Miss. Pictured at lower 
left is an exterior view of the 
feed store. 


rapidly that it is now conducted 
as a separate department of I. M. 
Lavender & Son. 

Last year Mr. Lavender sold more 
than 50,000 baby chicks, which re- 
sulted in another very satisfactory 
profit. His remedy sales have also 
been increasing steadily and the 
products are always displayed in 
an attractive manner. 

“Maintaining the health of my 
customers’ livestock and poultry is 
partly my task,’’ Mr. Lavender said. 
“It is my responsibility as their feed 
dealer to sell products which have 
been tested and can be trusted.” 

The friendly Lavender store han- 
dles Staf-O-Life feeds and sales are 
mounting steadily now that OPA 
controls are off feeds and grains. 
Mr. Lavender’s office is a favorite 
meeting place for farmers when 
they come to town. There are com- 
fortable chairs, the latest papers 
and magazines, and a relaxing at- 
mosphere where farmers can res! 
while their wives accomplish the 


(Continued on page 80’ 
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RIBOFLAVIN 
QUIZ NO. 


What happens to poultry 
whose diet lacks riboflavin? 


Chickens gain slowly and develop curled-toe 
‘paralysis, while turkey poults have less re- 
sistance to disease and take longer to mature. 
Riboflavin is essential in poultry diets to 
assure maximum egg production and sustained vitality. 
Breeders especially need B-Y-21 to keep up body 
weight and to transmit riboflavin to the egg. 


Q. Is B-Y-21 | 


a seasonal product? 


A No. B-Y-21 is produced year 
® around. Its low price and cost- 


saving extra feed values make it 
outstanding in economy. For re- 
member that because B-Y-21 is 
a natural product you pay only 
for its guaranteed riboflavin con- A @ Jhere’s no mixing problem when you use 3: 
tent—the other factors of the Ro B-Y-21. It requires very little pre-mixing— #:: 


0. WHAT ABOUT BLENDING B-Y-21 2: 
WITH OTHER FEED INGREDIENTS? 


B- complex it also contains are in fact saves two or three steps in pre-mixing : = 


a bonus. and gives you a more uniform distribution. 


Agricultural Division 


RCIAL SOLVENTS 
Haute, Indiana 


.. a source of Natural Riboflavin 
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Mash-Nic is a scientifically 


prepared compound containing nicotine in 


special shockless form. It affords easy and effective control of 
large roundworm (Ascaridia galli) in chickens. 


Mash-Nic helps your customers make more money from their 
poultry which is in turn reflected favorably in your business. It 
will pay you to investigate Mash-Nic. 


LOUISVILLE, KY. 


FORM 
ACTIVE INGREDIENT-NICOTINE 
{EXPRESSED AS ALKALOID). . . 2.50% 
WHERT INGREDIENTS... 97.50% 
Mind 
TOBACCO BY-PRODUCTS «CHEMICAL CORP. 


"CONTAINS NICOTINE IN 
QDORLESS TASTELESS 
INSQLUBLE NON-VOLATILE 


CONTROLS Large 
ROUNDWORM 


The scientific principle behind Mash-Nic is respon- 
sible for its efficiency and safety. The nicotine is 
“locked up” in Mash-Nic and is inert during its 
passage through the digestive tract until it reaches 
the small intestine where a chemical reaction with 
the digestive juices releases the nicotine. Full strength 
is then brought to bear on any existing large round- 
worms and they are expelled promptly. 


Because the nicotine is not absorbed in mouth, 
gullet, crop or gizzard, Mash-Nic is a ‘“‘shockless 
treatment.” Does not affect growth or production. 
Write today for full information. 


TOBACCO BY-PRODUCTS & CHEMICAL 
CORPORATION, INCORPORATED, Louisville 2, Ky. 
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Knapp Named President 
Of Chicago Feed Club 


Leo P. Knapp, vice president of the 
Calcium Carbonate Co., was elected presi- 
dent of the Chicago Feed club at the or- 
ganization’s annual meeting held Oct. 18 
at the Morrison hotel. He succeeds J. G. 
Nellis, Nellis Feed Co. 

Lee Hammett, Western Advertising 
agency, was elected vice president and 


LEO P. KNAPP 


Walter J. Johnson, Chase Bag Co., was 
chosen to succeed Mr. Hammett as sec- 
retary. J. R. Clements, Bemis Bro. Bag Co., 
was elected treasurer. Directors elected 
were John Mecking, Atkins & Durbrow 
Corp., and George Oelschlegel, Vitality 
Mills, Inc. New officers will be installed at 
the club's January meeting. 

Nine new resident and four non-resident 
applications for membership were ac- 
cepted at the meeting. After the business 
session, Russ Gaede, Marshall Field & 
Co., entertained the group with motion pic- 
tures and a demonstration of duck calling. 


@ FRANK BROS., Mapleton, Minn., are 
modernizing their plant and are construct- 
ing two 40,000 bushel grain storage bins. 
@ J. KIRK RING, Roanoke, Va., executive 
vice president of the Roanoke City Mills, 
has been elected vice president and direc- 
tor of radio station WROV. 
@ DOW CHEMICAL CO., Midland, Mich., 
has granted $5,000 to the Texas A & M 
research foundation for studies of the ef- 
fect of magnesium in the diet of livestock. 
LEO COOK DIES 
Leo Cook, 58, prominent feed man of 
Seattle, Wash., died suddenly Oci. 26. Mr. 
Cook headed his own feed specialty office 
and represented the Ray Ewing Co. in the 
Pacific Northwest. Previously he had been 
associated with Brown-Jeklin & Co., Tri- 
angle Milling Co., Kerr Gifford & Co., and 
Albers Milling Co. Mr. Cook is survived 
by his widow, a son, and a daughter. 
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Dramatic 
evidence of 
Riboflavin’s 

effectiveness 


The photographs displayed here pro- 
vide dramatic evidence of the indis- 
pensable réle which riboflavin plays 
in poultry nutrition. An adequate 
intake of riboflavin is essential for 
maximum poultry and egg produc- 
tion. 

Merck riboflavin products are 
among the most favored sources of 
riboflavin. As a recognized leader in 
the synthesis, development, and 
large-scale production of pure vita- 


min substances, Merck continues in. 


this rdle by providing the feed in- 
dustry with riboflavin that is prac- 
tical to use, and low in cost. 

You are invited to write for fur- 
ther information and prices. 


RIBOFLAVIN 85% MERCK (Not U.S.P.)— 
Riboflavin, 85%; Fe (as Sulfate), 1.5%; 
Ca (as Sulfate), 1.5%; Starch added, 5%. 
NO. 54—RIBOFLAVIN MIXTURE MERCK— 
One ounce contains one gram of Riboflavin. 


Balance is starch and small amounts of 
Calcium Sulfate and Iron Sulfate. 


Riboflavin deficiency in a chick aged 
16 days. Note deficient feathering and 
paralysis. flavin. 


Same chick, 4 days later. ag 
when treated wit crystalline Ri 


Riboflavin deficiency in a turkey poult. 
Age 40 days. Weight, 550 Gm. Note 
typical deficiency characteristics. 


Same poult, 6 days later. Recovered 
when treated with crystalline Ribo- 
flavin. Weight, 705 Gm. 


Riboflavin deficiency in a chick. Age 
28 days. Weight, 124 Gm. Note ee 
deficiency characteristics. 


Same chick, 7 days later. Recovered 
when treated wit crystalline Ribo- 
flavin. Weight, 210 Gm. 


MERCK & CO., Inc. 


In Canada: Merck & Co., Ltd. « 


RIBOFLAVIN MERCK | 


Manufacturing Chemists 


New York, N.Y. + Philadelphia, Pa. « St. Louis, Mo. « Elkton, Va. 
Chicago, Ill. * Los Angeles, Calif. 
Montreal + Toronto « Valleyfield 


Courtesy of Department of Agricultural 


hemistry, 


RAHWAY, N. J. 
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household shopping elsewhere in Colum- 
bus. 

I. M. Lavender & Son is now six years 
old and is expanding rapidly. “We're win- 
ning back all the old customers we were 
forced to refuse when we had nothing to 
sell them,” Mr. Lavender stated. “By ex- 
panding our stock and our services, we 
hope to win dozens of new customers too.” 

Friendly service, quality products, and 
a follow-through on former customers have 
helped establish I. M. Lavender & Son as 
one of the outstanding feed stores in the 
central South. 


Bemis Bro. to Distribute 


Richardson Bag Closers 


Bemis Bro. Bag Co., St. Louis, has been 
appointed exclusive distributor for Rich- 
ardson bag closers, according to an an- 
nouncement by the Richardson Scale Co., 
Clifton, N. J. Production of the devices was 
discontinued during the war because of 
material shortages. 

The new model bag closer is made of 
cast aluminum and weighs eight pounds. 
It operates on a friction drive and is being 
marketed at its old price, the Bemis Co. 
reported. 


@ HAROLD RODEWALD, Elmwood, Wis., 
has purchased the Phillips Bros. Elevator 
at Downsville. 


Chick Bed featured prominently in the activities of a Warner Bros. movie produc- 
tion unit which visited the Iowa Siaie fair this fall. Merrill Langfelt, director of farm 
service at radio station KMA, Shenandoah, is shown with several movie lovelies 
at the Chick Bed exhibit. Saul Elkin, Warner's short subject impressario, is the smiling 
man with the mustache. 


@ BATES-COLEN GRAN CO., Sidney, @ HILBERT’'S HATCHERY, Redwood Falls, 
Iowa, is constructing a new 10,000 bushel Minn., has installed a new 1 ton Brower 
concrete elevator. Whirlwind feed mixer. 


Doughboy has gained total dealer 
confidence in quality, quantity 
and delivery. Then we added a 
plus’’ to bring more new busi- 
ness to Doughboy dealers 


with 


ore of Everything You Want 


It's the Doughboy advertising 
plan which eliminates the in- 


hits your customers and potential 
regularly with timed selling im- 
pact that starts and keeps your. 
merchandise moving. Its cost is 
negligible. 


Yes, Doughboy is proving that a 
dealer getting quality, supply and 
service is a satisfied dealer with 
a growing business. 


If you’re a little short on supply 
or service write and ask for par- 
ticulars of ‘“The Doughboy Plan.” 


Doughboy Industries, Tue. 


t+: QUANTITY NEW RICHMOND, WISCONSIN 
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yo RIBOFLAVIN MIXTURE* can im- 
prove your mixed feeds by maintaining 


adequate riboflavin content. 

Mixing is QUICK, because Winthrop Ribo- 
flavin Mixture flows freely without clinging or 
clogging. EASILY added to either large or 
small mixes, it provides the most economical 
method of assuring proper riboflavin content 
in both. ACCURATE, every ounce provides 1 
gram—1,000,000 micrograms of riboflavin. 

Write today for price schedules. Consult our 
TECHNICAL SALES SERVICE for special 
information or assistance on any problem 
related to this subject. No obligation. 


*Riboflavin in starch base carriers developed and first used by Winthrop 
Chemical Co., Inc. 


Address Inquiries to — 


Special Markets Division 


WINTHROP 


GV WINTHROP CHEMICAL CO., INC. 
170 Varick Street, New York 13, WN. ¥. 


STOCKED FOR QUICK DELIVERY AT NEW YORK, CHICAGO, KANSAS CITY (MO.), DENVER, LOS ANGELES, SAN FRANCISCO, PORTLAND (ORE.), DALLAS AND ATLANTA 
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topic will be “Agriculture Looks Ahead.” 
Mr. Kline will outline current and future 
trends in the national farm economy. 

Col. Robert S. Henry, assistant to the 
president of the Association of American 
Railroads, will explain “Box Cars—Where 
are They?” Mr. Henry will represent J. J. 
Pelley and is expected to suggest ways by 
which more box cars can be made avail- 
able to the feed trade. - 

The industry's outstanding Washington 
spokesman, Ray B. Bowden, executive vice 
president of the Grain & Feed Dealers Na- 
tional association, will be the final Tues- 
day morning speaker. His subject will be 
“A Free Market” and he will tell why a 
free market is essential to the American 
system of free enterprise. 

Hugh Hale, Hale Grain Co., Royal, will 
preside at Tuesday afternoon's meeting. 
Mr. Hale is chairman of the Western asso- 
ciation’s grain division. He will present 
Walter C. Berger, Chicago, president of 
the American Feed Manufacturers asso- 
ciation, who will analyze “Today's Feed 
Problems.” Mr. Berger will bring dealers 
up to date on the latest news of the feed 
world. 

The challenging title, “Why Use Fertil- 
izers?”, has been given to his talk by Ros- 
well (Bob) Garst, Garst-Thomas Hybrid 
Corn Co., Coon Rapids. Mr. Garst will pre- 
sent some interesting facts regarding the 
use of fertilizers on various farm crops. 


Present officers of the association are: 
Stanley Eales, Sioux City, president; John 
Nie, Mechanicsville, vice president; A. E. 
Sargent, Des Moines, treasurer; and Mark 
G. Thornburg, Des Moines, executive secre- 
tary. 

Directors include: Art Nord, A. J. Nord 
Flour & Feed Co., Creston; George Rohwer, 
Farmers Grain & Supply Co., Paullina; 
Herman Jensen, Golden Sun Milling Co., 
Estherville; J. A. Olson, Davenport Ele- 
vator Co., West Bend; H. A. Evans, Conti- 
nental Grain Co., Davenport; V. R. Dilla- 
vou, Farmers Elevator Co., Bondurant; 
Hugh Hale, Hale Grain Co., Royal; Tudor 
Wilder, Wilder Grain Co., Cedar Rapids; 
C. J. Cahill, Rath Packing Co., Waterloo; 
Howard L. Roach, J. Roach Sons, Inc., 
Plainfield; W. H. Marriott, Sioux City 
Grain Exchange, Sioux City; and Hugh 
Gordon, Gordon Hatchery, Marion. 

Feed men who have not yet made room 
reservations for the convention should con- 
tact the Hotel Fort Des Moines immediate- 
ly, Mr. Thornburg suggested. 

@ REMER’S ELEVATOR, Cedar Springs, 
Mich., completed 60 years of business Oct. 


—-— 


CARGILL OPENS NEW OFFICE 

Cargill, Inc., Minneapolis, has announced 
the opening of a new branch office at 
Wichita Falls, Tex., to improve its service 
to grain producers in the Southwest. Lloyd 
S. Graving, who has been associated with 
the firm since 1937, has been appointed 
manager of the new office. 


Wyoming Feed Dealers 
To Meet Dec. 13-14 


The Wyoming Grain, Feed & Seed Deal- 
ers association will hold its first convention 
at the University of Wyoming, Laramie, 
Dec. 13-14, according to an announce- 
ment by Roscoe Noland, Casper, president 
of the organization. The association was 
organized last summer at a meeting held 
at Casper. 

Nutrition experts from the host school, 
other institutions, and the industry will 
address convention sessions, Mr. Noland 
said. The group's business meeting will 
be held at the conclusion of the conven- 
tion program. Meetings will be held at 
the union building on the Wyoming cam- 
pus with social functions at the Connors 
hotel, Mr. Noland stated. 

Officers of the association include: J. G. 
Webb, Torrington, vice president; Dr. Law- 
rence Morris, Laramie, secretary; Lloyd 
Case, Fort Collins, Colo., executive secre- 
tary; and the following directors, Leo 
Juvan, Kemmerer; Harry McMillon, River- 
ton; M. Q. Miller, Worland; Everett Berry, 
Sheridan; Gene L. Payne, Douglas; Bert 
Ransom, Laramie; and J. E. Oliver, New 
Castle. 


@ ILLINOIS GRAIN CORP., Mattoon, IIL, 
has purchased the Big Four elevator from 
C. C. Turner. 


@ WITTE MILLING CO., Dale, Ind., is 
building a new warehouse adjacent to its 
mill. 


For VITAM 


So necessary to maintain your 


standard of Feed Quality—it’s 


no gamble with Sardilene. 


The high physical qualities of 
Sardilene, and its biological 
standardization, assure proven 
results for those who include this 
High-Vitamin product in their poul- 


try and livestock feeds. 


These intrinsic values of Sardilene are the re- 


sult of decades of experience in fishery pro- 
ducts, plus pioneering scientific research and 


development. 


Yes, you can be sure when you get Sardilene. 


INS A ana D 
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, Manufactured by F. E. BOOTH COMPANY, INC., San Francisco 11, Calif. 


“JAY BEE” 
MODEL S MILL 


Equipped With 
ERIEZ SEPARATOR 


World’s Standard 
Grinder for Capacity, 
Economy, Endurance 


When you Want High Capacity at 
Economical Cost--Depend Upon “JAY BEE” 


More than a quarter century has proved that "Jay Bee" 
cannot be equalled in high capacity and low operating and 
maintenance cost. That's the greatest factor in feed grinding 
today. 

There will be plenty of feed to grind this fall and winter. 
You must have the best equipment possible to secure high 
capacity and profits. "Jay Bee" all steel balanced construction 
(heavy cast iron base) helps assure dependability under all 
grinding conditions. 

The 3600 R.P.M. (direct connected units) is considered to 
help ensure the greatest capacity, help eliminate grief, costly 
breakdowns and lost time. And it cuts power bills because it 
takes less power to start the mill and keep it running. 


Manufactured by the Bossert Company, Inc., Utica, New York, 
for more than a quarter century. Made in sizes and styles from 
20 H.P. to 200 H.P. for belt, V-belt and direct connected drives. 


J.B. SEDBERRY, 


433-439 Livestock Exchange Bldg., Kansas 7th St., 
City, Mo.; Jay Bee Sales Co., 220 Broadway, 
New York, N. Y.—Jackson, Tenn.; 3; T. G. Hol- 
land Mach. Co. ., 474 Fairfax Road, Drexel Hill, 
Pa.; Harold W. Grubbs, Box 2469, Winston- 
Salem, N.C.; A. M. Sorenson, Jefferson Hotel, 


Write for descriptive literature and complete information. 


Oak Park, IIl.; 


INC., Dept. 78, Franklin, Tenn., Utica, N. Y. 


John J. Woods & Sons, Jay Bee Sales Co., Dallas, Tex.; Jay Bee Sales Co., 4619 S. 
Louisville, Ky.; The Lamiell Co., 
Greenwich, Ohio; W. H. Hust, Jay Bee Co., 
1031 N. Humphrey Ave., 
B. Harrison, Whigham, Ga.; C. Y. Wier, Sr., 
Yates Hotel, Utica, N. Y.; A. F. Shirk, Box 


523, Canton, Ohio; oes C. Long, Box 893, 
Baton Rouge, La.; M Padgett, Bennetts- 
ville, S. C.; D. 4 Sandersville, Ga.; 
H. McLeod, Box 381, Columbia, "on: 
The Dibert Co., San Francisco, Calif.; The 
Western Building Co., Los Angeles, Calif. ; J. 
D. Vance, P. O. Box 497, Murfreesboro, Tenn. 


THE FEED BAG — November, 1946 


For your low cost 
dependable source 


BRANCH OFFICES 


IOWA FEED CO. 
SAM HENN, Mgr. 
206 Taylor Ave. 
Glen Ellyn, Iil. 


IOWA FEED CO. 
120 Broadway 
New York City 


IOWA FEED CO. 
KELLOGG COMPANY 
Ocala, Florida 


IOWA FEED CO. 
LEE F. PRATT, Mgr. 
1144 Baker Bldg. 
Minneapolis, Minn. 


IOWA FEED CO. 


1802 Rockingham Rd. 
Davenport, Iowa 


IOWA FEED CO. 


P. O. Box 187, 
Washington, Iowa 


IOWA FEED CO. 
C. F. VANDENBURGH, 
Mgr. 
310 Board of Trade Bldg. 
Kansas City, Missouri 


IOWA FEED CO. 


230 Keeline Bldg. 
Omaha, Nebraska 


WAYNE ROBISON, Mgr. 


WAYNE ROBISON, Mgr. 


DON WELLWOOD, Mgr. 


Investigate 


IFCO D. for Animals 


The type of sunshine vitamins 
used to enrich many livestock, 
pet stock and human feeds. Sup- 
plies 4,000,000 U.S.P. units vita- 
min D per pound. Other poten- 
cies by special request. For D- 
fortifying hog, cattle feeds, calf 
meals, dog foods, etc. Write for 
new low prices. 


TAMIN 


IFLOK D, for Poultry 


Forced growth, forced produc- 
tion demand year ‘round addi- 
tion of dependable Vitamin D3. 
Add it the simple, economical 
IFLOK Ds way. 


' Easy to add, low in cost per 


bag. Supplies 900,000 AOAC 
units per pound. Other poten- 
cies by special request. 


* For Quick Service and Facts on Both 


IFCO D, and IFLOK D3, 
contact our nearest branch 
‘hia or distributor listed be- 
ow. 


BUFFALO FEED & SUPPLY CO. 
401 Chamber of Commerce 
Bldg. 

Buffalo, New York 


THEO. W. MARTIN & SON 
1101 William Oliver Bldg. 
Atlanta, Georgia 


C. F. MORRIS 
Charlotte, North Carolina 


PITTS & LOUGHLIN 
718 East 60th St. 
Los Angeles, Calif. 


WARREN DOUGLAS CHEM. 
co. 


1513 Burt St. 
Omaha, Nebraska 


IOWA FEED COMPANY 


618-20 DES MOINES BLDG., 


Stormy” 


DES MOINES 9, IOWA 
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UNNING a feed business is 

strictly a family affair at the 

Sharp Grain Co., LaPorte, Tex. 
George H. Sharp, the owner, with 
his wife, son George, jr., and nine- 
year-old Ronald all play important 
roles in the operation of one of the 
busiest feed stores of its size in the 
Southwest. 

“Running the store is too big a 
job for me alone,” Mr. Sharp con- 
fided. “But this live-wire family of 
mine surely lightens the load and 
does a splendid job of handling 
its share of the work.” 

George, jr., a navy veteran, is 
the firm's mill superintendent and 
is receiving on-the-job training 
from his father under provisions of 
the GI bill of rights. He saw con- 
siderable war service with the 
naval air corps. Right now he is 
learning the delivery phase of the 
business inside and out. “The gov- 
ernment training program offers 
any dealer a wonderful chance to 
really teach an apprentice the feed 
business,” his father explained. 
“George is being taught my busi- 
ness from the ground up.” 

Mr. Sharp’s wife and Mrs. George 
Sharp, jr. handle the firm's book- 
keeping and do much of the selling. 
Both are cheerful, friendly, and 
helpful and have won many new 
friends for the Sharp Grain Co., 
especially among the women feed 
and farm supply buyers. 

Nine-year-old Ronald is the office 
boy, messenger, and “leg” man for 
the company when he’s not in 
school. “We couldn't get along 
without Ronnie's help,” Mr. Sharp 
declared. “Not only does he accom- 
plish some work, but with him 
around life is never dull because 
we don't know what's going to 
happen next.” 

Mr. Sharp’s business policy is a 
simple one. “Sell the best products 
obtainable, priced right, and with 
good service for every customer,” 
he said. “This policy is the basis of 
any successful retail feed business.” 

Psychology plays an important 
although not obvious part in every 
sale Mr. Sharp makes. When a cus- 
tomer places an order, for example, 
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helps speed up service at 


busy sharp grain company 


SPEEDY service is a specialty 
at the Sharp Grain Co., La- 
Porte, Tex., where George H. 
Sharp and his family keep or- 
ders moving at double-time. 
Photo above shows loading 
platform which can accom- 
modate six trucks at one time. 


Mr. Sharp will say to his son, 
“George, bring up a bag of our best 
feed for one of our best customers.” 
This pleasant bit of flattery usually 
is well received and encourages 
buyers to make additional pur- 
chases. 

Purchases are loaded into custo- 
mers’ cars or trucks with methodic 
patience. Here Mr. Sharp believes 
in using the utmost care. “The feed 
or other purchases should be 
loaded so that it will travel well 
and not bump around or mark up 
the interior of the car. Haphazard 
tossing of sacks of feed into a well- 
upholstered automobile will not win 
friendship for anyone,” he declared. 

Drivers of Mr. Sharp's two Ford 
delivery trucks also have strict rules 
of courtesy to follow. These vehicles 
cover a wide area along the bay 
coast in the Galveston area, serv- 
ing farmers as far away as Hitch- 
cock, some 20 miles distant. 


Mr. Sharp handles the Purina 
line of feeds and also has complete 
mixing, grinding, and blending 
equipment. Because he was able to 
manufacture a large percentage of 
the feed he sold, Mr. Sharp man- 
aged to get through the war short- 
age period without too much in- 
convenience. 

Equipment in the Sharp Grain Co. 
mill includes a Jay Bee hammer mill, 
Eureka corn cutter, two Haines up- 
right batch mixers, an electric bag- 
ging machine, a screw conveyor for 
unloading grain from trucks, and 
a belt and cup elevator. 

When feed was more difficult to 
get, Mr. Sharp was open for busi- 
ness only from 1 p.m. to 6 p.m. “We 
got our stocks in order and the 
whole staff worked in the mill every 
morning,” Mr. Sharp said. “Then 
we were all on hand to serve cus- 
tomers in the afternoon. As an 
emergency measure, the afternoon- 
only-selling worked very well.” 

Mr. Sharp handles a full line of 
livestock and poultry feeds and in 
addition stocks remedies, fertilizers, 
garden seeds, and livestock sprays. 
From January through April of 


(Continued on page 110) 


— know that nutritional authorities have long 
recognized the importance of Iodine in the rations 
of livestock and poultry. . 

Like humans, farm animals require Iodine — a very 
little to be sure — but that small amount is vital as a 
protection against goiter and related troubles. 

In areas where troubles due to lack of Iodine exist, the 
need for supplementary Iodine is well established. In 
other areas it may be desirable as a protective measure! 

So buyers naturally look for Iodine in the feed they 


buy. Be sure they get it in your feed. The cost per ton 
of feed is negligible. 


IODINE EDUCATIONAL BUREAU, INC. 


221 NORTH LA SALLE STREET, CHICAGO 1, ILL. 
120 BROADWAY, NEW YORK 5, N. Y. 


e 
— sidelines 
(Continued from page 71) 


easy to sell, simple to display, and very 
profitable,” Mr. Stanford explained. “We 
distribute a generous amount of animal 
health literature supplied by the manu- 
facturers and this supplements our ad- 
visory service.” 

Other sideline sellers are rabbit feed, 
turkey feed, weed killers, fly sprays, tools, 
small hardware items, rakes, wire, and 
chicken feeding equipment. “We're adding 
new items as quickly as we can get them,” 
Mr. Stanford said. “Our ultimate aim is a 
complete one-stop farm department store.” 

Recently Mr. Stanford opened a branch 
store, the Harvard Feed store, on llth 
street. This business serves farmers from 
the opposite side of metropolitan Tulsa, 
who are thus saved a trip through the 
busy city to buy their feed. Elmer McGrew, 
a veteran of World War II, manages the 
Harvard store. He has been associated 
with Mr. Stanford for 10 of the 15 years 
Mr. Stanford has been in the feed business. 

Another associate of Mr. Stanford is Dan 
Calvert, who joined the firm part-time at 
the age of 14. “Dan's practically been 
brought up right here in the store,” Mr. 
Stanford declared. “Now he’s really my 
right-hand man.” Seven other employes 
are on the payroll and the store keeps 
three delivery trucks busy at all times. 

“Most of our sales are strictly cash al- 
though we do grant a little short term 
credit,” Mr. Stanford explained. “Our few 
credit accounts are carefully investigated 
in advance and we never have any bad 
debts.” 

The combination of cash selling, a com- 
plete farm supply store, and pre-tested 
feeds has been a winning one for G. H. 
Stanford, who optimistically declared, “The 
past? Nothing at all compared to what 
Farmer's Feed is going to be like in the 
future!” 


@ GRAPER FEED & FUEL CO., Lake Mills, 
Wis., has sold its coal business to a lumber 
company. 


@ V. S. BALBAC, Apple River, Ill., has 
purchased the Beall & White Feed Mill 
which his son Gordon, a war veteran, wil! 


manage. 


"Where do | put the penny?" 
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Heads Geed Sales 


E. G. HORST 


E. G. Horst has been appointed manager 
of feed sales by the Calcium Carbonate 
Co., Chicago, L. J. Knapp, vice president of 
the firm, has announced. Mr. Horst has 
been associated with the company for 11 
years and for the past six years has served 
as eastern division sales manager. 

The Calcium Carbonate Co. has branch 
sales offices in Omaha and Carthage, Mo., 
and plants at Quincy, Ill.; Hannibal, Car- 
thage, and Joplin, Mo.; and Weeping 
Water, Neb. Its research and control lab- 
oratories are located at Quincy. 


West Coast Sardine Catch 
Is Smallest in History 


Sardine fishermen of the Pacific coast 
are now facing the poorest season in the 
history of their industry, authorities have 
reported. Fish meal production for the en- 
tire year is estimated at only slightly more 
than 2,300 tons for all fishing points. This 
means that with ceilings off, fish meal 
probably will be offered at very high 
prices, starting at $3 per protein unit. 

Sardine catches landed at the three 
principal fishing points, San Francisco, 
Monterey, Calif, and San Pedro, Calif. 
totalled only 33,619 tons up to Oct. 11, 
compared with 192,969 tons by the same 
date in 1945. 


@ RANGER CORP., Bryan, Tex., has 
opened its new $100,000 elevator. 


—--—- -— — 
@ KINGS, INC., Charles City, Iowa, has 
been incorporated to deal in feed and 
farm supplies. 


ANDREW FELKER DIES 

Andrew L. Felker, 77, founder and veti- 
eran commissioner of the New Hampshir2 
department of agriculture, died suddenly 
Oct. 17 at Concord. Mr. Felker established 
the department in 1914 and in 1921 helped 
erganize the New Hampshire Cooperative 
Marketing association. 
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TAT-ANTU 


(FORMULA 83) 


PLAY A STEADY TUNE ON 
YOUR CASH REGISTER! 


3 SIZES 
35¢ PKG. 


(Mounted 12 on At- 
tractive Counter Card) 


$1.00 CAN 
(4 oz. Farm Size) 
$1.00 
SHAKER-TOP 
CAN 


(For Tracking) 


TAT-ANTU (Formula 83) is 


amazingly effective for not one ... not two... but all three 
approved, modern methods of rat control. 


1. FOR FEEDING—a ready-to-use bait. Tasteless; requires no prebaiting. 
2. FOR DRINKING—a concentrate powder for dusting on drinking water. 


3. FOR TRACKING—a concentrate powder for dusting burrows and runways. 
Rats walk on it ... it irritates their feet... they lick 
their feet... and die! 


Your customers will like the satisfaction-or-money-back guarantee. And 
once they try TAT-ANTU, they'll buy it again and again. So, if you 
haven’t already done it, stock this fast-selling, repeat item now. Unit 
packages containing our 3 most popular sizes plus merchandising aids 


are available from your jobber. If he cannot supply you, write us today! 


§ See full page "KICK-OFF" advertisement of 1946 
1 1947 National Advertising Campaign in THE 

: SATURDAY EVENING POST, November 9 issue 
i and COUNTRY GENTLEMAN, November issue 

i 


All told, TAT-ANTU (Formula 83) consumer advertising is ap- 
pearing in 13 leading national and sectional, home and agricultural 


publications with more than 43,560,660 readers (publishers’ estimated 
readership figures). 


CONTAINING ANTU- 
SO POWERFUL—ONE LICK KILLS RATS 
Other Outstanding TAT Products Are: 


TAT Ant Traps... Ant Bait . 
Insect Repellent . 
(2, 4-D Weed Killer 


O. LINCK CO., INC. 


- Roach Traps . . . TAT Mo-Go (Kills moles and ote eve 
; - DDT Concentrate Sprays, Wettable Powders, and Dusts . Weedette 


MONTCLAIR, N. J. 


es7ve 
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— greeting cards 
(Continued from page 23) 


bearing a distinctive red dot on every 
lump, was one of the first profitable side- 
lines. When a paint shortage caused the 
manufacturer to eliminate the red dot, Mr. 
Harkness experienced considerable diffi- 
culty convincing his customers the product 
was the same he had sold before. “That 
thoroughly convinced me of the merits of 
selling widely advertised products,” he said. 

Other sidelines, displayed in a side room 
adjacent to the feed mill, are: McCormick- 
Deering farm machinery parts, Barrett roof- 
ing materials, paints, cements, lime, out- 
door fireplaces, Pine Tree seeds, patching 
plaster, and Agrico, Royster, and Inter- 
national fertilizers. 


Mrs. Harkness is an ardent salesman for 
automatic heat controls, which Harkness 
& Son also stock. A working model of the 
device is displayed prominently on her 
desk. 

The firm handles numerous other side- 
lines, including Gaines dog food, Morton’s 
smoke salt and seasonings, Colonial block 
salt, Foxsep poultry remedies, and Warner 
brooders and other poultry equipment. 

Most of the firm's advertising is accom- 
plished in the services it renders. Mr. Hark- 
ness also distributes copies of Feedex, a 
bulletin published by the Barker Co., with 
his imprint on it. 

The company employs three men full 
time and hires extra help whenever busi- 
ness demands it. Three trucks are oper- 
ated, a new Dodge, a Ford, and an Inter- 


Especially when 
your customers see the 
2 big red letters... 


on every bag of Conkeys Y-O Feeds: 


They know they’re getting extra vitamins 
that help produce extra gains, extra fast. 


THEY KNOW “IT PAYS TO FOLLOW THE Y-O WAY” 
WITH 


THE G. E. CONKEY COMPANY 


6761 Broadway, Cleveland 5, Ohio 


MILLS: CLEVELAND, O. 


TOLEDO, O. « 


NEBRASKA CITY, NEBR. 


national. A nearby railroad siding offers 
excellent facilities for unloading incoming 
shipments. 

Mr. Harkness’ brother Ralph sold his 
interest in 1928: and Mr. and Mrs. H. W. 
Harkness have been sole owners since 
that time. Now 17-year-old Henry III works 
in the mill after school and is learning iis 
traditions of customer service and com- 
munity welfare. 

Harkness & Son have built their business 
on thoughtful service, a foundation that is 
not likely to crumble. 

-- 
@ WILLIAMS BROS., Humboldt, Tenn, 
have opened a new feed store. 

@ RODNEY MILLING CO., Lindsborg, Kan., 
is converting all its mill machinery for 
electrical operation. 


STATEMENT OF THE OWNERSHIP, MAN. 
AGEMENT, CIRCULATION, ETC., RE- 
QUIRED BY THE ACTS OF CON- 
GRESS OF AUGUST 24, 1912, 
AND MARCH 3, 1933 


Of The Feed Bag published Monthly at Mil 
waukee, Wisconsin for October 1, 1946. 
State of Wisconsin 
County of Milwaukee 

S.S. 


Before me, a Notary Public in and for the 
State and county aforesaid, personally appeared 
David K. Steenbergh, who, having been duly 
sworn according to law, deposes and says that 
he is the Publisher of The Feed Bag and that 
the following is, to the best of his knowledge 
and belief, a true statement of the ownership, 
management (and if a — paper, the circula- 
tion), etc., of the aforesaid publication for the 
date shown in the above caption, required by 
the Act of August 24, 1912, as amended by the 
Act of March 3, 1933, embodied in section 537, 
Postal Laws and Regulations, printed on the 
reverse of this form, to wit: 

1. That the names and addresses of the pub- 
lisher, editor, managing editor, and business 
managers are: Publisher, David K. Steenbergh, 
6434 Betsy Ross Place; Editor, Claire L. Ons- 
gard, 709 E. Juneau Ave.; Managing Editor, 
none; Business Manager, Eldon H. Roesler, 
4635 N. Idlewild Ave. 

2. That the owner is: (If owned by a corpora- 
tion, its name and address must be stated and 
also immediately thereunder the names and ad- 
dresses of stockholders owning or holding one 
per cent or more of total amount of stock. Ii 
not owned by a corporation, the names and ad- 
dresses of the individual owners must be given. 
If owned by a firm, company, or other unincor- 
porated concern, its name and address, as well 
as those of each individual member, must be giv- 
en.) Editorial Service Company, Inc., 1712 W. 
St. Paul Ave., David K. Steenbergh, 6434 Betsy 
Ross Pl, Eldon H. Roesler, 4635 N. Idlewild 
Ave., Claire L. Onsgard, 709 E. Juneau Ave. 

3. That the known bondholders, mortgagees, 
and other security holders owning or holding ! 
per cent or more of total amount of bonds, mort- 
gages, or other securities are: (If there are 
none, so state.) None. - 

4. That the two paragraphs next above, giving 
the names of the owners, stockholders, and se- 
curity holders, if any, contain not only the list 
of stockholders and security holders as they ap- 
pear upon the books of the company but also, 
in cases where the stockholders or security hold- 
er appears upon the books of the company as 
trustee or in any other fiduciary relation, the 
name of the person or corporation for whon: 
such trustee is acting, is given; also that the 
said two paragraphs contain statements embrac 
ing affiant’s full knowledge and belief as to the 
circumstances and conditions under which stock 
holders and security holders who do not appear 
upon the books of the company as trustees, hol’! 
stock and securities in a capacity other than tha: 
of a bona fide owner; and this affiant has no 
reason to believe that any other person, asso- 
ciation, or corporation has any interest direct o: 
indirect in the said stock, bonds, or other se 
curities than as so stated by him. 

5. That the average number of copies of eaci 
issue of this publication sold or distributed 
through the mails or otherwise, to paid subscrib- 
ers durng the twelve months preceding the dat« 
is required from daily publications only.) 


DAVID K. STEENBERGH. 


Sworn to and subscribed before me this 2n¢ 
day of October, 1946. 


_ EILEEN E. HANOVER. 
(My commission expires Feb. 12, 1950.) 
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Ohie ecrelary 


Cc. V. THOMAS 


C. V. Thomas has been appointed secre- 
tary of the Ohio Grain, Mill & Feed Deal- 
ers association to succeed W. W. Cum- 
mings who recently resigned. Mr. Thomas 
served overseas with the navy during 
World War II and also as a supply officer 
at the Philadelphia naval aircraft factory. 
From 1932 until the outbreak of the war he 
maintained his own law office in Colum- 
bus. Mr. Cummings has been elected to a 
life term as honorary secretary of the 
association. 


Vote to Change Name of 
Animal Research Group 


Animal Nutrition Research council was 
voted as the new name for the Animal 
Vitamin Research council at the organiza- 
tion's annual meeting held Oct. 17 at 
Washington, according to an announce- 
ment by Fuller D. Baird, Standard Brands, 
Inc., New York, secretary of the group. 
The new name was selected because the 
council has expanded its research into 
animal nutrients other than vitamins. 

Elected chairman at the meeting was 
Dr. Kenneth Morgareidge, director of re- 
search and control laboratories for the 
vitamin division of National Oil Products 
Co., Harrison, N. J. George H. Kennedy, 
E. I. du Pont de Nemours, New Bruns- 
wick, N. J., was elected treasurer; and 
Mr. Baird was chosen secretary. New 
members of the executive committee are 
Dr. C. I. Bliss, H. R. Halloran, Dr. Herbert 
C. Schaefer, and Dr. R. V. Boucher. 

Plans were discussed for research into 
toe-ash procedure which, if officially 
adopted, probably would cut down on the 
time necessary for making vitamin D as- 
says. These assays now require the use 
of solvent-extracted dried tibiae. Other re- 
search projects were also considered. 


@ MORRISON ELEVATOR, Malmo, Neb., 
is enlarging and remodeling its buildings. 
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9, The PS-30 provides uniform work 


Stock the 


Mew 
Paragon 
PS-30 
and «“talk”’ 


these 


The new PS-30 provides 

better than any other switch 

. . . both morning and evening 
poultry house lighting with dim- 
ming period for roosting. Lighting 
stimulates 


hormones, increasing 
egg production without increasing 
feed consumption . . . when egg 
prices are highest. 


Unbeaten 
Features 


day throughout winter and sum- 
mer... plus week-end leisure for 
owner and family group. 


Telechron Motored. Lowest priced complete 
Poultry Time Switch. . . . . .... 


Write for sales aids. Paragon designs and manufactures Time Controls for every need 


PARAGON ELECTRIC COMPANY 


1674 TWELFTH STREET 


WISCONSIN 
WISCONSIN 


BUILDERS OF ELECTRICAL E NT... SINCE 1905 


esge 


: 
TWO RIVERS, 


WHAT A SIGHT 


FOR SORE EYES! 


‘,.. the trough at feeding time, I mean. Of course 
hogs are notorious eaters, but they must fee/ good, 
and their feed must taste good to cause the rush 
I see every day. I suspect Nadrisol Solubles is 


responsible on both these counts.” 


Livestock and poultry feeders have had similar 
suspicions, and found them to be correct, when 
the use of Nadrisol Solubles in mixed feeds aided 
in producing better appetites, good health and 
economical growth. The dependability of Distil- 
lers Solubles had been previously proved in test 
feedings. Analyses had disclosed that the protein 
and carbohydrates of the original grains were 
retained and that the vitamins and nutrients of 
the yeast added and the lactic acid developed 
during fermentation gave the ingredient greater 
value. But feedings by independent feeders told 
the real story and a sustained demand for Nadrisol 
Solubles resulted. 


Produlac Dried too has become famed for de- 
pendability and nutritional effectiveness. The use 
of both Nadrisol Solubles and Produlac Dried has 
proved to be profitable for feeders the country 


over. Try one or both of them soon, won’t you? 


T. A. BUCK 


T. A. Buck has been appointed sales 
manager of the Kansas City branch of the 
Bemis Bro. Bag Co., St. Louis, the firm has 
announced. Mr. Buck has been associated 
with the company for 11 years, serving 
customers in Kansas, Texas, and the 
Southwest. 


4 COD LIVER & FEEDING OILS 


MAXIMUM DOUBLE PROTECTION IN BOTH VITAMINS A& 


GORTON’S 
VITAMIN OILS 


WAREHOUSE STOCKS AVAILABLE 
FOR IMMEDIATE DELIVERY: 


Akron, Ohio 
Contact: C. WELCH 
Sunbury, Ohio 
Phone 52-R-5 


Madison, Wisconsin 
Minneapolis, Minnesota 
Contact: E. F. MORRIS 
Hopkins, Minn. 
Phone Hopkins 7169 


Des Moines, lowa 
Contact: R. H. MORRIS 
c/o Blue Line Storage Co. 
200 Elm Street 
Phone 4-8151 


NEW ENGLAND 


GRAINS WITH SOLUBLES DRIED DISTILLERS SOLUBLES 
Cf 
- NATIONAL DISTILLERS PRODUCTS CORPORATION | 


GRAIN PRODUCTS DIVISION + 120 BROADWAY + NEW YORK 


BY-PRODUCTS CORP. 
177 Milk Street 
Boston 9, Mass. 
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Are You Paying Twice as Much Per Ton of Feed As You Need To 
for Necessary Vitamin A and D Protection? 


As compared to seemingly inexpensive 85 D oil, we still recommend the fortified 400D- 
2000A oil as a more economical purchase, in terms of necessary protection per ton of feed. 


Here Are The Facts 


The necessary Vitamin A and D protection, for example, in one ton of all-mash laying 
ration requires: 


20 Ibs. of 85D-400A Oil @ ? per lb. = 
OR 
4 Ibs. of 400D-2000A Oil @ ? 
ay 16 Ibs. of Grain Products @ ? pee hip 
Total 


Saving per ton of feed 


Figure it out for yourself on the true cost, which is DOLLARS PER TON OF FEED. 


That is why we said in the beginning that the cost of 85D oil only seems low (per gallon). 
Based on current prices for Gorton’s Oil using 400D-2000A potency you can buy the same 
amount of Vitamin A and D protection for approximately half the cost (per ton of feed). 
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GRAIN 
COMMISSION 


AND 


MERCHANTS 


Consignments Solicited 


BARLEY — RYE 
€ 


BRANCH OFFICES 
AT 


AMES, IA. 
ALGONA, IA. 
SIOUX FALLS 


W. M. BELL 


COMPANY 


ESTABLISHED 1897 


Milwaukee-Cedar Rapids, la. 


PHONE — MILWAUKEE 
DALY 5135 


Phone — Cedar Rapids, 8827 


This month The Feed Bag’s birthday 
spotlight shines on Oscar M. Straube, 
Kansas City, who will cut his cake on 
Dec. 21, four days before Christmas. Mr. 
Straube is well-known throughout the 
feed industry and is president of Pay 
Way Feed Mills, Inc. 

For many years he was associated 
with Nutrena Mills, Kansas City, Kan., 
and was president of that company at 
the time of his resignation in November, 
1944. Early in 1945 Mr. Straube joined 
Gilbert L. May as a partner in May Way 
Mills and in February, 1946 he purchased 
all stock in the company and changed 
the firm name. 

Mr. Straube is an active member of the 
American Feed Manufacturers associa- 
tion and has served on the board of di- 
rectors of the organization. 


DECEMBER 1 — L. B. Feldman, R. R. 
Howell Co., Minneapolis, Minn.; F. J. Holt- 
by. T. E. Ibberson Co., Minneapolis, 
Minn.; Thomas C. Quisenberry, Flambeau 
Milling Co., Phillips, Wis.; L. C. Steven- 
son, Ralston Purina Co., St. Louis, Mo. 

DECEMBER 2 — E. G. Horst, (Calcium 
Carbonate Co.), Park Ridge, Ill; Mayme 
Corrado Hosney, George Corrado Milling 
Co., Frankfort, N. Y. 

DECEMBER 3 — James A. Peachey, 
Peachey Bros., Burnett, Wis. 

DECEMBER 4—James M. Kelly, National 
Distillers Products, New York, N. Y. 

DECEMBER 7—W. A. Boardman, Norris 
Grain Co., Toledo, Ohio. 

DECEMBER 8—R. E. Rowland, Ralston 
Purina Co., St. Louis, Mo.; M. J. Sue, Pratt 
Food Co., Philadelphia, Penna; F. E. 
Walters, A. K. Ackerman Co., Cleveland, 
Ohio. 

DECEMBER 9—E. H. Kieser, Kasco Mills, 
Inc., Toledo, Ohio. 

DECEMBER 10—J. Kirby Brown, Purina 
Mills, St. Louis, Mo.; H. H. Goeltzer, Corn 
Products Sales Co., Chicago, Ill.; W. L. 
Krapp, The National Ideal Co., Toledo, 
Ohio. 

DECEMBER 11—Charles Van Horssen, 
General Mills, Inc., Chicago, Ill. 

DECEMBER 12 — C. A. Mazzuchelli, 
Carus Chemical Co. Inc., LaSalle, Ill; 
R. S. Nelson, Northrup, King & Co., Min- 
neapolis, Minn. 

DECEMBER 13—T. M. Curran, Curran’s 
Elevator Co., Bangor, Wis.; James F. Kee- 
gan, Keegan Bros. Inc., Richland Center, 
Wis. 

DECEMBER 14—Harry R. Devore, H. W. 
Devore & Co., Toledo, Ohio. 

DECEMBER 15—R. W. Blinkinsop, Clin- 
ton Co., Clinton, Iowa; Robert L. Quait, 
Wene Poultry Laboratories, Vineland, 
N.J. 
DECEMBER 16—G. C. Anderson, Fruen 
Milling Co., Minneapolis, Minn. 

DECEMBER 17—F. J. Albrecht, Athens 
Coop. Produce Co., Athens, Wis.; Ralph 


Jacobson, Jacobson Machine Works, Min- . 


neapolis, Minn. 
DECEMBER 18—Alexis C. Barbeau, Jr., 
S. Howes Co. Inc., Silver Creek, N. Y.; 


OSCAR M. STRAUBE 


R. H. Smelter, Waukesha Products Corp., 
Waukesha, Wis. 

DECEMBER 19—H. W. Bonnell, Kewa- 
nee Machinery & Conveyor Co., Kewan- 
ee, Ill. 

DECEMBER 20—J. A. Forrest, jr., J. A. 
Forrest Co., Minneapolis, Minn.; Conklin 
Mann, Campbell-Sanford Advertising 
Agency, New York, N. Y.; Monroe Meyer, 
LaBudde Feed & Grain Co., Milwaukee, 
Wis.; John Ruhm Jr.. Ruhm Phosphate & 
Chemical Co., Mt. Pleasant, Tenn. 

DECEMBER 21—Austin W. Carpenter, 
Sherburne, N. Y.; Oscar M. Straube, 
Pay Way Mills, Inc. Kansas City, Mo.; 
Dr. G. Carroll Wallis, Standard Brands 
Inc., New York, N. Y. 

DECEMBER 22 — Franklin Fader, The 
Franklin Fader Co., Newark, N. J.; Fred 
W. Thomas, Larrowe Milling Co., Detroit, 
Mich. 

DECEMBER 23—A. L. Flanagan, Schlitz 
Brewing Co., Milwaukee, Wis; L. D. 
Matchette, The Nitragin Co. Inc., Mil- 
waukee, Wis.; Richard R. Proctor, National 
Oats Co., Cedar Rapids, Iowa. 

DECEMBER 24—Robert H. Lamb, Lad- 
dish-Stoppenbach Co., Milwaukee, Wis.; 
W. S. Leary, Leary Grain Co., Minnea- 
polis, Minn.; Harvey E. Yantis, Feedstuffs, 
Minneapolis, Minn. 

DECEMBER 25 — Fred E. Bradberg, 
Northern Milling Co., Wausau, Wis.; D. K. 
Lange, Tennessee Corp., New Albany, 
Ind.; Herman Nagel, Herman Nagel, Inc., 
Chicago, III. 

DECEMBER 26—T. C. Burchard, Murphy 
Products Co., Burlington, Wis.; Elver 
Leistikow, The Stratton Grain Co., Mil- 
waukee, Wis. 

DECEMBER 27—Walter Vye, Hales & 
Hunter Co., Minneapolis, Minn. 

DECEMBER 28—W. J. Koenig, Marsh- 
field Milling Co., Marshfield, Wis.; H. S. 
Vorhes, Virginia-Carolina Chemical Corp., 
East St. Louis, Ill; W. P. Quinn, Armour 
& Co., Chicago. 

DECEMBER 29 — Frank H. Jacobson, 
Jacobson Machine Works, Minneapolis, 
Minn. 

DECEMBER 30—W. K. Woods, Purina 
Mills, St. Louis, Mo. 

DECEMBER 31—C. M. Saunders, Saun- 
ders Mills, Inc., Toledo, Ohio. 
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with the employes giving me tips on how 
I can improve my sales talks too.” 

This educational program is not con- 
fined to company personnel, however. 
Several times a year meetings, featuring 
educational movies produced by manu- 
facturers, are held for farmers of the area. 
The most recent customer meeting was 
held in the city auditorium and featured 
a discussion of dairy sanitation. Movies 
appropriate to the subject were shown 
and dairy experts were on hand to answer 
questions. Free refreshments were served 
and attendance broke all previous records. 

“Our customer education meetings have 
built up our feed, remedy, and seed sales 
considerably,” Mr. Hulsebus asserted. 

The Columbus Feed & Seed store build- 
ing is 132 feet long and 44 feet wide. An 
adjoining warehouse measures 110 by 50 
feet. Although the Tredway stores feature 
Ultra Lifed feeds they also handle several 
nationally advertised brands of formula 
feeds. 

In addition to the Columbus Feed & Seed 
store, Mr. Tredway also operates in part- 
nership the Columbus Grain Co. at Col- 
umbus; Tredway's Monroe Grain Co., Mon- 
roe; David City Grain Co., David City; 


and the Oak Creek Valley Grain Co., Val- | 
paraiso. The Quality Hatchery at Colum- | 


bus is also a member of the organization. 
The hatchery is located in an attractive, 


modern structure near the Columbus Feed | 


& Seed Co. The building measures 60 by 
60 feet and was completed in December, 
1945. Since then the firm has sold more 


than 150,000 baby chicks. It has equip- | 


ment to hatch 65,000 chicks but this capa- 


city will be doubled with the installation | 


of additional equipment in the near future. 
A new battery room has already been 
completed. Joe Baumert is manager of the 
hatchery business. 

Neat, attractive buildings and alert mer- 
chandising policies plus the generous use 
of advertising space have combined to 
pay big dividends for E. L. Tredway and 
Alvin Hulsebus, progressive Nebraskans 
who are eager to serve their customers 
well at all times. 

@ BREESE GRAIN CO., Breese, Ill., has 


installed a new Eureka small grain cleaner. 


@ PAUL W. SHORT, Georgetown, Del., 
has installed a new 1 ton Brower Whirl- 
wind feed mixer. 

@ GEORGE H. EVANS, Indianapolis, Ind., 
director of traffic for the Evans Milling Co. 
and a past president of the Indianapolis 
Board of Trade, died Oct. 5 at the age 
of 82. : 


TIOGA MILLS ELECTS OFFICERS 

C. B. Dounce was elected chairman of 
the board and N. P. Dounce president and 
general manager of Tioga Mills, Inc., Wav- 
erly, N. Y., at a meeting of the firm’s board 
of directors held recently, according to an 
announcement by W. A. Atkinson, secre- 
tary. C. F. Howard was elected vice pres- 
ident, D. A. Armstrong, treasurer, and Mr. 
Atkinson was elected secretary. 
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KNOW 
THIS 
CALF FOOD! 


Yes they've known it through | 
the years. They've seen their — 
stock thrive on it. And they've 
kept their milk checks high 
because this replacement feed 
saves valuable milk per calf. 
No wonder they insist on using 
it exclusively. 


What about your customers 
and prospects? They'll like 
this better calf food too. And 
they'll keep coming back for 
more—to your profit! 


Write today for details. 


SINCE 1885 


NATIONAL FOOD CO. 


In the Heart of America’s Dairyland 
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Increase your profits! 
Sell BLUE RIBBON SPECIAL 
CONDENSED BUTTERMILK 


.. + for hogs, chickens, ducks and turkeys 
MERCHANTS CREAMERY CO. ¢ PLain CONDENSED BUTTERMILK 


ED PIG MILK with VITAMINS D and G 
536 LIVINGSTON STREET FORTIFI 


e@ FORTIFIED CHICK MILK with VITAMINS D and G 
CINCINNATI OHIO 


Plants throughout the Middle West © Write us for Prices! 


NORTHWEST 


“Heart of America Dainyland” 


GRAIN PROCESSORS 


Main Office - Elevator - Geed Plant 


e94e THE FEED BAG — November, 1946 


sont RE COMES IAL | 

Arriving, 

_ time : E 

BLU 


2 


AUSTIN W. CARPENTER 


The use in local newspapers by feed 
merchants of feed informative press re- 
leases which have accompanied recent 
bulletins sent to Eastern Federation mem- 
bership has been gratifying. 

No matter how good or bad the editorial 
makeup of a small town newspaper may 
oe, it is eagerly read by community peo- 
vle. They scan every page of it for news 
about neighbors, friends, and acquain- 
tances. The local community newspaper 
stays longer on the home reading table 
‘han all others. 


Austin W. Carpenter is a member of 
the New York State Emergency Food 
commission and executive director of the 
Eastern Federation of Feed Merchants. 
His opinions, as expressed in this column, 
are his own and are not necessarily shared 
by the publishers of The Feed Bag. 


“Get the public talking about you, re- 
gardless of what they say”, was Barnum’s 
philosophy for building the circus business. 
I'd qualify this a bit by hoping at least 
that what the public says about me and 
my business is good. My point here is that 
one of the most practical ways of keeping 
in the public limelight is through short 
stories or news items relative to your busi- 
ness flashed to your community people 
through your local newspaper. 

The ease with which this publicity ob- 
jective can be accomplished is a natural 
consequence. Every newspaperman wants 
news. The more news he offers the more 
subscribers he has, and the more sub- 
scribers the more advertisers. He'll just 
naturally welcome your visit to his office 
each week with an item about an addition 
to your mill, the installation of new mill- 
ing equipment, the establishment of a new 
delivery route, or activity of the men and 
women in your organization and your 
farm customers. 

When the herd of one of your feeders 
leads the cow test association for the 
month, be the one to take that news item 
to your newspaper. Tie into the story the 
help your feed gave in establishing the 
record. Your poultryman who makes a 
fine record for low mortality in his growing 
flock will be glad to see that fact in the 
news items and you can include in the 
story the good selling ammunition that 
the flock was fed on your mash. 

Build up a public consciousness through 
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your newspaper columns on the character 
of men and women who work in your 
organization. Every one of them has a 
circle of acquaintances and friends. Get 
their names and activities into the news 
columns all tied into their association as 
part of your manufacturing, selling, or ser- 
vice organization. 

Feeders are eager for genuine informa- 
tion on feeds and feeding practices. Let 
them get this information in their news- 
paper from quotes from you. Don't sit back 
and let newspaper readers get all their 
feed information from press releases sent 
from out-of-town sources. 

No, I am not guessing or passing on 
theory. I have actually tried out my local 
newspaper item creed in the retail feed 
business and found it works well. The best 


business building friend in my years of 
feed retailing was the editor of my local 
newspaper who willingly printed the news 
items pertaining to my business and organ- 
ization. Modesty had no place in my 
strategy. I worked the local newspaper 
factor to the point that competitors com- 
plained about my dominating the news 
section of the local publication, but what 
if they did. It sold feed and made and 
held customers. 

To be sure, I would not have had the 
gall to flood the newspaper editor with 
free news column publicity if I had not 
been a regular user of paid advertising 
display space. It was a give-and-take 
proposition and for every dollar expended 
for advertising space, I got a full dollar's 
worth of business profits and then some. 


—the Big name in Hog Supplements— 


Minral 


More sales, more profits, when you sell the supple- 
ment your customers WANT. Wherever you go in the 
hog belt, you find Minral Meal tops with the feeders. 
Sell the champ, and see the difference. 


SARGENT PLANTS, 


Algona, Iowa — Monmouth, Ill. — Fremont, Nebr. — Waverly, Mo. 


Des Moines, lowa 


Thinking in Print 
fri 
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ive that 


ZIP 


to Your 
Poultry 


and 
Livestock 


FEEDING CORN 
SUGAR MOLASSES 


Hydrol adds to the 
palatability of any live 
Feed Them stock feed mixture— 


Ma FCO : including pellets and 


cubes. 
CONDENSED 
The dextrose con- 
and WATCH them GROW! = economical health pro- 
We're shipping thousands of barrels to mixers beens moti ng quickly assim- 
monthly throughout the U.S. Such wide-spread ° 
use, such universal acceptance of Mafco Solubles ilated car bohyd rate. 
means more to YOU than a thousand words we 
might say in praise of our product. e 
Rich in vitamins, high in carbohydrate content, 
palatable and highly digestible, Mafco Solubles C O R N PRO D U C TS 
will stretch your feed supply. Poultry and live- 
stock eat these good-tasting solubles with relish SA L E S C OM PA N Y 
and they thrive on it. Add Mafco Solubles to Doe 
your feeding program and watch your stock i : 17 BATTERY PLACE 


grow. Puts weight on FAST at very LOW cost. NEW YORK 4, N. Y 
e e 


Better get your order in NOW while 
there’s an ample supply on hand. 
Ask for price delivered your station. 


O01 National Marine Bank Building =4 
GAY and WATER STREETS: 
BALTIMORE 2, MD... 


THE FEED BAG — November, 1946 


| 
| 
q 
q 
q 
q 
F 
| 
FEEDING CORN SUGAR MOLASSES 


New President 


FRED J. REINWALD 


Fred J. Reinwald, Reinwald Produce Co., 
Carmi, Ill., was elected president of the 
Illinois Feed association at the organiza- 
tion’‘s annual convention held Sept. 30- 
Oct. 1 at Chicago. Mr. Reinwald is asso- 
ciated with William J. Reinwald and Louise 
C. Reinwald in a firm which has been in 
the retail feed business for more than 25 
years. The Reinwald Produce Co. also 
operates a hatchery with a capacity of 
85,000 eggs. 


Kile Heads National's 


Elevator Committee 


Elton Kile, Kileville, Ohio, has been ap- 
pointed chairman of the country elevator 
committee of the Grain & Feed Dealers 
National association, according to an an- 
nouncement by F. Peavey Heffelfinger, 
Minneapolis, president of the organization. 
Steve Wilder, Cedar Rapids, Iowa, and 
R. C. Booth, Cedar Rapids, Iowa, have 
been appointed ex-officio members of the 
committee. 

The following feed men have been ap- 
pointed regular members of the country 
elevator committee: Joe F. Coffee, Coffee- 
Davis Grain Co., Amarillo, Tex.; Dean 
Evans, Simpson-Romeiser-Evans Grain Co., 
Salina, Kan.; N. R. Peine, Peine Grain Co., 
Minier, Ill.; R. G. Cargill, Victoria Elevator 
Co., Minneapolis; Frank Stauffer, Moore- 
Stauffer Co., Chickasha, Okla.; A. L. Rie- 
del, Michigan Bean Co., Saginaw, Mich.; 
C. C. Barnes, Goodrich Bros., Winchester, 
Ind. 

E. E. Allison, Allison, Steinhart & Record, 
Indianapolis, Ind.; Joe B. Gregg, Morrison- 
Gregg-Mitchell Grain Co., Kansas City; 
O. M. Kellogg, Kellogg Grain Co., Denver; 
E. F. Kull, Baldwin Elevator Co., Decatur, 
Ill.; A. F. Strobehn, Montana Elevator Co., 
Great Falls, Mont.; L. M. Smith, Water- 
ville Union Grain Co., Waterville, Wash.; 
and P. R. Quarnberg, Tri-State Milling 
Co., Rapid City, S. D. 
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The country elevator committee’s func- 
tion is to guide the Grain & Feed Dealers 
National on legislative matters concerning 
country elevators. The new chairman, Mr. 
Kile, has actively operated his own ele- 
vator business since 1912. 


Vermont Feed Dealers 
Elect Bean President 


Carl Bean, White River Junction, was 
elected president of the Vermont Feed 
Dealers & Manufacturers association at 
the University of Vermont manufacturers’ 
and distributors’ conference held Oct. 17 
at Burlington. Collin Coombs, Richford, 
was elected vice president. 

Elected to the board of directors were 


The feed industry has entered the 
true “postwar” period — the period 
of selling feed instead of delivering 
on a quota basis! 


This is a challenge to every feed 
manufacturer, and the Kasco organ- 
ization is ready! Our sales staff has 
its “feet on the ground” — we are 
swinging into action to help Kasco 
dealers not only retain volume but 
increase it. 


The Kasco sales, merchandising, ad- ~ 


vertising, and research programs are 
designed especially to fit today’s con- 
ditions. Kasco leadership will be 
maintained, 


KASCO MILLS, INC. 


TOLEDO 4, OHIO © WAVERLY, N. Y. 


John McGovern, Jeffersonville; Austin Bar- 
rows, Brandon; and Mr. Coombs. 

Speakers at the conference, which was 
sponsored by the university's college of 
agriculture, included C. Ely Wickham, 
chief of the program operation section of 
the United States department of agricul- 
ture, and Dean Joseph E. Carrigan of the 
Vermont college of agriculture. 


EARL LAMIELL DIES 


Earl H. Lamiell, 64, veteran Ohio feed 
man, died Oct. 7 at Shelby, Ohio. Mr. 
Lamiell operated his own business in 
Greenwich for many years, during which 
he served as representative for J. B. Sed- 
berry, Inc. He is survived by his widow, 
a daughter, son, and three stepsons. 


| A 
SELLING PROGRAM 
* RADIO COVERAGE 


Consistent radi 

10 advertisi 
week after week, year pi 
year, to sell the listening public 


on Kasco Farm Feed 
& Ration, s and Kasco 


* FARM PAPER 
COVERAGE 


A year-round schedule includ- 


full-page, two-color ads 

arries the Kasco story to you : 
in front! 


* LITERATURE 


A wide assortment of authori- 


tative sales literature available 


to hel 
Kasco dealers boost 


KEEP ALL FARM STOCK WELL FED 
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to check formulas of your vital feeds. 


Breeding and starter mashes are 
better with milk — calf meals, pig 
starters, dog and fur animal rations, 


too. 


When you register your feed for- 
mulas for next year, list dry skim or 
buttermilk or both. It pays in feed- 


ing results to use milk in vital feeds. 


MERICAN DRY MILK INSTITUTE, INC. — 


LA SALLE STREET, 


FEED PLANT MACHINERY 


Distributors of Jacobson 
Hammermill-Type 
Feed Grinders 


e 


New and improved Howell Feed Plant 
Machinery is rolling out of our factories 
in steady volume. But unsettled conditions 
which hamper expansion of production, 
coupled with heavy demand prevents mak- 
ing immediate delivery of all equipment. 

If you will need new equipment in the 
near future we suggest that you order now 
to insure delivery in time for your re- 
quirements. 


MINNEAPOLIS, MINNESOTA 


WILLIAM T. FRASER 


William T. Fraser, 85, veteran Minnea- 
polis grain merchant, died Oct. 21. Mr. 
Fraser was the oldest member of the Min- 
neapolis chamber of commerce and until 
his retirement three years ago was presi- 
dent of the Cereal Grading Co. He founded 
and served as first president of the Min- 
neapolis Grain Shippers association and 
had been a resident of Minneapolis since 
1881. Survivors include a son and three 
daughters. 


Milton Faulring Joins 
Farmers Syndicate, Inc. 


Milton H. Faulring has been named 
treasurer and assistant general manager 
of Farmers Syndicate, Inc., Cortland, N. Y., 
according to an announcement by R. E. 
Endress, president and general manager 
of the firm. Mr. Faulring has purchased 
oa controlling interest in the feed manu- 
facturing and distributing firm in associa- 
tion with Mr. Endress. 

Mr. Faulring was formerly general man- 
ager of the Toledo branch of Archer- 
Daniels-Midland Co. and is a past presi- 
dent of the Toledo board of trade. Imme- 
diately prior to his new association, he 
served as manager of production and sales 
for ADM in the state of Texas. Mr. Endress 
formerly was Buffalo manager for ADM 
and succeeded the late Albert H. Gross 
as president and general manager of 
Farmers Syndicate, Inc. 
e@ A. A. BERGERON CO., Rice Lake, Wis., 
has been incorporated to manufacture 
feeds. The incorporators are A. A. Berge- 
ron, J. A. Duffy, and G. P. Gannon. 

@ WEBSTER CITY & ELEVATOR CO., 
Webster City, Iowa, has been incorporated 
with C. H. Bodensteiner president, Leo G. 
Bodensteiner vice president, and L. J. 
Adams secretary-treasurer. 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


LOGIC 

“I can't see”, said the argumentative 
young student, ‘what difference it would 
make to me if my grandfather was an 
ape.” 

“I can't say that it would,” replied the 
bored instructor, “but it might have made 
a great difference to your grandmother.” 

* * * 
AFRAID 

Old maid to another old maid: “I hear 
1 mouse under my bed.” 

“Aren't you afraid it's a man?” 

“No, I'm afraid it's a mouse.” 

* * * 
REMINDER 

Wife: “Do you have everything for your 
fishing trip tomorrow, dear?” 

Husband (after quick inventory and 
grabbing his hat): “Not by a jugful!’’ 

* * * 


The hen is the only creature that pro- 
duces dividends just by laying around. 
* * * 

STRATEGY 
Wife: “I want you to stop in at the Em- 
porium on your way home tonight and 

return this hat for me.” 

Husband: “Is that the department 
where that cute little blonde works? The 
one with the blue eyes and—" 

Wife: “On second thought, dear, I'm 
afraid you'll be much too tired to shop 
for me after working hard all day. I'd 
better run down with this myself.” 

* * * 
PRECAUTION 

Mistress: ‘Marie, I'm having some out- 
of-town guests for dinner tonight, so 
please be careful not to spill anything.” 

Maid: “Don't worry, ma’am. You can 
trust me to keep my mouth closed.” 

* * * 

Leaders are simply men who come with 
a decision, not for one. 

* * * 
POOR FISH 

Drunk finally finds keyhole and stomps 
into house where he fumbles around 
looking for the lights. Wife wakes up 
and shouts: “That you, Henry?” 

No answer. A crash of glass. An oath. 

Wife: “Henry! What in the world are 
you doing?” 

Henry: “Teaching your gold fish not to 
bark at me.” 

* * * 
FANCY STUFF 

Two old bachelor backwoodsmen en- 
jaged in conversation beginning with 
politics and finally reached cookery. One 
condemned cookbooks on the ground 
that they were not practical. 

“Too much fancy stuff in ‘em, eh?” 
asked the other. 

“And how!” was the rejoinder. “The 
recipes all begin the same way, ‘Take 
clean dish’, so they’re out.” 
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WRONG END 

Dentist: “Stop waving your arms and 
yelling. I haven't even touched your tooth 
yet.” 

Patient: “Yeah, but you're standing on 
my corn.” 

* * * 

A wedding ring is like a tourniquet— 

it stops your circulation. 


BOYS TOO 
Mother: “Where do bad little girls go?’ 
Daughter: ‘Most everywhere.” 


* * * 


NOT THO BAD 
“Her niece is rather good looking, eh?” 
“Don't say ‘knees is,’ say ‘knees are.’” 
* * * 
It is better to understand a little than 
to misunderstand a lot. 


* * * 


MIND OVER MATTER 
Doctor: “This is a very sad case. I am 
afraid your wife’s mind is completely 
gone.” 
Husband: “I am not a bit surprised. 
She has been giving me a piece of it 
every day for the past 15 years.” 


-TODAY’S FEED BUSINESS 
IS FULL OF QUESTIONS.. 


Whats Happening to Your Customers? 


DURING THESE CRITICAL TIMES 


ARCHER FEED STORES HEADQUARTERS 
706 R 


today is difficult and 

- complex. Are you satis- 
fying your customers? é 
Are they beginning to 


_ shop? Can you hold 


I'm interested in knowing how you handle customers 
when feed is so scarce. 


ke Building, Mi polis, M 


them? The successful Nome 
Archer Feed Stores plan 
may have just the help 
City. 
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Executive Attention for 


All WERTHAN Customers 


No ORDER is too small to 
receive the personal attention 
of the executives of the Wer- 
than Bag Co. The company 
was founded by and the man- 
agement remains in the Wer- 
than family which insists that 
every customer, large or small, 
must receive fast and satis- 
factory service. Fast service is 
a tradition of the Werthan 
Bag Co. and satisfied custo- 
mers are a heritage which 
every member of the Werthan 


organization proudly protects. 


Order your next supply of bags from 
Werthan—for fast service, for assured 
quality and for attractive designs. Bene- 
fit by doing business with a company 
which operates its own cotton mill and 
bleachery. You'll appreciate the per- 
sonal attention given your problems and 
requirements by executives who have 
had years of experience serving the feed 
industry. We will appreciate your in- 
quiry. 


WERTHAN BAG CORP. 


8th Ave and Howard St. 
NASHVILLE e TENN. 


— in the mill 
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cost of running the government, it is clear that the problem is 
a most complex one. A tax cut would be most welcome, but it 
should not be done at the expense of efficiency in government. 


THE WHITE HOUSE IN 1948? 


Both political parties have their eyes on the White House in 
1948. Truman surely wants to be nominated, but there are some 
prominent Democrats who believe that he cannot win and are 
urging that he withdraw in the interest of party success. Secre- 
tary Byrnes is often mentioned as a candidate, but he is 69 and 
hardly available. Chief Justice Vinson, always a popular fellow, 
is a definite possibility, as is Justice Douglas. Of course, Henry 
Wallace wants it badly, but the southern and northern con- 
servatives will not tolerate him and the PAC is not strong 
enough to put him over. If the Democrats fail to nominate Tru- 
man, it will be an admission of defeat. Harry Truman will be 
the candidate in 1948. 

The Republican situation is a toss-up. Tom Dewey's victory 
in New York makes him a leading contender. I doubt that he 
will be nominated, but with 46 New York votes in his pocket 
he may designate the nominee. Taft, Vandenberg, Bricker, 
Warren, and Stassen are also leading possibilities. Keep your 
eyes on Governor Green, Illinois, and Senator-elect Henry Cabot 
Lodge. Both are young and have a lot of color. Not one of these 
Republicans are a cinch for the job. There will be considerable 
jockeying for position from now until the national convention 
in the summer of 1948. 


NO PEACE IN SIGHT 


England, Russia, and the U. S. A. are engaged in an arma- 
ments race. One wonders who they are preparing against. The 
people of the world had a right to expect a lessening of mili- 
tary preparation, but we find each of these nations arming to 
the hilt and all in the name of “national security.’ Disarmament 
is a very remote prospect until such time as the so-called 
United Nations can unite on a world disarmament plan, which 
means that there must be a common and agreed-upon peace 
objective. So long as Russia is suspicious of England and the 
United States and those nations do not trust Russia, the race 
to arm will not abate. The real issue is between world com- 
munism and the system of free enterprise; state socialism vs. 
capitalism. 


CONTROLS DISCARDED 


In a sudden and sweeping order, President Truman has abol- 
ished price controls except on rents, sugar, and rice. It became 
effective at 12:01 am. on Sunday, November 10. In his mes- 
sage, the President said: “I am convinced that the time has 
come-when these controls can serve no useful purpose. I am 
indeed convinced that their further continuance would do the 
nation’s economy more harm than good.” Thus comes a recog- 
nition of the principle that in a free economy the law of supply 
and demand must function. Artificial barriers to trade under the 
command of government are bound to limit both production and 
consumption and lower the general standard of living. There 
will be some increases in prices and dislocations in production, 
but within 60 days the situation should level off. 


CATTLEMEN? 


Nothing in recent years has produced such an abundant crop 
of stupid and silly statements from government officials as did 
the recent meat famine. “Boners” were thicker than flies on 
an old cow’s back as administration apologists squirmed and 
writhed in their frantic efforts to lay the blame for the meat 
scarcity anyplace but where it belonged—on the heads of those 
planners who thought recontrol would be good political strategy. 

The prize “boner” of all, however, came from Democratic 
Floor Leader McCormack of Massachusetts, the night the Presi- 
dent announced that controls were off. The country could blame 
this whole nasty business, Congressman McCormack said, on 
those selfish and greedy cattlemen who were keeping their cattle 
from market, “90 per cent of whom are Republicans.” 

Ai hearings held in Tulsa, the outstanding representative of 
the Southwest's cattlhemen had described them as “90 per cent 
Texas Democrats.” 
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DEHYDRATED 


ALFALFA MEAL 


Distributors For 


Minnesota, North Dakota 
South Dakota and 
Northern Wisconsin 


ALSO DISTRIBUTORS OF 


STALEY’S “The Pioneer 
NOPCO 
ARMOUR'S 
PACIFIC MOLASSES Co’s. 


Cane Blackstrap Molasses 


MANAMAR 
OMALASS 


WRITE TO 


MANEY BROTHERS 
MILL & ELEVATOR CO. 


‘MINNEAPOLIS, MINN. 


DUAL-CLONE 
EFFICIENCY 


—is available only in DAY DUST COL- 
LECTORS. The patented continuous cyc- 
lonic air flow in Dual-Clones, with the 
internal skimmer arrangement in the out- 
let stack produces 2-stage separation 
and eliminates eddy currents. Made in 
sizes to meet all requirements. 


WRITE FOR FULL DETAILS 


3 PLANTS for SERVICE and SAVINGS to YOU 


in MINNESOTA — Home Office and Plant 
818 THIRD AVENUE N. E., MINNEAPOLIS 13 


In MISSOURI—1820 Harrison St., Kansas City 8 
In CANADA—Ft. William, Ont., P. O. Box 70 


The W. J. Small Sales Co. 


Fairfax District 
KANSAS CITY, KANSAS 
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Pillsbury Names Kearney 


Branch Plant Manager | 


Vincent J. Kearney has been appointed 
manager of the Centerville, lowa, branch 
of Pillsbury Mills feed and soy division, 
according to an announcement by Clyde» 
H. Hendrix, Clinton, Iowa, president o! 


Year After Year 


thousands take no chances—will 
buy only dependable 


0am 


SEED CORN 
SEED OATS 


Specializing in the finest varieties ot 
FIELD CORN 
ENSILAGE CORN 
SWEET CORN 
HYBRID FIELD CORN 
FLINT CORN 


POP CORN 
end 
SEED OATS 


Since 1912 


Write for free catalog and prices on any quantity from a 
bushel to a carload. 


The @) & M SEED Company VINCENT J. KEARNEY 


GROWERS . eae GREEN SPRINGS, OHIO the division. Mr. Kearney joined Pillsbury 


in 1943 and formerly was associated with 

_ the firm's feed and soy purchasing de- 
partment at Clinton. He returned to the 
company in 1945 after two years’ service 
in the navy. 

Matt Amey, jr., former manager of the 
Centerville plant, has been named man- 
ager of the company’s new feed plant at 
Lima, Ohio. He is also a former member 
of the feed and soy division's purchasing 
department. 

Extensive additions to the Centerville 
plant recently completed have more than 
doubled its soybean capacity. 


Start Construction of 
New Purina Feed Mili 


Preliminary construction has begun on 
the new Ralston Purina feed mill at SI. 
Johnsbury, Vt., the company has reported. 
Excavation is now underway for the build- 
ing which will be constructed of concrete 
and steel. Dimensions of the completed 


plant will be 60 by 228 feet and the new 

THE COMPLETE LINE eee elevator to be constructed will be 100 fer! 

high. After completion of the new plan’, 

Tonnage builders ee 2 profitable the present structure will be used as « 
specialties . . . priced to win your rg 


Charles W. Hendrick is manager of th» 


market, built to hold Pear ie St. Johnsbury mill. Jones-Hettelsater Cor- 
struction Co., Kansas City, is the buildin« 


VITALITY MILLS INC., Board of trade, Chicago 4, Il 


@ JOSEPH KLEIN CO., Woodbridge, N. J 
Manuf acturers of f nda VITALITY has installed a new 1/2 ton Brower Whir! 
Poultry, Turkey, Hog, Dairy and wind feed mixer. 


Livestock Feeds. 
oe @ BENTON ROLLER MILLS, Benton, Pa. 
has installed a new 12 ton Muncy mixer. 
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Gold is where 
you find it! 


LIKEWISE, NOWA-DAYS, SCARCE FEED INGREDIENTS 
POP UP AT THE MOST UNEXPECTED PLACES. SO BE 
SURE TO KEEP YOUR INQUIRIES IN FRONT OF US. 


Alfalfa Chops with 25% Molasses Added 
Molasses Dairy Feeds 
Dehydrated Peavine Meal 
Hominy Feed 
Wasco Corn Feed 
Malt Sprouts 
Brewers Grains 


Ground Durum Wheat 
Pulverized Oats 
Reground Oatfeed 


La Budde Feed & Grain Go. 


AT MILWAUKEE 


HERMAN NAGEL 


MINERAL 
CONCENTRATE 


that's 


JUST RIGHT for YOUR NEEDS! 


Herman Nagel offers two mineral concentrates, each designed 
to fill a particular feed mixing need. Back of them are more than 
25 years of study, research, and practical experience. When you 
mineralize your feeds with a Herman Nagel Mineral Concentrate, 
you place in your service a specialist in animal nutrition and 
obtain a mineral concentrate that’s just right for your needs. 
These highly concentrated, highly available products will assure 
you a controlled mineral mixture at economical cost with 
no waste. 


TOPS for PURITY 
DEPENDABILITY 


It PAYS YOU 
To SPECIFY 


‘ CALCIUM | 


Better mixing . . . Alden Calcium 
Carbonate gives you better results, 
more profitable returns. Noted for 
its quality and purity. In Alden 
territory most mixers of quality 
feeds insist on Alden. Nationally 
known independent laboratory tests 
prove Alden uniform purity over 
a period of 20 years. 


IOWA LIMESTONE COMPANY 


Bankers Trust Bldg. Des Moines, lowa 


Herman Nagel’s “Formula B” 
Mineral Concentrate Pro- 
vides the four soluble phos- 
phates — Mono and ‘Di-So- 
dium and Mono and Di- 
Calcium—as well as seven 
trace minerals—in correct 
scientific relationship and 
a form that is com- 
pletely soluble in the 
dilute acids of the ani- 
mal’s_ stomach. To 
mineralize your poul- 
try, hog and cattle feeds without pre-mix, add Herman Nagel’s 
“Formula B” plus salt and calcium carbonate from your own 
stock. To make a complete and completely soluble mineral 
feed, mix 100 lbs. “Formula B” with 100 Ibs. salt, 800 Ibs. 
calcium carbonate. 


Herman Nagel’s Trace Mineral 
Concentrate For Feed Mixers 
with their own source of 
Phosphorus Rich Ingredients 
Provides the seven trace 

minerals — manganese, co- 


Nee 
balt, copper, iron, iodine, HE N = 
zinc, boron — in correct NA 
scientific proportion. To MINE TRACE GEL’s 
mineralize your poultry, RAL 


Co 
hog and cattle feeds, add Gus NCENTRAT. 
Herman Nagel’s Trace Calcine ‘NTEED 4. 


Mineral Concentrate plus phosphorus carrier, salt and calcium 
carbonate from your own stock. 
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Herman Nagel's "FEED-TONE™ MINERAL TONIC 
“Two ounces a day helps keep sickness away” 


Meets the need for tonic “trace’’ mineral 
supplementation of livestock rations. Supplies 
calcium and phosphorus from genuine bone . 
ash—manganese, cobalt, copper, iron, iodine, ET 
zinc, boron—in correct scientific proportion . 
— as well as Vitamin D, — and Mono- 
Ammonium Phosphate to nurture friendly 
bacteria of rumen and intestine. A fast- 
selling shelf item in eye-catching two 
pound containers. 


Write for Descriptive Folders on All 
Three Herman Nagel Products 


The HERMAN NAGEL Co. 


53 W. Jackson Blvd., Chicago 4, Ill. 
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For EXTRA 
VITALITY: 


WHITCOD 
gives you 3000 A units— 
all from pure Cod Liver Oil 
at No Extra Cost! 


Today poultrymen and turkeymen want 
chicks and poults that have the vitality to 
live, grow strong, and develop rapidly. 
They want chicks and poults that are free 
from any vitamin deficiency. 


Get your chicks and poults off to a good 
start. Use WHITCOD “SPECIAL”—a pure 
Cod Liver Oil, Fortified, in your breeder 
mashes. WHITCOD “SPECIAL” is a high 
quality oil with a guaranteed content of 
3,000 Vitamin A and 400 Vitamin D units. 


Ic will pay you to investigate WHITCOD 
today. Write for our prices and full details. 
* * * 

For general poultry mashes we also havea 
pure Cod Liver Oil, Fortified, that has a 
guaranteed content of 400 Vitamin D and 
2,000 Vitamin A units. Prices and samples 
on each or both of these oils will be sup- 
plied on request. Address Department B.| | 


WHITCOD 


A PURE COD LIVER OIL, FORTIFIED 
Produced under our U. S. and Canadian Patents 


WHITMOYER LABORATORIES, Inc. 


Myerstown, Penna. 


DISTRIBUTORS 
WISCONSIN NEW ENGLAND 
TheWestern Lime & Cement Co. Grandone, Inc. 
Milwaukee, 1, Wisc. Needham, Mass. 
MINNESOTA TEXAS 
George C.Spriestersbach Hannsz Hatchery Supply Co. 
Minneapolis, Minn. Lubbock, Texas 


TMOYER propucts 


eotment 


OTHER WHI 


pROTOSEP B-—a natural acid tr 
for coccidiosis- 


i d 
double duty tonic an 


ovuMi 
wormer. 


TRAMIN — Trace minerals pl 
lodine. 


us organic 


— dairy cattle 
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beef calves which are kept confined in- 
doors and fed on concentrates. Occasion- 
ally, rickets have been found in dairy 
calves where the feeding and manage- 
ment program is not well adjusted. 

It is true that vitamin E is an essential 
for reproduction in rats and has an effect 
in chicken but everything points to its non- 
essentiality with ruminants. At this station 
it was demonstrated that goats do not re- 
quire vitamin E for reproduction and at 
Minnesota where dairy cows were fed 
on rations almost devoid of E there was 
no upset or depression in their reproduc- 
tive powers nor in their health. 


MIXERS! 


Save on feed costs with 


RYDE’S 
MELKCENTRATE 


32% protein dried milk alternate 


Units of Riboflavin 
exceed that of 
dried milk. Con- 
tains specially pro- 
cessed healthy ani- 
mal blood meal. 
Over 50% of pro- 
tein in product is of animal origin. 


Melkcentrate replaces Dried 
Milk products at big savings 
in cost! 


@ WILL NOT CAKE OR 
HARDEN 


@ REPLACE DRIED MILKS 
POUND FOR POUND 


RYDE & COMPANY 


5425 W. Roosevelt Rd. Chicago 50, Ill. 


@ BOSWORTH GRAIN & FEED CO., Bos- 
worth, Mo., has been incorporated by 
Ralph Gorman of Bosworth and A. H. 
Myers and R. A. Wood of Kansas City. 

DISTRIBUTOR FOR TAT PRODUCTS 

Maney Bros. Mill & Elevator Co., Inc., 
Minneapolis, has been appointed distribu- 
tor for TAT insect and weed control pro- 
ducts in Minnesota, Wisconsin, and North 
Dakota, according to an announcement 
by O. E. Linck, president of the O. E. Linck 
Co., Inc., Montclair, N. J. The Linck Co. 
manufactures TAT-ANTU (Formula 83) 
which is being given promotion through 
advertising in the Saturday Evening Posi, 
Country Gentleman, and several other na- 
tional magazines. 


Colortul, re-usable KEN-PRIN 


Kent offer suggestions 1 
will them 
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FULLER D. BAIRD 


Fuller D. Baird has been appointed sales 
promotion manager of the Strong Cobb 
division of Standard Brands, Inc., accord- 
ing to an announcement by John H. La- 
Ware, general sales manager of the divi- 
sion. Mr. Baird was formerly sales service 
manager of the division’s agricultural de- 
partment, where for ihe past three years 
he has been engaged in sales and mer- 
chandising for Fleischmann’s irradiated 
dry yeast and other products. His new 
field will include work with all products 
manufactured for the agricultural, textile, 
food, and pharmaceutical industries. 


Hilltop to Hold School 
At Lima, Ohio, Dec. 9-13 


Hilltop Laboratories, Minneapolis, will 
hold a@ special poultrymen’s short course 
at the Barr hotel, Lima, Ohio, Dec. 9-13, 
according to an announcement by Fred H. 
Moore, manager of the firm. The course 
will be directed by Dr. B. F. Kaupp and 
will include studies of poultry diseases, 
sanitation methods, and poultry health. 

Industry men planning to attend the 
school should contact Hilltop Laboratories, 
718 Washington avenue, north, Minnea- 
polis. 


@ GOULDY-PARNELL, Plainview, Tex., are 
constructing a new feed and farm supply 
store. 


@ R. R. MILLIKAN, Bellflower, Mo., has 
purchased the Farmers Co-op elevator at 
Liege. 


@ JACK PING, Ireton, Iowa, has purchased 
Ben's Feed store from Ben Magness of 
Miller, S. D. 


@ INDIANA FARM BUREAU COOPERA- 
TIVE, Hammond, Ind., has purchased the 
Chapin & Co. mill, warehouses, and ele- 
vator for a reported $200,000. 
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OYSTER SHELL 
MEAL and FLOUR 


99 25/100 PURE CALCIUM CARBONATE 


FOR YOUR 
MASH FEED 


FOR YOUR 
MASH FEED 


Used by many manufacturers of the Nation's Quality 
Feeds. 


We can make prompt shipment of straight cars of 
meal and flour. 


If you cannot use a straight car of meal or flour, 
~~ not include some in your next carload of medium 
and chick size PILOT BRAND Oyster Shell? 


OYSTER SHELL PRODUCTS CORPORATION 


New Rochelle, N. Y. e Morgan City, La. a St. Louis, Mo. 


KILLS RATS AND MICE 
Made with ANTU, the most Important 
Discovery since DDT 


DEALERS! SEND TODAY FOR PRICES AND LITERATURE 
ON THIS FAST SELLING PROFITABLE RAT KILLER. IT 
GETS RESULTS BECAUSE CHEMICAL CAT CONTAINS 
20% ANTU. 


DISTRIBUTED BY 


STRATTON GRAIN COMPANY 


GRAIN & STOCK EXCHANGE 
MILWAUKEE 2, WISCONSIN 


& 
—_— OYSTER SHELL 
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| | 
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* from Armour | 


Feed buyers looking to the future 
are constantly seeking ways to help 
livestock and poultry grow faster and 
more... help them stay 
ealthy and free from disease. 


* 


And that’s why the “animal 
protein factor”’—recently 
discovered in meat proteins 
by scientists—is of extreme 
importance to you. 


* 


Scientific studies show that the 
“animal protein factor” apparently 
does help livestock and poultry grow 
faster, produce more wit stay healthy 
and free from disease. 


* 


The scientific studies also 
show that this important 
factor is not found in cer- 
tain vegetable proteins. 
Thus it is readily apparent 
that the “animal protein 
factor” is thoroughly . 
needed in supplemental 
rations to make feeding 
costs and results compare 
most favorably. 


* 


Knowing the importance of this 
“animal protein factor,” it’s only 
natural for you feed men to want 
all the meat protein you can get. 
Unfortunately, until the supply im- 
proves, Armour and Company can 
only say—“Use the meat proteins 
that are available where they will 
do the utmost gcod!” 


ANIMAL FEED DEPARTMENT 
UNION STOCK YARDS 
CHICAGO 9, ILLINOIS 


Armour's Digester Tankage 
Armour's Meat and Bone Scraps 
Armour's Special Steamed Bone Meal 
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Minnesota Short Course 
Attracts 150 Feed Men 


More than 150 feed men attended the 
animal nutrition short course held Oct. 28- 
29 at the University of Minnesota, Minne- 
apolis, the registration committee has an- 
nounced. Outstanding representatives of 
various universities and the feed industry 
presented latest available information on 
new developments in livestock feeding 
and nutrition. 

Headlining the program was Dr. L. A. 
Maynard, head of the school of nutrition 
at Cornell university, Ithaca, N. Y. Other 
speakers included Dr. J. E. Hunter, direc- 
tor of research for Allied Mills, Inc; Dr. 
B. A. Beach, head of the University of 


LEADING FARM PAPERS 
TELL THE STORY OF 


WISCONSIN 
HYBRIDS 


“THE CORN THAT KEEPS’’ 


This year an even greater advertising 
campaign is telling your customers 
about the advantages of Wisconsin Hy- 
brids. Powerful 2-color ads-are appear- 
ing in Wisconsin Agriculturist and 
Farmer, The Farmer, Dakota Farmer, 
Michigan Farmer, Pennsylvania Farmer, 
Prairie Farmer, Rural New Yorker, 
Wallaces Farmer. 


“Brother they Swre do look 
for the BIG RED W’ 


¥> Yes, indeed, growers look 


Vv for this mark of Wiscon- 
* 


sin hybrids. They know 
they produce more bushels 


of corn per acre — corn 
with solid ears, small cobs and deep 
kernels — corn that keeps perfectly 


through the winter. It’s corn in the 
crib that counts with them. That's why 
they prefer Wisconsin Hybrids, Your 
customers want these better hybrids. 
It will pay you to have them, 


SEND FOR GROWER’S LIST 


WISCONSIN AGRICULTURAL 


EXPERIMENT ASSOCIATION 


Agronomy Building, Madison 6, Wisconsin 


Wisconsin veterinary department; and El- 
mer Ziegenhagen, Archer-Daniels-Midland 
animal nutrition section. Members of the 
staff of the university farm also took part 
in the program. M. L. Armour and T. W. 
Gullickson of the Minnesota staff discussed 
factors affecting the feeding values of hay; 
M. O. Schultze analyzed urea problems; 
and Dr. H. J. Sloan reviewed poultry feed- 
ing developments. 

Other speakers from the University of 
Minnesota were J. B. Fitch, chief of the 
dairy husbandry section; E. F. Ferrin, head 
of the swine section; and W. H. Peters, 
chief of animal and poultry husbandry. 

@ LUCKEY MCKEAN, Iola, Kan., with 
associates has purchased the Grange Pro- 
duce from Clyde Edwards. 


PROFIT 
AND 
VOLUME 


You Are Entitled 
To Both 


Our daring new 
sales promoting 
ideas are helping 
many dealers make 
these extra rich 
feeds a big volume 
and profit producer. 


Oscar Straube, 
KANSAS CITY, MO. 
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I knew something about feeding and nu- 
trition and nothing about merchandising. 
In an effort to learn about merchandising, 
I asked an elderly friend of mine who was 
head of a large merchandising corporation 
which had been very successful, to tell 
me something about merchandising. 

“Why,” he said, “there’s nothing to it; 
just good common sense”. 

So I said, “Where do I read up on com- 
mon sense?” 

He replied, “All the common sense in 
the world is written in the Bible.” 

So I read the Bible in search of merchan- 
dising ideas. I am not going to preach a 
sermon but this statement in the New 
Testament impressed itself forcibly on my 
mind: “As you give, so shall you receive”. 

I wanted to receive a lot of business 
from a lot of people, so it caused me io 
think in terms of what I could give. I be- 
came aware of the law of compensation, 
which says that before we can get, we 
have to give, but that if we give, we are 
sure to get a return. This law of compen- 
sation says emphatically that a merchan-: 
dising program must be a giving program. 
It must give helpful ideas, helpful feeding 
and management programs, and helpful 
service; and I might suggest that few if 
any businesses have a greater oppor- 
tunity to give helpful service than the 
feed industry. It must give quality feeds, 
by which I mean feeds that meet the nu- 
tritional requirements of the herds or flocks 
for which they are intended, as economi- 
cally as possible. It must give publicity to 
help you reach other people who could 
benefit from your products and services. 

To the extent that your merchandising 
program is a giving program, the law of 
compensation will be working for you. If 
you are not satisfied with the results of 
your merchandising, check up on what 
your merchandising is giving. Merchandis- 
ing is that process of selling which con- 
siders first and always, the interests and 
welfare of the buyer. Merchandising is a 
great force which builds great businesses. 


s 


"He doesn't want the old worm—he just wants 
to rock!" 
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MILL AND ELEVATOR EQUIPMENT 


Our Service Includes 


Dust Collectors 
Malt Cleaners 
Reels, Bins, Tanks 
Spark Choke Damper 


Feed Hoppers 
Elevator Casings 


Elevator Legging 
Elevator Heads 


Fire and Dust-Proof Elevators 
Conveyors and Fittings 
General Sheet Metal Work 
Building Special Machinery 


L. BURMEISTER COMPANY 


4535 W. MITCHELL STREET 
MILWAUKEE 14, WIS. 


/nquiries 
Solicited 


Save money and extend your 
production with dependably 
uniform Florida High-Protein 
Cane Molasses which offers 
you these big advantages: 


1 Exceptionally high in amides and 
* amino acids and with approximately 


three times as much crude protein as 


average cane molasses. 


2 Rich and well balanced content of 
" Vitamins B,, B, and B, as well as 
Vitamins C, E (fertility factor), H 
(Biotin), P-P (Niacin), and Pantothenic 
Acid. 
3 High content of digestible carbo- 
* hydrates in form of various sugars 
and polysaccharides, including the very 
nutritious pectin and soluble gums. 


A Many minerals and elements essen- 

tial to animal health including iron, 
calcium, phosphorus, magnesium, potas- 
sium, sodium, chlorine, sulphur, manga- 
nese, aluminum and copper. 


Uniformly high quality, plus other 

" advantages of dealing direct with 

producer as we market only our own 
production. 


4 Ideally located to serve customers 
in the Southeastern territory. 


UNITED STATES SUGAR CORPORATION. 


CLEWISTON FLORIDA 
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— swine feeding 


(Continued from page 40) 


tant that a sufficient amount of protein 
supplement be mixed with the ground 
grain. The Minnesota and Illinois stations 
have done some work on protein levels 
for growing-fattening pigs and they agree, 
in general, as to the amount of protein 
required in the total ration. The suggested 
protein levels in the total ration are as 
follows: 


In On 
Drylot Pasture 
From weaningto75 pounds 20-22% 16-17% 
From 75 to 125 pounds....17-18% 14-15% 
From 125 to 200 pounds.. 15% 12% 
Over 200 pounds ........ 12-13%  9-10% 


Many, in the past, have been concerned 
over the danger of so-called “protein 
poisoning.” This seems like an ungrounded 


theory as the Ohio station has fed rations 
containing as high as 51 per cent protein 
without serious effects except as to feed 
cost per hundred pound gain. 

Many farmers have been turning to the 
use of concrete lots to overcome swine 
diseases, parasites, water hauling, and 
fencing problems. This definitely creates 
nutritional deficiencies which are new ex- 
periences for many. Most of these deficien- 
cies show up in drylot during the critical 
period below 75 pounds. Many rations 
which once gave excellent results in pas- 
ture feeding result in slow growth rate, 
scouring, and high death losses under dry- 
lot conditions. Soybean oil meal, fed as 
a protein supplement to yellow corn, 
wheat midds, minerals, and codliver oil to 
young pigs below 75 pounds in drylot 
resulted in growth failure and death losses 
as high as 75 per cent. When 10 per cent 
high quality alfalfa meal was added to 


VITA-MASTER 
A SPECIAL 
TURKEY CONCENTRATE 


A complete turkey concentrate, 
packed in a five pound bag. Con- 
taining all of the necessary and 
essential vitamins in their maxi- 
mum potencies. Write for fur- 
ther information and a circular 
describing this new product. A 


trial will satisfy. 


W. C. PRATT CO. © 53 W. Jackson Blvd. © Chicago 4, Illinois 


Manufacturers of Praco Products 


HEN-SIZED 


*TRADEMARK 


Cargill, Incorporated 


THIS YEAR'S BIG NEWS IS... 


ORDER 
NOW 


Minneapolis 


"Poor fellow—he's got a pedigree a mile long, 
and he's fallen for a heifer who's just a 
commoner!" 


this ration, growth was still slow but al- 
falfa reduced the death loss to 36 per cent. 
This indicates that soybean oil meal alone 
is unsatisfactory for young pigs in drylot 
when supplementing commonly used in- 
gredients. Even with the addition of high 
quality alfalfa meal to such a ration 
something else must be added if we are 
going to get satisfactory gains and liv- 
ability. 

It is now known that pigs have the 
ability to store water soluble as well as 
fat soluble vitamins in certain tissues in 
their bodies when liberal amounts are fed. 
These “storehouses” may be used to “tide 
them over” later when rations are fed 
which are inadequate in these stored 
factors. Swine nutritionists call this a 
“carry over” or residual effect of feeding. 

This residual effect has been demon- 
strated many times at the Illinois station. 
One outstanding example was with young 
pigs from weaning to 75 pounds. Five 
times as many pigs died before reaching 
75 pounds when they came from sows fed 
unfortified lactation rations as when they 
came from sows fed rations fortified: with 
water soluble vitamin carriers. The “carry- 
over” effect of pasture feeding can readily 
be seen in drylot feeding by comparing 
pigs which had access to pasture during 
the nursing period with pigs which were 
raised in drylot. The pasture-fed pigs are 
more thrifty and make more rapid gains 
on the same drylot ration. This concept oi 
the residual effect of feeding, especially 
when we think in terms of newly dis- 
covered nutrients, may be another reason 
why we should think in terms of nutrients 
rather than ingredients when formulating 
swine rations. 

The fundamental principle of economi- 
cal pork production in Iowa is the purchas- 
ing and feeding of the necessary supple- 
ments required to balance home grown 
grains. In the past, the swine industry 
has been a one supplement industry. If 
the nutritional requirements vary as much 
as the most recent investigational work 
seems to indicate, then it appears that we 
need to formulate specific supplements for 
specific purposes. 

If a protein supplement is manufactured 
satisfactory for pigs at the lighter weights, 
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then it is too good for pigs nearing mar- 
ket weight, and the farmer may be paying 
for a better supplement than he actually 
needs. On the other hand, if it is only 
satisfactory for the heavy weight pigs, 
then it is not good enough for the young 
pigs. We either have over or under ade- 
quate nutrition for the most efficient per- 
formance with a one supplement program. 

In the light of recent swine nutritional 
investigations it might be wise to formu- 
late three different supplements for grow- 
ing and fattening pigs—one for young pigs 
up to 75 pounds, another for growing fat- 
tening pigs from 75 pounds to market fed 
in drylot, and the third supplement for 
growing fattening pigs from 75 pounds to 
market fed on pasture. 

It seems to me that it would be wise for 
the feed industry to sell the swine feeder, 
ike it has the poultry feeder, a feed- 
ing and management program and not just 
« bag of feed. With his feeding program 
snould come accurate, easily understoca 
feeding directions. Research workers may 
painstakingly work out the specifications 
for proper swine supplements, the feed 
manufacturer may formulate and build 
ihese supplements accurately, but if they 
are sold to the farmer without feeding 
directions, maximum performance in the 
iced lot cannot be expected. 

Although much swine feeding experi- 
mental work has been done, much yet 
remains to be learned. Here are only a 
few of the problems on which we need 
to do more work— 

1. What’ influence do various rations 
have upon the biosynthesis of vita- 
mins in the intestinal tract? 

2. What are the exact nutritive defi- 
ciencies causing high baby pig mor- 
tality, and what are the fundamental 
causes of “baby pig disease?” 

3. What are all the nutritive require- 
ments of the various ages and 
weights of pigs in drylot? 

4. What is the relationship between 
nutrition and various swine diseases 
like necrotic enteritis or brucellosis? 

5. What effect does soil fertility and 
fertilization have upon the nutritive 
value of common swine feed ingre- 
dients? 

6. To what extent can the nutritive 
value and the quality of pork be im- 
proved by feeding? 

7. New feeds, byproducts from many 
industries, are continually appearing. 
How can they best be formulated 
into swine rations? 

These and many similar questions must 
be answered before we can formulate the 
most efficient and most economical sup- 
plements for hogs. 

@ HENDERSON & FARRIS, Columbia, Ky., 
have opened a new feed store. The owners 
cre H. W. Henderson and J. L. Farris. 

@ RUPERT SCHUTZ, Plain, Wis., has pur- 
chased the Black Hawk Feed Mill from 
Anthony J. Alt. 

@ LADOGA GRAIN & FEED CO., Ladoga, 
Ind., is the new name for the Whitesville 
Grain & Feed Co., which has sold its mill 
ai Whitesville. 
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@ ERNEST S. SMITH, Guttenburg, Iowa, 
has purchased the Meuser Milling Co. 
which he has managed since its opening. 


@ WILMONT GRAIN CO., Wilmont, Minn., 
has been incorporated by E. C. Olson, 
Herman L. Gerischer, and W. A. Baune. 
NEW POULTRY TONIC 

Production of a newly improved Tone-O- 
Mor, a poultry tonic, has been announced 
by Fred H. Moore, manager of the Hilltop 
Laboratories, Minneapolis, Minn. The new 
product contains an abundance of ribo- 
flavin which is designed to fortify feed 
mash against vitamin G deficiency. When 
used as directed the new Tone-O-Mor will 
supply 140,000 micrograms of riboflavin 
for each 100 pounds of mash, Mr. Moore 
said. 


ae Here’s the 
modern way to help keep rats 
and mice under control. Sim- 
ply pour a little Killer-Diller 
in shallow containers. Place in 
known rat runways. The sweet odor 
attracts; the poison does the work. 
There’s no mixing . . . no muss 
or fuss. Use it on your premises 
— sell it to your customers. 
Retails at $8.00 per gallon, 
Write for dealer 
proposition. 


KILLER-DILLER CORP. 


741 NORTH MILWAUKEE STREET 
MILWAUKEE 2, WISCONSIN 


Brokers 


FEED 


INGREDIENTS 


ff x Grain & Flour Exchange \\ 
BOSTON | 


FGRAIN CO. A” 


BUFFALO 
MAdison 2323 


3832 Bd. of Trade 


CHICAGO 
WABash 7322 


501 Grain Exch. 
OMAHA 
HArney 1011 


‘ 516 Hodgson Bldg. 
MINNEAPOLIS 


\ ( MAin 5587 


COMMISSION 
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services that has won us new customers,” 
Mr. Sharp declared. Platform scales wiih 
a capacity of 18% tons are located just 
east of the mill building. 

Mr. Sharp has made plans for extensive 
expansion in the future. His present build- 


e 
— family 
(Continued from page 85) 


every year he sells between 25,000 and 
30,000 baby chicks. 
“Public weighing is another of our extra 


White's 


dependable fortifiers 
for quality feeds 


“7 
CLO-TRATE “400” CLO-TRATE 

Cod Liver Oil With ‘“ ” 

Added Vitamins A and D DEY D 


Riboflavin Supplements 


All White's vitamin products are tested Chemically, Phys- 
wally and Biologically to insure utmost dependability. 


White Laboratories, uc. 


NEWARK 7 NEW JERSEY, U.S. A. 


PREMIER PEAT MOSS CORP. 535 Fifth Avenue, New York, N. Y. 


Receivers, Shippers and Elevator Operators 


Consignments Solicited 


ELECTRIC STEEL ELEVATOR Division of 
RUSSELL-MILLER MILLING CO. 
MINNEAPOLIS, MINN. 


MERCHANTS FEED CORP. 


Representing Reputable Sellers to Responsible Buyers 
STATE BANK BLDG. 


75 STATE STREET ALBANY, N. Y. 


ing will be replaced by a 105 by 125 foot 
structure which will house both mill and 
displayrooms. The building will be two 
stories high and will include ample garage 
space for the company’s trucks and trail- 
ers. The section which will house the mill 
is to be five stories high with machinery 
to be located on the fourth floor. The 
modernization and building program wil! 
increase present capacity of the company 
by 500 per cent. 

Large detachable trailers are included 
in the future plans also. They will be 
necessary to handle the firm's increasec 
volume of business, Mr. Sharp believes. 

During the war the Sharp Grain Co 
operated on almost a straight cash policy. 
Only those customers who had beer 
granted credit before the war were con- 
tinued on the books and no new accounts 
were accepted. Now, however, Mr. Sharp 
is returning to a policy of limited credit to 
customers whose ability and intent to pay 
regularly are known to him. The company 
makes a penalty assessment for credii 
accounts which extend past 15 days. 

The Sharp Grain Co. has progressed a 
long way since Mr. Sharp opened his first 
22 by 50 foot store in LaPorte more than 
25 years ago. Six years after it began 
operations, the company moved to larger 
quarters and two years later to a stil! 
larger building, 40 by 75 feet. In 1939 the 
company moved its walls out to allow for 
the installation of new feed milling equip- 
ment and added to its mill and sales per- 
sonnel. Today seven regular employes in 
addition to the Sharp family -handle the 
thriving trade. 

Mr. Sharp has never been too busy with 
his business to shirk civic affairs. He served 
five years as an alderman, three terms as 
mayor, 16 years in the volunteer fire de- 
partment, and is a member of the board of 
directors of the LaPorte chamber of com- 
merce. In addition he has served as presi- 
dent of the Rotary club and is a past 
master of the local Masonic lodge. During 
the war Mr. Sharp was a member of the 
LaPorte war price and ration board. 

It's the policy of George H. Sharp, sr., 
to keep his business and his civic life up to 
the minute. He’s already announced future 
expansion plans for his feed store and 
probably will take an increased interes! 
in affairs of his city too. 


"| told you not to slam the door on this new 
house, Paw!" 
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no second 
helpings 


WE'RE BACK TO RATIONING OILMEALS... 


A LITTLE FOR YOU EVERYTIME YOU SEND 
YOUR TRUCK IN. 


PEANUT MEAL, SOYBEAN MEAL, LINSEED MEAL, GLUTEN 
FEED, CORN GERM MEAL, GLUTEN MEAL, BREWERS 
GRAINS, MALT SPROUTS, DISTILLERS DRIED SOLUBLES, 
SKIMMILK AND BUTTERMILK POWDER, MILLFEED. 


GOOD STOCKS RIGHT NOW OF: 


CALF MANNA, LAB MIX, CONDENSED BUTTERMILK, 
CALCIUM CARBONATE, GRANITE GRIT, SANI-FLOR 
LITTER, DEHYDRATED PEAVINE AND SOYAVINE MEAL, 
DEHYDRATED ALFALFA MEAL, CODLIVEROIL CONCEN- 
TRATE, REGROUND OATFEED, DAIRY FEED, COLLOIDAL 
PHOSPHATE, FOX AND MINK FEEDS, DOG RATIONS, 
KILLER-DILLER RAT & MOUSE EXTERMINATOR, AND 
43 OTHER COMMODITIES. 


FEED SUPPLIES, 


3328 W. Cameron Ave. 
NORTH MILWAUKEE, WIS. 


INC. 


THE TRUTH 


@ More and more feed mixers are using 
REX Wheat Germ Oil in breeding 


rations. 


@ More and more breeders are using 
REX Wheat Germ Oil in breeding 
live stock. 

@ More and more Veterinarians are 
recommending REX Wheat Germ Oil 
in correcting breeding disorders. 

@ Year after year, after year the TRUTH 


is being proved by experience. 


feed mixer desiring to make a tri 
f REX Wheat Germ Oil i + 
xperiment can have suffic 
out charge, for such a tes' 


-VioBin Corporatio 


Monticello, Illinois 


Our business is milling grain ingredients 
for formula feeds. We offer a wide variety 
of products giving you a mixed car assort- 
ment not available from any other mill. 


IT TAKES FEED TO PRODUCE FOOD 


FRUEN MILLING CO. 
MILLERS TO THE FEED TRADE 


THE FEED BAG — November, 1946 


Your Customers Want 


MORE MILK NOW 


With dairy products 
bringing record high 
prices your customers 
want to bring their 
herds up to full produc- 
tion NOW, and at the 
same time keep the 
cows in the best of con- 
dition for sustained milk 


WAUBAU,WIS. flow. 


“The Old Reliable Milk Producer” 


Will bring in extra production and increased 
profits throughout the fall and winter months. 


NORTHERN MILLING CO. 


Since 1883 


WAUSAU WISCONSIN 
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— handling barley 


(Continued from page 35) 


farmers into my place of business who 
probably would not have come in if it 
weren't for the obligation they had of 
delivering barley under our contracts. 

“I always make good use of their visits 
by pointing out the quality line of feeds 


and farm supplies I handle,” he added. 
“This personal contact usually nets me 
very nice orders from my barley raisers.” 


Four employes assist Mr. Kierkowski in 
operating the Rosendale Flour & Feed Co., 
which is run on almost an exclusive cash- 
and-carry policy. No delivery service is 
offered and short term credit is allowed to 
only a few customers, whose references 


“BRED IN THE NORTH— 
FE D CULLED BY NORTHERN WEATHER" 
| 
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JACQUES 
SEED CO. 


Prescott, Wisc. 


JACQUES PROVEN 


@ Sweet Corn Hybrids 
@ Field Corn Hybrids 
@ Open Pollinated Varieties 


Write us about your needs! 


HYBRID SEED CORN _ 


FISH MEALS 


VITAMIN A — VITAMIN D OILS 
VITAMIN A AND D OILS 
VACUUM DRIED PEAT MOSS 


SPECIALTY FEED PRODUCTS CO. 


PLYMOUTH, MICH. 


Brokers of... 


205 W. WACKER DR. 


QUALITY FEED 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 


Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 


INGREDIENTS 


CHICAGO, ILL. 


and credit standings are always investi- 
gated thoroughly in advance. When farm- 
ers fail to pay in 30 days, a 6 per cent 
interest assessment is made and continued 
until the bills are paid. “We seldom have 
to do this,” Mr. Kierkowski explained. 

“I have learned the hard way that sel!- 


ing for cash is the best policy,” he said. 
“The savings made in lower overhead can 
be shared with the customers through 
lower prices.” 

The Rosendale Flour & Feed Co. build- 
ing is 28 by 160 feet and has a railroad 
track running right beside its convenient 
unloading platform. Ample yard space al- 
lows generous room for parking and future 
expansion. 

The firm advertises in the local news- 
paper but Mr. Kierkowski is especially 
pleased with the results he has attained 
with direct mail advertising. 

“We're just now getting the place to 
look the way I want it to,” Mr. Kierkowski 
declared. “There's a lot still to be done, 
and we're going to do it. Our aim is to 
have one of the finest feed and farm sup- 
ply headquarters in the state of Wiscon- 
sin.” 


Internaticnal Stock Show 
Opens in Chicago Nov. 30 


Chicago will hold its first International 
Livestock exposition and horse show since 
before the war Nov. 30-Dec. 7, committees 
planning the event have announced. The 
exposition is the largest in the United 
States and more than 12,000 head of prize 
livestock are expected. It will be held in 
the International amphitheater at the Chi- 
cago stock yards. 

Twenty-nine breeds of stock are tenta- 
tively expected to be on display. They 
include four breeds of beef cattle, 11 of 
sheep, nine of swine, and five breeds of 
draft horses. Elaborate pleasure horse 
shows will also be held. 

An outstanding feature of the exposition 
will be the international junior livestock 
feeding contest scheduled for Nov. 30 in 
which farm youths will exhibit more than 
1,500 head of livestock which they per- 
sonally have raised. Sheep shearing and 
other competitions for adults and young 
people are also planned. 

The international grain and hay show 
will be incorporated as a feature of the 
livestock show and will be the world’s 
largest farm crops competition, committees 
said, 

@ LOYAL JONES, Park Rapids, Minn., has 
purchased the Park Rapids Seed house 
from Carl Elmblade and will operate it as 
the Jones Feed store. 


@ HAYDON MILLING CO., Springfielc, 
Ky., is expanding its plant and has in- 
stalled a new molasses mixer. 


KRAUSE HEADS COLUMBIA QUARRY 
Horace C. Krause has been elected pres- 
ident of the Columbia Quarry Co., Si. 
Louis, the firm's board of directors has an- 
nounced. Charles H. Krause has been 
elected vice president, William E. Schmict 
vice president and treasurer, and Ada j. 
Elliott secretary and assistant treasurer. 


THE FEED BAG — November, 1946 


“TROVEN 
i 
acquesS 
| JACQUES SEED CO. 
‘ 


New Serviceman 


C. ALLEN CARRINGTON 


C. Allen Carrington has been appointed 
poultry serviceman for southeastern Penn- 
sylvania by the Bedford Milling Co., Bed- 
ford, Pa., E. F. Ross, president of the firm, 
has announced. Mr. Carrington is a gradu- 
ate of Pennsylvania State college and 
formerly was a poultry inspector for the 
Pennsylvania department of agriculture. 
He served 45 months in the army veterin- 
ary corps during World War II. 


Pennsalt Earnings Net 
$2.39 Per Share 


Net earnings of the Pennsylvania Salt 
Manufacturing Co., Philadelphia, for the 
year ending Sept. 30, 1946, were $1,790,- 
863.77, Leonard T. Beale, president of the 
firm, announced after the annual stock- 
holders’ meeting held Oct. 23. The earn- 
ing is equivalent to $2.39 per share on 
750,000 shares of $10 par stock. 

Leonard H. Kinnard, Charles G. Berwind, 
‘and Richard T. Nalle were re-elected to 
the board of directors for three-year terms 
at the stockholders’ meeting and Alexander 
J. Cassatt was re-elected director for a 
one-year term. 

@ DAN POWERS, Bagley, Iowa, has pur- 
chased an elevator at Herndon. 
@ WOLF MILLING CO., Emporia, Kan., is 
remodeling its plant and is constructing 
a new office and displayroom. 
@ FIELDS FEED & GRAIN CO., Hazard, 
Ky., has been opened for business. 
FULLER JOINS BOB WHITE 

L. K. Fuller, New Richmond, Wis., has 
been appointed to the staff of the Bob 
White organization, Chicago food consul- 
tants, the firm has announced. Mr. Fuller 
formerly was in charge of store installa- 
tions in Wisconsin, Illinois, and Michigan 
for Doughboy Mills, Inc. During the war 
he was chief inspector of the rations 
branch, procurement division, of the Chi- 
cago quartermaster depot. 
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“EGGSHELL BRAND 


Poultry-Raisers Can 
PEP UP PRODUCTION 


WITH NEW IMPROVED 


ATONE-0-MOR 


CONTAINING 
RIBOFLAVIN 


Hilltop Laboratories’ New and Improved 
TONE-O-MOR for Mash Feeds promotes 
faster growth, helps build bigger and stronger 
birds and stimulates egg production and greater 
hatchability. This reliable product, which has 
been found so effective in the past, now contains 
the valuable element Riboflavin (Vitamin G) 
and acts as a tonic to increase the appetite and 
improve the tone of the digestive tract. 


ECONOMICAL and EFFECTIVE 


TONE-O-MOR when used in 100 Ibs. of mash, 
according to directions, provides 140,000 micro- 
grams of Riboflavin. It mixes readily with any 
mash feed and may be used for all poultry. 
Retains its strength indefinitely and can be used 
at all seasons. 


CRUSHED 


OYSTER SHELL 


MANUFACTUPED BY 


FOR TOP QUALITY 
PURE REEF 
SHELL 


SPECIFY 


Full Particulars 


Write us for 0 


LABORATORIES 


ids | 


718 Washington Ave. N., Minneapolis 1, Minn. 


NORTHWEST REPRESENTATIVE 


VANDEVER-ANSLEY Go. 
Baker EAP! 


CAMEL 


WHEAT MIXED FEED 


for 
“All in 


Poultry-Dairy Cows-Pigs one bag” 
EXCELSIOR MILLING COMPANY 


Minneapolis e Minnesota 


LATTIN COMPANY, Inc. 


Jobbers Feed Stuffs — Manufacturers Representatives 


SEA PEP 


327 So. LaSalle St. 
Chicago 4, Ill. 


Chamber of Commerce 
Buffalo 2, N. Y. 
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“VITAMIN A&D FEepINGoIL 


1000 A/400 A.O.A.C. D 
2000 A/400 A.O.A.C. D 


VITAMINE 
BRAND OILS 


(Cod Liver Oils with 
added Vitamins A & D) 


2000 A/400 A.O.A.C.D. 
3000 A/400 A.O.A.C.D. 


economical, 


Reliable, chick - tested 
sources of the so essential vitamins 
A and D. 


147-P Varick St., New York 13, N. Y. 


PEDER DEVOLD Ol COMPANY, INC. 


HEADQUARTERS FOR 


Pilot Brand Oyster Shells 

Mt. Airy Gran-l-Grit 

Nopco A & D Feeding Oils 

Vada-Zorb Poultry Litter 

Clear Quill Livestock Mineral 

Blatchford's Vitadine 20 

Clear Quill Poultry Concentrates 

Leader Peat Litter 

Small's Dehydrated Alfalfa Meals 

Waterloo Hog Feeds 

Servall Stazdry Poultry Litter 

Marblehead "98" Calcium Carbonate 

V-C Phospho-Tobacco Fertilizers 

Royal Oak Charcoal 

Anderson Chick Boxes and Hatchery 
Supplies 


Waterloo Mills Company 
Manufacturers and Wholesale 
Distributors 


WATERLOO IOWA 


Enjoy .. . 
YEAR ROUND 
SATISFACTION 
EAGL 
FEEDS 


All Poultry and 


Livestock 


Mash or Pellets 


Eagle Roller Mill Co. 
NEW ULM, MINN. 
Quality Manufacturers for 90 
Years 


e114 


Mix Your Own Feeds! 


BROWER «wuirtwinn” MIXER 
Many feed dealers increase their profits 50 c per 
bag and upwards by mixing their own brand of 
feeds with the BROWER WHIRLWIND MIX- 

ER... quickly pays for itself! Mixes a perfect 
blend ‘in 10 to 20 minutes — 16 full batches in 
normal 8-hour day — at a power cost of less than 
Sc per ton. Heavy welded-steel construction . 
gives years of service. Write... 


FOR EXTRA PROFITS 


LBROWER MFG. Co., 369 N. 3rd., Quincy, Til. 


This healthy chicken, the pedigreed 
white Leghorn cockerel, sold for a record 
$105 at the recent convention of the Illinois 
Poultry Improvement association held at 
Peoria. Holding the prize bird is pretty 
Betty Ware. The winner was raised on 
W. B. Stouffer's breeding farm and was 
purchased by J. Turner Mills of the Mill- 
way Hatchery, McNabb, Ill. Second place 
honors went to birds which sold for $100 
each. They were purchased by Allied Mills, 
Inc., Chicago, and Dr. Salsbury’s Labora- 
tories, Charles City, lowa. 


Mineral Feeds Group 
Holds Annual Meeting 


Arthur D. Swarzentruber, Cedar Rapids, 
Iowa, was elected president of the Na- 
tional Mineral Feeds association at the 
organization’s annual convention held Oci. 
10-11 at Des Moines, according to an an- 
nouncement by Peter W. Janss, Des Moines, 
executive secretary. Mr. Swarzentruber is 
associated with Dr. Fenton's Vigortone Co. 

C. W. Langen, Moorman Manufacturing 
Co., Quincy, Ill., was named vice presi- 
dent; H. A. Marshall, Walnut Grove Pro- 
ducts Co., Atlantic, Iowa, treasurer; and 
Mr. Janss was elected executive secretary. 

Speakers who addressed the two-day 
convention included: Gov. Robert D. Blue 
of Iowa; Walter C. Berger, president of the 
American Feed Manufacturers association 
Dr. William A. Albrecht, University of Mis 
souri; O. W. Limestall, assistant genera’ 
manager of the Chicago, Rock Island ¢é 
Pacific railroad; and P. S. Peterson, E. | 
duPont de Nemours & Co. 

@—-—— 

@ FARR CO., Greeley, Colo., is plannin« 
to construct a new feed mill and elevator 

@ JOE KELLER, Marysville, Mo., has pur 
chased the Priest & Jacobsen elevator a: 

Hancock, Iowa. 
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Nutrena Mills Acquires 
J. A. Pittman Grain Co. 


Nutrena Mills, Inc., Kansas City, Kan., 
has purchased the J. A. Pittman Grain Co., 
Wichita Falls, Tex., according to an an- 
nouncement by R. E. Whitworth, president 
of the purchasing organization. The prop- 
erty includes a 300,000 bushel grain ele- 
vator and a feed plant with capacity of 
190 tons daily. Nutrena plans construction 
of a new six-story feed unit to replace 
the present mixing plant, Mr. Whitworth 
said. 

R. S. Greenlee, assistant manager of the 
Nutrena plant at Sioux City, Iowa, has 
been appointed manager of the firm's 
Texas division and will have charge of the 
Wichita Falls plant. He joined Nutrena in 
1333 and served in the army air forces 
curing World War II. Turner Whitworth, 
Kansas City sales manager, will be assis- 
tunt manager of the Texas plant. 

The newly purchased Texas plant is the 
fourth to be operated by the Nutrena com- 
pany. Other plants are located at Sioux 
City, Iowa, and Coffeyville and Kansas 
City, Kan. The original plant, at Kansas 
City, was opened in 1922. 


Minneapolis Chamber to 
Assume New Name Jan. 1 


The Minneapolis Grain exchange has 
been selected as the new name for the 
Minneapolis chamber of commerce and 
will be used effective Jan. 1, 1947, the 
organization has announced. The change 
in name was voted by the membership, 
268 to 5. 

The name change has been contemplated 
for several years to eliminate a confusion 
between the grain chamber and the Min- 
neapolis Civic & Commerce association, 
which is expected to adopt the chamber of 
commerce name. The Minneapolis junior 
commerce association will probably use 
the junior chamber of commerce title. 

@ DERBY GRAIN CO., Fairview, Kan., is 
constructing a new office building. 


@ FRANK J. NELSON, Livingston, Mont., 
is planning to open a new feed store in 
a building now under construction. 


Fu ONE FELL SWOOP 


The hard-to-mix essential trace min- 
erals— cobalt, iodine, zinc, copper, 
iron and manganese—can easily be 
added to feeds in one operation by 
means of MIRICOL Trace Mineral 
Compound. Provides production 
levels of trace elements which are 
recognized as indispensable for 
poultry and livestock. MIRICOL con- 
tains no salt, calcium or phosphorus. 
Check on this all trace mineral pro- 
duct. It may be just what you need. 


HOLT PRODUCTS CO. 


Aurora, Illinois 


The Gal who’s a Pal" to 
Northwest Feed Dealers— 


LAND 


FEEDS SEEDS FERTILIZERS 
“Better Feeds & Seeds for Northwest Needs” 


Land O’ Lakes Indian Girl 
Trade Mark Reg. 


FEED 


Sell Wayscoop. Amazing, 
item. Weighs feed as it scoops. 
Saves time, feed and work. Sure- 
fire seller and good profit-maker. 
Feature Wayscoop now while feed 
is scarce. Write Wallkill Machine 
Works, Inc., Walden, N. Y., now! 


Weighs as it Scoops 


new 


CARUS MANGANESE 


STOPS 
PEROSIS 


Add Carus 
Manganese to 
Mashes you mix 

and sell. Stock Carus Manganese for those 
who mix their own. It’s the anti-perosis 
element absolutely needed in all growing 
and breeding mashes to prevent Perosis, 
short legs, short wings, parrot beak. Write 
for free bulletin and prices. 


CARUS CHEMICAL CO., 


Fine for Starting Pigs and Calves 


DEMON) 


Steamed 


Rolled Oats 


Des Moines Oat Products Co. 


Walter Berger, Pres. Des Moines, Ia. 


RED BRAND 


DIGESTER TANKAGE 
MEAT AND BONE SCRAPS 
BONE MEAL 


These words must live in 
American business: 


DEPENDABILITY 
SERVICE— QUALITY 


Never has the perform- 
ance of these essentials 
been tested as now. Never 
has a brand identification 
meant more. 


Kansas City, Chicago, Oklahoma City 
Omaha AlbertLea Cedar Rapids 
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© 
BRINGS YOUR ELEVATOR LEGS UP TO 
THEIR HIGHEST POTENTIAL CAPACITY 


“Nu-Hy” grain Say has won an 
enviable reputation among grain 
elevator operators. It has saved 
many vital man hours, cut costs, 
and has increased capacities where- 
ever installed. 


Screw Conveyor Corporation 
pROOUCTS. 


Letus makea free 
capacity analysis 
of your elevator 
leg. Write for our 
Form 76. 


719 Hoffman St. Hammond, Ind. 


GRAIN BAGS 
With 


TEHR-GREEZE 


~ FABRIC CEMENT 

WHITE — Repairs all 
- types of cloth, canvas 
and leather goods. 
tough, versatile adhesive 
with thousands of uses in 
—. repair shop and 
farm. 


ALL-PURPOSE — Ce- 

ments wood to wood, 

glass to glass, metal to 

metal, glass to metal and many other 

combinations. A clear transparent cement. 
Write for Trade Prices 


VAL-A C 700 W. ROOT ST. 


CABLE ADDRESS “RAYBAR” 


TIDEWATER GRAIN 
COMPANY 


ESTABLISHED 1927 


Receivers © Shippers 
Exporters 
Export and Domestic 
Forwarders 


Members All Leading Exchanges 


Baltimore 2, Md. 
Chamber of Commerce 


Bourse Buildin 
Philadelphia 6, Pa 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 


In Any Size Quantities 
Wire Us Your Offerings 


C.J. Martenis Grain Co. 


Produce Exchange @ New York City 


Shippers of ... 

BALED ALFALFA AND 
UPLAND PRAIRIE HAY 
SUNCURED ALFALFA MEAL 


operating five portable alfalfa 
grinders now booking for future 
shipment. 


LLOYD MORRISON 


UNITED BLDG. SALINA, KANSAS 
Phone 4300 


MILLIGAN & SON, INC. 


Sioux City, lowa 
Brokerage Department—C. S. Milligan, Mgr. 


Ingredients — ALFALFA MEAL 
and OYSTER SHELL 


Distributor for 


CELACTO 
The Lactic Acid Concentrate 


cali CHARLEY for Service! 


Phone 86549 at Sioux City, lowa 


2 


VITAMIN- 
MINERAL 
DIET 
SUPPLE- 
MENT 
for 
Livestock 
AND 
© Poultry 
gives you 
Extra Profits 
on Every 
Sale of Feed! 
1 INGLE co. 454 Ruston Ave. 


Evansville, Ind. 


e CHICAGO 9, ILL. 


Gopher State 
Feed Co. 


M. J. AND MARSHALL BEAUBAIRE 
Minneapolis, Minnesota 
Reliable Shippers for a Quarter Century 


Millfeeds 


Pulverized 
Oats and 
Barley 


ORDER 
YOUR 
CAR 
NOW! 


Minnesota Girl Flour 
AND MILLFEEDS 


Capital Flour Mills, Inc. 


General Offices @ Minneapolis 


FERTILIZER 


for the 
FEED TRADE 


write 


UNION SERVICE 
COMPANY 


117 E. Wilson Madison, Wis. 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 
WISCONSIN TRADE 


Prices Right — Service Prompt 


e116 


TRY US 


SWIFTIDE Blended Fish Oil 

BIG CHIEF Meat Scraps 
Brewer's Dried Grains 

Linseed Meal © Malt Sprouts 
Ss Mill Feeds 
A CORN OIL MEAL 
1. CORN GLUTEN MEAL 
~ CORN GLUTEN FEED 
S SOYBEAN OIL MEAL 


Deutsch & Sickert Co. 
741 N. Milwaukee St., Milwaukee, Wis. 
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Service department for our readers. 
Low Rates: 50c per line; minimum, 
four lines including heading. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed has motor 
—latest style machine—used short time. Write 
KD-15, c/o The Feed Bag, Milwaukee 3, Wis. 


HAMMER MILL FOR SALE 
Has 50 HP motor—used only short time. 
Like new. Bargain for cash. Write BA-120, c/o 
The Feed Bag, Milwaukee 3, Wis. 


CORN CUTTER FOR SALE 
Cutter—grader—polisher—aspirator, 3000 Ibs. 
per hr. A-1 condition, guarantee. Write LE-21, 
c/o The Feed Bag, Milwaukee 3, Wis. 
HAMMER MILL FOR SALE 
New Jacobson Universal Hammer mill—com- 
plete—75 HP motor, etc. Quick delivery. Write 
Box MH-126, The Feed Bag, Milwaukee 3, Wis. 
Hatching Year "Round — All Popular Breeds 
* * * U.S. Approved-—Pullorum Controlled. Re- 
liable Source For Nutritional Research Labora- 


tories. Morris Hatchery, 860 West Jackson St., 
Morris, Ill. 


FOR SALE 
One 20 inch Sprout Waldron belt driven burr 
mill, one No. 4 Sprout Waldron cob crusher, 
ali shafting and pulleys. Priced at only $350.00. 
Call or write Clintonville Flour & Feed Co., 
Clintonville, Wis. 


WANTED 
Experienced mechanic, millwright for feed 
mill. State experience, qualificatiuns, wages de- 
sired. Write Box OH-119, The Feed Bag, Mil- 
waukee 3, Wis. 


WANTED 
Two large size Draver feeders with alfalfa 
fingers. Give style, series number and price in 
first letter. The Connor Lumber & Land Co., 
Laona, Wis. 
UNIVERSAL YEAST 
Yeast enzymes are a great digestive aid in 


hog, poultry and dairy feeds. Rice Laboratories, 
Dassel, Minn, 


FOR SALE 

One of the largest and most modern feed 
mills in the state of Wisconsin. Excellent farm- 
ing district. Unexc.lled system of water power. 
Can n.t between eight and twelve thousand per 
year. Will undoubtedly pay for itself within four 
or five years. If you are capable write Box 
NK-346, The Feed Bag, Milwaukee 3, Wis. 


FOR SALE 

Elevator and warehouse, two stories, 120 x 30 
feet. Monarch 24” attrition mill, ear corn crush- 
er, mixer—$7500. —Owner retiring. Good man- 
ager should make $5000. yearly. The Dadmun 
Co., Whitewater, Wis. 
FOR SALE—TWO PLATFORM SCALES 
One 10 ton cap. like new—$200.00. 

One 15 ton cap. 
Kilbourn Co-op. 
is. 


good condition—$300.00. 
xchange, Wisconsin Dells, 


FOR SALE 
Burton feed mixer with motor and elevator leg 
attached. 2500 Ibs. capacity. Krueger Brothers, 
Forest Jct., Wis. 


WANTED 
Hydro-Electric plant with generator, 75 K.W. 
Hr. or more: Or, water. power site . . . prefer- 
ably in Wisconsin, Kingston Roller Mills, Kings- 
ton, Wis. 


FOR SALE 

Menitor No. 4A Receiving Separator; Sprout 
Waldron corn cutter and grader; Sprout Wal- 
dron molasscs machine with 10 HP motor. All 
in good condition; also some lin~ shafts, pulleys 
and hangers. Pine Run Farm Supply, Doyles- 
town, Pennsylvania. 


MOTORS FOR SALE 
3-5-7 14-25-30-40-50-60 and 75 HP—all 1800 
RPM smaller size totally enclosed fan cooled. 
Available stock subject to prior sale. Practically 
all are new ball bearing type. 
JACOBSON HAMMER MILL 

Available for immediate shipment 75 HP. 
Direct connected complete with motor and 
Starter and all accessories. Never installed— 
made other plans. 
S. A. Meier Co., 1502 Underwood Ave., 
Mitwaubes 13, Wis. Phone Bluemound 7380- 


WANTED 

Millwright or assistant wanted for feed mill 

and grain elevator, capable construction, spout- 

ing, machine setting and general maintenance 

work. Permanent work to qualified man. Law- 

trenceburg Terminal Elevator Corp., Lawrence- 
burg, Ind. 


HELP WANTED 
A midwest grain and milling company needs 
head bookkeeper and assistant office manager 
with milling or grain experience. Give full in- 
formation in first letter. Address Box ND-294, 
The Feed Bag, Milwaukee 3, Wis. 


SALES OPPORTUNITY 
Would you like to sell quality mixed feed in 
protected territory? Have opening for good man 
to cover suburban New York City, close Penn- 
sylvania and New Jersey areas and Long Island. 
High income for right man. Write Box NR-222, 
The Feed Bag, Milwaukee 3, Wis. 


SALESMAN WANTED 

Qualified feed salesman, with good record of 
earnings, wanted for exclusive New Jersey ter- 
ritory by reliable feed manufacturer. Here is 
the chance for which some feed salesman who 
feels too limited in his earnings is waiting. This 
bears investigation. Write Box NA-119, The 
Feed Bag, Milwaukee 3, Wis. 


SALE 

1—No. 40 Blue Streak Mill standard model. 
Direct connected with 60 HP, 220/3/60 motor 
and starter only used a few weeks. 

1—No. 30 Blue Streak Mill rebuilt with 40 or 
50 HP motor and starter. 

We have quite a few attrition mills. All sizes 
and makes. Write us your requirements. 

1—Ford Hammer mill. Direct connected with 
50 HP motor and starter also 1—one ton verti- 
cal floor level feed mixer. 

. A. Meier Co. (Custom Feed Mill Engi- 
neers) 1502 Underwood Ave., Milwaukee 13, 
Wis. Phone Bluemound 7380-7381. 


WANTED 

Feed mill plant superintendent. Modern 
Pennsylvania feed mill, large capacity, good 
living and working conditions. Applicant must 
have practical working knowledge of i 
methods and equipment maintenance; also able 
to pitch in personally during times of emer- 
gency. List personal data and experience in 
application to Box NH-221, The Feed Bag, 
Milwaukee 3, Wis. advising how quickly you 
can be available. 


FOR SALE: 800 bushels 24 hours— 
New Soybean Processing Plant. Lo- 
cated in the heart of the soybean terri- 
tory in Illinois. Latest modern equip- 
ment—also small modern feed plant in 
connection with soybean plant. Write 
box OB-320 Feed Bag, Milwaukee 3, Wis. 


MACHINERY FOR SALE 

Completely rebuilt throughout and in good 
operating condition— 

1—No. 40 Bar-Nun Grinder equipped with 
Draver Feeder. 

1—Williams Pulverizer with direct connected 
75 HP, 3 phase, 60 cycle, 220 or 440 volt, 3,600 
RPM. Lima motor. 

1—Blue Streak Pulverizer, size 40, style 841 
with direct connected 60 HP, 3 phase, 60 cycle, 
220 volt, 1.800 RPM. Lima motor. 

1—Blue Streak Pulverizer, size 75, style 1243 
with direct connected 100 HP, 3 phase, 60 cycle, 
220 or 440 volt, 1,760 RPM motor. 
_1—Automatic_ Prater Crusher and Feeder, 
size 1, style C.R 

ELECTRICAL EQUIPMENT 

1—Starter switch, General Electric, 220 volt, 
125 HP, 3 phase, 60 cycle. 

1—Starting Compensator for induction motor 
30 to = HP, 3 phase, 60 cycle, 220 volt, 

1—Ammeter General Electric attachment f 
CR Starting Compensator. 

1—Motor Starter type B, Porter Electri 
25 HP, 3 phase, 60 cycle, 220 volt. - 

2—Gregory Electric Transformer, K.V.D. 3, 
220 volt, single phase, 60 cycle. 

1—General Electric Transformer, rati 
for 15,000 volt circuit, Form K-8. an 

2—Starter Switches D-Industrial 
220 volt, 60 cycle. oesiiais 

2—Fuse boxes square D-safety switch, 2 
30 amps., 230 volts. 

The above equipment has been thoroughly 
reconditioned by our mechanics and electricians. 
hone, wire or write Flambeau Milling Co., of 
Phillips, Wisconsin. 


ROSKAMP’S CHALLENGER OAT HULLER 
Please send us your orders now instead of 
waiting until spring. Present information indi- 
cates that we will again be behind demand. 
This is the most modern and efficient machine 
ever built for oat _hulling purpose. Write for 
information. The Roskamp Huller Mfg. Co., 
616 Grand Blvd., Cedar Falls, Iowa. 


FOR SALE 


1 new, never used 400 bushel Hess 
direct heat drier and cooler with 
electrically driven industrial oil burner. 
Immediate shipment. Write Box OC- 
221—The Feed Bag, Milwaukee 3, Wis. 


‘WANTED 


Sales Representative with know- 
ledge of feed business to travel 
established territory for national 
concern selling well advertised 
poultry feed supplement. Salary, 
expenses and commission. Car 
essential. Applicants should give 
age, education, background and 
experience. Address Box NB-278 
The Feed Bag, Milw. 3, Wis. 


SALES 
REPRESENTATIVE 
WANTED 


Long established and leading manu- 
facturer of essential feed ingredients 
is seeking experienced salesman, pref- 
erably not over 35, to call on larger 
feed manufacturers in Indiana, Illinois, 
Wisconsin, Michigan, and Ohio. This 
is a good position for the right man. 
Salary, commission, and all travel ex- 
penses paid. Car required. Give full 
details on experience, education, de- 
pendents, and references in first letter. 
Write Box NR-194 The Feed Bag, 
Milwaukee 3, Wis. 
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WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, 


MINNESOTA 


7 
. 


ISH OILS 
Poultry Feed 


MARDEN-WILD CORP. 


5014COLUMBIA STREET-SOMERVILLE, MASS. 
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WHEAT, RYE, CORN and OATS 
FEED WHEAT and FEED BARLEY 


and 


TO RAISE FEED QUALITY 


The Amburgo representative will 
work with you at your own mill 
or office and assist you in mak- 
ing the most intelligent use of 
materials on hand or available. 


YES, LOOK TO AMBURGO 
TO LOWER FEED COST 
and 
TO RAISE FEED QUALITY 


WITH AMBURGO NUTRITION 


SERVICE AND QUALITY. 


ITAMIN AND MINERAL 


THE AMBURGO COMPANY 
1421 CHESTNUT ST. © PHILA. 2, PA. 


e118 e 


E 


F Pecos Valley Alfalfa Mill 
Hagerman,NM. . 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated 
Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
CHANDLER, ARIZONA 


your 
present business 


STRENGTH” 


ALLIED MILLS, INC. 


General Offices: Chicago, Ill., Service Oftices: Ft. Wayne, Ind 


BENJAMIN BIGELOW 


Benjamin Bigelow has been appointed 
sales service manager for the agricultural 
department of Standard Brands, Inc., New 
York City, Ray E. Green, sales manager of 
the department, has announced. Mr. Bige- 
low was released from the navy early this 
year with the grade of lieutenant. He for- 
merly operated his own farm produce 
business and is a graduate of the Cornell 
college of agriculture. Mr. Bigelow will 
assist in the marketing of Fleischmann’s 
irradiated dry yeast and other products 
for the feed industry. 


Nopco Appoints Kenlan 


District Sales Manager 


Walter H. Kenlan has been appointed a 
district sales manager by the National Oil 
Products Co.'s agricultural division, Perc S. 
Brown, vice president of the Harrison, N. J., 
firm, has announced. Mr. Kenlan will serve 
feed manufacturers and dealers in Con- 
necticut, Delaware, Maryland, Virginia, 
District of Columbia, New Jersey, Rhode 
Island, and parts of New York, Pennsy]- 
vania, and Massachusetts. 

He has been associated with Nopco for 
more than a year, during which heehas 
served in several sales territories learning 
details of the distribution and proper usage 
of the company’s vitamin A and D forii- 
fied oils. 


@ CHARLES WINN, Irvington, Ky., has 
purchased the mill at Munfordville. 


——— 
FIRST WISCONSIN CORN 

The first car of Wisconsin new crop coin 
sold on the Milwaukee Grain & Stock Ex- 
change Oct. 18 at a price of $1.62% per 
bushel. It graded No. 5 yellow, weighed 
5¥2 pounds, had 21 per cent moisture and 
.01 damage. The car was consigned io 
Mohr-Holstein Co., Milwaukee, by L. E. 
Hinkel, Beloit, Wis., and was sold to Ccr- 
gill, Inc. 
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History Repeats 


by EMIL J. BLACKY 


A Goliath lies quivering on the 
shifting sands of time, 
Officious, arrogant was he when 

in power and in prime. 
But a David, called the public, dealt 
him a felling blow— 
A fate that history repeats for all 
who boastful grow. 


Like David, men and women who 
hallow home and ground 

Became extremely tired of being 
pushed around. 

So, irked unto the breaking point 
by Goliath's control, 

They struck out with a vengeance 
that knocked him for a roll. 


By now you know the Goliath who's 
had his fling and day— 

Yes, friends, the quivering, fallen 
giant is none but OPA. 

And few there are who sympathize 
with the victim in his plight 

As the giant gurgles painfully— 
sinks lower out of sight. 


Though morals poets often draw, 
this one needs no explaining; 

It's simple as the sun that shines, 
and clouds above when rain- 
ing. 

You see, though Goliath was huge 
and stoutly scorned defeat, 

He simply couldn't long survive— 
without consuming meat. 


Named Distributor For 
Whitmoyer Products 


Newsome Commission Co., Minneapolis, 
has been appointed distributor for the 
north central states for the entire line of 
nutritional and poultry health products 
manufactured by Whitmoyer Laboratories, 
Inc., Myerstown, Pa., the latter firm has 
announced. Previously the Newsome Co. 
handled only Whitmoyer vitamin concen- 
trates and cod liver oils. 

Ervin Hillesland has been appointed 
to direct sales and service for Whitmoyer 
products, the Newsome Co. has an- 
nounced. Mr. Hillesland recently com- 
pleted a training course at the Whitmoyer 
Laboratories. 


ELECTED TO LEGISLATURE 
Elton Kile, Kileville, Ohio, prominent 
member of the Grain & Feed Dealers Na- 
tional association and a past president of 
the Ohio Grain, Mill & Feed Dealers asso- 
ciation, was elected to the Ohio state 
legislature by the voters of Madison 
county on Nov. 5. Mr. Kile’s margin of 

vic'ory was more than 1,600 votes. 
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Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


TENNANT & HoyYT Co. 


(Higher in Protein) 


LAKE CITY, MINN. 


THE FACT — 
STILL REMAINS 


that 
SUPERIOR 
“DP” “OR “GG” 
ELEVATOR CUPS 


are 

MADE STRONGER 
will 

LAST LONGER 
have 


GREATER CAPACITY 


and will operate more 
efficiently at less cost 
than other elevator 
cups. 
WRITE TO: 
K. I. Willis Corporation 
Moline, Illinois 


for names of distributors and capacity 
analysis form No. 20 


YOUR PROOF OF 


CONSTANT 
QUALITY 


FEEDS ¢ GRAIN PRODUCTS 
CORN MEAL e SCRATCH 


Staley Milling Company 
Kansas City 16, Missouri 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


° FEED JOBBERS 
CHAMBER OF COMMERCE Distributors of: 
Hubinger (Keokuk) 


BUFFALO, N. Y. 


CLO-TRATE PRODUCTS 


Fortified Cod Liver Oil and 
Vitamin A & D Feeding Oils 


Corn Gluten Feed 
Hominy Feed 
Hercules Dried Whey 

Wheat Germ Oil 

Wheat Germ 
Calf Manna 
Stonemo Granite Grit 


WRITE US FOR FURTHER INFORMATION 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


SUNSET BRAND FEED 
(an exclusively milk product) 
High in flavin. milk albumen, 
and milk minerals. 


| 
| 
| 
| 
| 
| 
T& 
toy 
a 
Olden 
loat | 
= 
>= = 
~ 
CTALE y 
| 
| 
= = 
e1lge 


Milwaukee Feed & Grain Co. ........................ 122 
L. Morrison 116 * * * SUPREME BRAND ¥ x x 
Morton Salt Co. 45 

Murphy Products Co. 123 
National Alfalfa Dehydrating & Milling Gov 

is, 118 ation a Dehydrating illing Co. ....121 a (=); 
118 National Distillers Products Corp. ................ 90 Hersert K:CLorine 
American Dry Milk Institute -.. 98 National Food Co. 93 Bulletin Bldg., By 
Arcady Farms Milling Co. .......... - 14 National Oil Products Co. -.-----c--c-c 63 Philadelphia 7, Pa. 
Archer-Daniels-Midland Co.  -..........------0-------- 99 Nellis Feed Co. 109 

. x 9 ewsome Commission Co. 109 
E. R. Bacon Grain Co. 
W. M. Bell Co. Meat and Bone Scraps 
Bemis Bro. Bag Co. 7 orthwest Distributing Co. -............. 9 Digester Tankage 
1 

ot O & M Seed Co. 102 Bone Meal — Blood Meal 
F. E. Booth Co. g2 Oyster Shell Products Corp. .................-.-.-.-.-- 105 e e 
The Borden Co, 11 Superior Packing Co. 
Brower Mfg. Co. 114 hang iguicte Co. 89 

Calcium Carbonate Co. 18 Pillsbury Feed Mills 61 

Capital Flour Mills ........ : 116 Prater Pulverizer Co. 68 

Cargill, Inc. 108 Pratt — Co. 58 

Carus Chemical Co. 115 fe Cc ea Co. 108 

Central Mills, Inc. 24 ae eet Moss Corp. 110 Both Cash and Futures 
| DREYER COMMISSION CO 

ase Bag Co. . 

Herbert K. Clofine 120 Quaker Oats Co. 62 (At it since '92) 
ollett-Week-Nibecker, Inc. 414-415 Merch. Exch. Bldg., St. Louis 2, Mo. 
COMP. Ryde & Co. 104 Board of Trade Bldg. Kansas City, Mo. 
Corn Products Sales Co. 96 Laboratories 70 
ay 
Des Moines Oat Products Co. 115 A Vv M E Y 
Deutsch & Sickert Co. 116 Sea Board Sales Co. 120 with 
Doughboy Mills ... 80 Shellbuilder Co. pt 12 
E. F. Drew & Co., Inc. 65 Silmo Chemical Corp 37 ioe 
Beever Commission os 120 W. J. Small Sales Co. 101 
uplex Mfg. Co. ial 
E. I. du Pont de Nemours & Co., Inc. -....... 73 a 
7 Staley illing Co. 119 

ectric tee evator Standard Brands, Inc. © 
Eriez Mig. Co. s | Feed Ingredients 

ay Ewing Co. trong-Scott g oO. 3 
Excelsior Milling Co. 119 ° a in s 
uperior Packing Co 120 . 
Farallone Packing Co. 13 North East Feed Mill Company 
Feed Supplies, Inc. 111 Tennant & Hoyt Co. 119 
Franke Grain Co. a Tidewater Grain Co. 116 Minneapolis 13 Minnesota 
111. Tobacco By-Products Corp... 78 
2 Ultra-Life Laboratories, Inc. 69 
— $2 Union Service Co. 116 DRY VITAMIN 
Golden Eagle Milling Co 4 
nite ee roducts Co. 11 
Gopher State Feed Co. 116 S. Sugar Corp. 107 
Hendy Feed Co. 109 
Hiawatha Grain Co. 117. Val-A Co. 116 
Hilltop Laboratories ........ 113 Wandever-Ansley Co. 113 
R. R Howell Co. 98 Vitality Mills, inc. 102 
S. Howes Co., Inc. : 12 
Hubbard Milling Co. ie 41 Waterloo Mills Co. 114 
erthan Bag Co. 100 
T. E. Ibberson Co. 12. White Laboratories, Inc. 110 
1. K. Ingle Co., Inc. 116 Whitmoyer Laboratories, Inc. .......................- 104 
odine Educational Bureau ...................--..-.----- 86 K. I. Willis Corp. 119 
Iowa Feed Co. 84 Wilson & Co., Inc. 115 
Iowa Limestone Co. 103 Winthrop Chemical Co. 80 
Wisconsin Agricultural Experiment Station....106 
Jacobson Machine Works ...................--.----------- 16 
Jacques Seed Co. 112 
Jeffreys Laboratories, Inc. ...........................----- 75 
Kasco Mills 


Max Katz Bag Co. 
Kellogg Milling Co. 
Spencer Kellogg & Sons, Inc. 
Percy Kent Bag Co., Inc. -....... 
Killer-Diller Corp. 
King Midas Flour Mills 
Koelsch Grain Co. 


TOP SNOW WHIT Ss 
QUALITY 
WIRE 
WRITE 
OR PHONE 


SNOW WHITE (Hen-Pullet- Chick 
in self-selling paper 80s — also Hen- 
Pullet-Chick- Meal-Flour in new cloth 
100s. Clean; sterile; no organic odor; 
white ; uniform quality. 


EDWARD R. BACON GRAIN COMPANY 
Sales Agents: eli Corporation 


MILK STREET BOSTON, MASS. 


SOYBEAN MEAL ... MILLFEEDS 
LINSEED MEAL 
A. L. Stanchfield, Incorporated 


Wholesale Grain and Feed Merchants 
500 Corn Exchange Bldg. Minneapolis 


LaBudde Feed & Grain Co. ~.......-...0-.2-..2...... 103 
Land-O-Lakes, Inc. 115 
Lattin, Inc. 113 
Leary Grain Co. 120 
Lederle Laboratories 54 
O. E. Linck Co., Inc. 87 
Lindsey-Robinson & Co. 38 
Maney Brothers 101 
Marden-Wild Corp. 117 
. J. Martenis 116 
Maryland Feed Co. 96 
Merchants Creamery Co. 94 
Merchants Feed Corp. 110 
Merck & Co., Inc. 79 
Milligan & Son, Inc. 116 
©120¢ 


GRAIN COMPANY 
(1023 CHAMBER OF COMMERCE, MINNEAPOLIS 
Bridgeport 1231 
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Southern Manufacturers 
Hold Annual Conference 


The third annual animal nutrition con- 
ference sponsored by the Southern Mixed 
Feed Manufacturers association, with the 
cooperation of the University of Tennessee, 
attracted a large attendance of feed men 
to Knoxville, Tenn., Oct. 21-22, A. T. Pen- 
nington, president of the organization, has 
reported. “This was the most successful 
meeting we have ever held,” he said. 

Prominent industry and university lead- 
ers who addressed the conference in- 
clided: Walter Berger, president of the 
AFMA; Dr. J. E. Hunter, Allied Mills, Inc.; 
Lloyd S. Riford, president of Beacon Mill- 
ing Co.; D. S. Coltrane, president of the 
Southern Association of Feed Control Offi- 
cials; Dr. W. A. Albrecht, University of 
Missouri; Dr. A. A. Spielman, Cornell; and 
Dy. D. M. Seath, Louisiana State. President 
C. E. Brehm of the University of Tennessee 
delivered the address of welcome. Other 
speakers from the host school were: J. C. 
Miller, F. S. Chance, C. E. Wylie, J. H. 
McLeod, and Dr. Homer Patrick. 

“The blame for the disinterested atti- 
tude which prevailed in Washington before 
the war rested largely with the industry 
itself,” Mr. Riford charged in his address. 
He said that it was squarely up to the 
industry to look out for its own best in- 
terests and the interests of the nation as a 
whole. “The feed industry did a splendid 
wartime job,” Mr. Riford said. “But we 
still have a big job to do.” 

In his talk, Mr. Berger stressed the same 
vital information he had presented to mem- 
bers of the Illinois Feed association at their 
annual convention. This address was pub- 
lished in the October issue of The Feed 
Bag. 

Other speakers outlined current nutrition 
and health problems and urged close co- 
operation between universities, research 
organizations, and members of the feed 
industry at all times. 

All officers of the feed manufacturers’ 
association were re-elected for another 
year. They are: A. T. Pennington, Allied 
Mills, Inc., Memphis, Tenn., president; Ben 
Williamson, Williamson Feed Mills, Jack- 
sonville, Fla., vice president; and John B. 
Edgar, Happy Mills, Memphis, Tenn., treas- 
urer. Re-elected to the executive committee 
were: R. E. Barinowski, Feedright Milling 
Co., Augusta, Ga.; H. L. McGeorge, Royal 
Stafolife Mills, Memphis, Tenn.; Wayne 
Longmire, Security Mills, Knoxville, Tenn.; 
Will A. Hall, International Sugar Feed Co. 
Memphis, Tenn. : 

A. F. Seay, Purina Mills, St. Louis; 
George G. Keith, Hermitage Mills, Nash- 
ville, Tenn.; Bethea McCall, Western Grain 
Co., Birmingham, Ala.; A. C. Peterson, 
Quaker Oats Co., Memphis, Tenn.; S. J. 
Thompson, Ubiko Milling Co., Cincinnati; 
J. R. Smithson, Attala Co., Kosciusko, Miss.; 
and J. D. Earle, Earle-Chesterfield Mills Co., 
Asheville, N. C. 


@ FARMERS ELEVATOR CO., Moorhead, 
Minn., is planning to rebuild its elevator 
which was destroyed by fire last Aug. 2. 
—— 
@ ». C. MEULI, Herington, Kan., has pur- 
chased the Herington Alfalfa Mill. 
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Poultry Hog* Dairy & Turkey Feeds 
START RIGHT + STAY RIGHT 


Mills * MANSFIELD, OHIO 
FAIRBURY, ILL. *& FORREST, ILL 


HONEGGERS’ & CO., INC. 


FEED GRAINS . . . FOR THE FEED TRADE 


MULLIN & DILLON CO. 


Reliable Grain Merchants 


Main Offices — Minneapolis 
Telephone Main 3384 


ALFALFA 
MEAL 


Sun-Cured and 
Dehydrated 


“MODEL L 
HAMMERMILL 
CORN CUTTER 
AND GRADER 


VERTICAL FEED 
MIXER 


One Machine or Complete 
Feed Mill Equipment 


® Kelly Duplex, with more than 
60 years’ experience, is well 
equipped to help you plan and to 
build the mill machinery you need. 
They will be glad to help you with 
your problems. Whether you are 
purchasing only one machine or 
equipping a mill complete, get 
suggestions and esti- 
mates from Kelly 
Duplex. 


NATIONAL ALFALFA 
DEHYDRATING AND 
MILLING CO. 

LAMAR, COLORADO 


ST. LOUIS, MO. 


The Duplex Mill and Mfg.Co. 


Springfield, Ohio 
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Machines 


for the Feed Industry 


UNION SPECIAL bag closing equipment brings the 
benefits of MACHINE SEWED BAG CLOSURES to 
all feed mills, whether products are bagged in large or 
small bags, in heavy or average volume. No other method 
of bag closing has ever offered the same production pos- 
sibilities, economy, flexibility, and security of closure. 
Three classes of sewing heads for closing paper and 
fabric bags are available for mounting on a wide variety 
of bag closing machines. These include the Class 14500 
for closing light and medium weight cotton, burlap and 
paper bags, the Class 80600 for closing heavy bags, and 
the Style 60000 D for producing the Dubl-Tape Closure 
on small paper bags. 
In addition to the bag closing models illustrated, 
Union Special offers: Class 20500 machines for 100 to 
300 Ib. bags; the portable Victor, Class 20200, for use 
over check weight scale; the 20100 H fixed base model wre a Ps portable seating 
for use with independently driven conveyors; the Style pension ul sales 
21800 N, portable model, with the 60000 D sewing head. tion when closed bag is removed. 


Write for new Bulletin No. 200. Both carrier and sewing head adjust- 
able vertically. For smaller plants 
and utility duty in larger ones, 

SUSPENDED HEAD UTILITY UNITS — low Class 14500 sewing head. 
cost, economy units for closing fabric or 


& a 
bags. Cl 80600 cl 14500 | 


matic brake and having counterweight sus- 


ded dem pulleys. 448 North Franklin Street, Chicago, Illinois 
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BROKERS...JOBBERS 
DISTRIBUTORS 


= 


MIXED CARS 
TRUCKLOADS — CARLOADS 


ure we're proud 


though we hate to brag | : FEED AND GRAIN 


-your satisiaction is 
Milwaukee Geed & Grain 


fredman Compan 
OA 4114—390 CLYBOURN company GRAIN & STOCK EXCHANGE 
MILWAUKEE 2, WIS. BROADWAY 5643 


STABLISHED 1889 
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MURPHY PRODUCT 


OF BUILDING BETTER RATIONS 
WITH FARM GRAINS 


MURPHY’S CUT COST CONCENTRATE for livestock 
MURPHY’S VIG-O-RAY CONCENTRATE for poultry 
MURPHY’S MINERALS for livestock 


MURPHY’S CALF MEAL® PIG MEAL® POULTRY MASHES 
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WHEN you push the King Midas Small Package Goods line, 
you not only build extra profits but you qualify for beautiful, ———— 
useful merchandise gifts for your home, your family and yourself. A SF 


In each bale (10-5's) of King Midas Package Goods, you'll hg ime. 7 
find a Dealer Gift Certificate redeemable for a wide selection t / 


of top quality, nationally advertised merchandise gifts. The new // att XN 


King Midas Dealer Gift Book — just off the press — presents LL. ~ 
nearly 200 gifts for you to choose from. If you don't already ‘ena 
have this gift book, send us the coupon below and you'll get ; 


one by return mail. 


DESIGNED ESPECIALLY FOR FARM MARKET 


King Midas Cake Flour, Farina, Whole Wheat flour, Rye flour 
are packed in the economical 5 lb. size, designed especially to ZZ 
meet the needs of farm families. Every King Midas dealer will IOS 
want to feature the entire small package goods line . . . for 


extra profits ... and for gifts your whole family will use and 


enjoy. 
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HERE ARE JUST A FEW 
YOU CAN CHOOSE 
FROM 

General Electric Iron 


Remington Threesome Head 
Electric Shaver 


Mirro-Matic Pressure Pan 
Delta Powerlite 
Boys or Girls Bicycle 
Juice King Juicer 
North Star Blanket 

plus many, many others 
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SEND THIS COUPON FOR 
KING MIDAS DEALER GIFT BOOK 


King Midas Flour Mills, Dealer Gift Dept. 
Commerce Station, Minneapolis, Minn. 


Please send me FREE the King Midas Dealer Gift Book 


Dealer's Name 


Address _ 
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Minneapolis, | 


